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Abstract 

This deliverable details all the dissemination activity that took place at events throughout the 

AnnoMarket project. This includes events where partners participated in some way, e.g. gave a 

presentation, did a poster session, or took part in a hackathon. It also includes focus groups and events 

which the consortium organised themselves, in order to generate momentum in the user community. 
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1 Executive summary 

In order to engage with a wide range of communities of interest, partners from the project team 

participated in a number of events. We talked to experts from industry, academia and the public sector, 

and reached people from many industrial sectors or research areas. Stakeholders at all levels of 

organisations were approached, including developers, technical architects, managers, business users 

and information professionals. 
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Complete details about all the feedback received at events are written up in deliverable D5.4. Details 

of user engagement through digital channels is summarised in deliverable D7.2. 

2 User engagement activities 

The bulk of this deliverable describes the events that AnnoMarket partners have attended throughout 

the project. To support this activity we have produced promotional materials. 

2.1 Promotional materials 

2.1.1 Poster 

The Press Association produced a poster design for use at A0 size, emphasising the commercial and 

product benefits of AnnoMarket. It is intended to complement the much more detailed technical 

information available in the project flier. 

 

AnnoMarket poster 

2.1.2 Vouchers 

As AnnoMarket is a brand new service, it was important to provide incentives for people to try it out. 

Special promotional vouchers were produced which were valid for either 10,000 API calls to process 

documents, or 24 hours of processing time to run larger batch jobs. 
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The vouchers were designed to be visually attractive and more intriguing than a straightforward 

project information flier. The vouchers were distributed at events from January 2014 onwards, to 

coincide with the launch of the public beta. 

 

Front and reverse of the AnnoMarket free credit voucher 

2.1.3 Fliers 

At several events there was a lot of interest in the technical details of the platform. Therefore an A4 

flier was produced to give these details and provide information about functionality for people to read 

at their leisure. 



D7.5 Event Participation, User Engagement and Take-up Promotion  

Page 5 of 21 

 

A4 technical information flier 

2.2 Events 

Every consortium partner has attended a number of events to promote AnnoMarket. To reduce 

duplication in the following section, these are the core team members and their affiliation and will be 

referred to in text by their first names. Where other individuals attended events, they are named fully 

in the relevant section of text. 

 

Who Affiliation 

Ian Roberts University of Sheffield 

Valentin Tablan University of Sheffield 

Philippe Rigaux IMR 

Julien Masanès IMR 

Marin Dimitrov Ontotext 

Petar Kostov Ontotext 

Helen Lippell Press Association 

Figure 1: Core AnnoMarket team members and their affiliations 
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 #  Partners Event Name Location Date 

 1  IMR Crawl the Web! Paris, France 8 October 2012 

 2  IMR Search-Day 2012 Paris, France 18 October 2012 

 3  IMR i-expo Paris, France 12-13 June 2013 

 4  USFD, PA META-FORUM Berlin, Germany 19-20 September 2013 

 5  PA KESW St Petersburg, Russia 7-9 October 2013 

 6  USFD, PA newsHACK London, UK 17-18 October 2013 

 7  IMR Search-Day 2013 Paris, France 5 November 2013 

 8  PA Women in Data meetup London, UK 3 December 2013 

 9  USFD, ONTO, PA Text Analytics meetup London, UK 12 February 2014 

 10  USFD, ONTO, PA Women in Data Hack night London, UK 6 March 2014 

 11  USFD, ONTO, PA European Data Forum Athens, Greece 19-20 March 2014 

 12  USFD, PA ISKO London, UK 1 April 2014 

 13  ONTO London Book Fair London, UK 7-10 April 2014 

  14  ONTO, PA ESWC Heraklion, Greece 27-29 May 2014 

Figure 2: Summary of industry events attended by partners 

 

2.2.1 Crawl the Web! 

Crawl the Web!1 was a conference on web crawling innovation. It was organised by INRIA, the 

French public research body for digital science and technology. There were presentations by two web 

scale crawling players and a consumer of collected data. Julien and Philippe from IMR attended. 

Julien presented a talk called "A platform for infinite data sourcing", alongside other talks by the 

director of the Common Crawl Project and Data Publica who have used the Common Crawl to analyse 

the French open data ecosystem. Julien’s presentation showcased the Mignify platform, particularly its 

capability in extracting and processing data from the web at large scale. 

                                                      

1 http://fr.amiando.com/LPAPOBB.html 

http://fr.amiando.com/LPAPOBB.html
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2.2.2 Search-Day 2012 

Search-Day1 was an exhibition for people to understand the latest events in the industry for search, 

data, social knowledge, research and innovation. Julien and Philippe from IMR attended. IMR had a 

stand at the exhibition. Julien did a presentation on Mignify, a big data platform for web intelligence. 

The presentation covered the new developments and benefits of the Mignify technology and how it 

relates to the AnnoMarket project. 

2.2.3 i-expo 

i-expo2 is a regular exhibition covering the information industry, publishing, media, press monitoring, 

technology providers etc. It is the leading trade show in its domain within Central Europe, and is 

aimed at practitioners for whom information is a strategic business priority. 

At the June 2013 event, IMR had an exhibition stand and Julien made a presentation about Mignify, 

emphasising its benefit as a plug and play platform for large scale web data sourcing, and detailing 

some use cases. Mignify is playing a key role in several projects, most notably AnnoMarket. 

 

 

Julien Masanès talking to attendees at i-expo 

 

2.2.4 META-FORUM 

In September 2013 Valentin and Helen spoke about AnnoMarket at the META-FORUM3 conference 

in Berlin. This is an annual conference on language technologies, and this year’s event had a special 

emphasis on big data text analytics and multilingual web services in Europe. AnnoMarket was 

introduced as part of a session dedicated to the needs of European industry. The marketplace’s cloud-

based infrastructure and growing range of non-English language resources (such as entity extractors) 

could help businesses needing to do multilingual text annotation in a quick and cost-effective way. 

The AnnoMarket presentation was videoed and can be viewed on YouTube4. 

 

                                                      

1 http://www.search-day.com/ 

2 http://www.i-expo.net/en/ 

3 http://www.meta-net.eu/events/meta-forum-2013  

4 https://www.youtube.com/watch?v=BIT4waPxGb8  

http://www.search-day.com/
http://www.i-expo.net/en/
http://www.meta-net.eu/events/meta-forum-2013
https://www.youtube.com/watch?v=BIT4waPxGb8
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Helen and Valentin speaking at META-FORUM in Berlin 

There was only a short time after the presentation for people to ask questions, however, the initial 

response was very positive, with one questioner commenting that the AnnoMarket product, out of all 

the presentations in the session, had demonstrated its clear industrial application for European 

businesses with multilingual needs. Further informal feedback subsequent to the session was also 

positive, with interest from SMEs in the language technology space. 
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2.2.5 KESW 

The KESW (Knowledge Engineering and Semantic Web) conference1 is an increasingly popular event 

for Semantic Web and Linked Data researchers and practitioners in Russia and Eastern Europe. In 

October 2013 for the first time the event and proceedings were entirely in English. AnnoMarket’s 

offerings in Eastern European languages made KESW a good forum to garner feedback. The event 

was held at the Sokos Olympic Garden hotel in St Petersburg, Russia. 

The bulk of the attendees were from Russia or Eastern Europe, with a few industrial practitioners from 

the USA and Western Europe. Helen introduced the concept of AnnoMarket in a five minute lightning 

talk and then participated in the subsequent poster session where attendees can read posters at their 

leisure, and talk directly to presenters. 

 

 

Helen Lippell at KESW 

Helen met a number of active GATE or text analytics users, including those using annotation services 

for research, or developing resources themselves. She got valuable feedback about how prospective 

users would like to interact with the platform, particularly in the area of user experience. Some 

attendees expressed concern at how they would evaluate and compare different resources from the 

shopfront, especially if presented with pages of different pipelines that do different tasks in different 

                                                      

1 http://kesw.ifmo.ru/kesw2013/  

http://kesw.ifmo.ru/kesw2013/
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domains. One person suggested being able to use sliders or filters to select the best app for their needs, 

for example, to enable trade-offs between speed and accuracy. 

2.2.6 newsHACK 

newsHACK1 is a new event organised by BBC News Labs, the BBC’s dedicated in-house unit for 

innovative development in news and data. It took the form of a two day event at Shoreditch’s famous 

and historic Town Hall in October 2013. Over 30 teams of up to five people attended from a wide 

range of news and media businesses, startups and universities. The event started with a number of 

presentations to inspire and stimulate ideas, followed by around 24 hours to come up with a working 

prototype, which could then be showcased the next afternoon. The AnnoMarket team consisted of Ian, 

Mark Greenwood and Dominic Rout from the University of Sheffield, and Helen. 

The BBC provided some APIs to access a corpus of 3000 news stories, and basic metadata attached to 

the documents. The team explored various ideas around using Linked Data to power related links, or 

integrating social media and news articles leveraging text analytics. Our final prototype was meant as 

a showcase for GATE technology. It could potentially be used by journalists needing richer semantic 

querying capability than a keyword search could provide. GATE was used to annotate the BBC corpus 

and pull in related metadata from public sources such as Google Maps and DBPedia. The application 

was queryable from a GATE Mímir front end.  

The query we demonstrated in the two minute pitch at the end allowed us to find articles about all  

bankers mentioned in the news who had received bonuses above a certain large amount of money 

(leveraging GATE’s ability to annotate quantities of money). 

 

                                                      

1 http://www.bbc.co.uk/blogs/internet/posts/News-Hack  

http://www.bbc.co.uk/blogs/internet/posts/News-Hack
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Mark Greenwood, Ian Roberts and Dominic Rout at newsHACK 

With only two minutes to pitch, and no time for questions, there was limited opportunity to get 

detailed feedback on the work from peers in other teams. However, the general response from 

attendees was positive, with requests for further information from our contacts at the BBC and 

Guardian. 

In parallel with the hacking, the event also featured a small focus group session with invited members 

of the public. Each hack team was given a few minutes to pitch their ideas (without being able to 

assume any technical knowledge on the part of the focus group). Ian and Helen explained that while 

text annotation seems like a niche, technical activity, it had benefits for consumers of popular internet 

services because it ensured that for example, journalists would have accurate data to work from when 

researching stories. Also, this kind of development work done in the background made news websites 

such as the BBC easier to use. 

2.2.7 Search-Day 2013 

The 6th edition of the Search-Day1 conference, organised by the journal Veille magazine, was held in 

Paris in November 2013. It was attended by Julien and Philippe. As with the 2012 event, the 

conference aimed to bring together practitioners and companies who use information for research and 

innovation, search and big data, social knowledge management, data visualisation and decision 

                                                      

1 http://search-day-2013.evenium.net/ng/person/event/website.jsf?cid=108130&eventId=search-day-

2013&page=tickets&loc=fr# 

http://search-day-2013.evenium.net/ng/person/event/website.jsf?cid=108130&eventId=search-day-2013&page=tickets&loc=fr
http://search-day-2013.evenium.net/ng/person/event/website.jsf?cid=108130&eventId=search-day-2013&page=tickets&loc=fr
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support. IMR had an exhibition stand. As part of the Search and Big Data session, Julien showcased 

Mignify, its benefits for enabling large scale data processing and its application within AnnoMarket. 

2.2.8 Women in Data meetup 

Helen co-ordinated the planning of this event1 with the Women in Data meetup group. This 

community aims to bring together anyone (but particularly women) with an interest in data, whether 

manipulating, analysing, processing, or visualising it. Along with another PA colleague who gave a 

talk about using NLP to create chatbots with a sense of humour, Helen introduced the AnnoMarket 

project and encouraged attendees to register on site as soon as the public beta was available early in 

2014. The slide deck2 has attracted 242 views, more than six times the number of people at the 

original event.  

There were three main themes arising out of the question and answer session. Firstly, requests for 

more information about the APIs that would be available on AnnoMarket, and how they compare to 

existing open services such as Open Calais. Secondly, an attendee who works with personal and 

sensitive data from the UK National Health Service asked if the product roadmap included capability 

to run jobs in private cloud infrastructure. Finally, there was interest from active NLP developers in 

selling pipelines on the platform. 

2.2.9 Text Analytics meetup 

This event3 was co-organised by Helen Lippell and Tony Russell-Rose, the owner of the London Text 

Analytics meetup group. This group holds regular events for text analytics practitioners, whether they 

are users, developers, researchers or solution vendors. 

The event was the most important focus group held during the AnnoMarket project. There were brief 

introductory presentations by Valentin, Ian and Marin, followed by a long question and answer 

session. The full report of all the questions and comments is provided in deliverable D5.4 Report on 

Use Case Results and Third-Party Evaluation v.2, so only the main themes are summarised here: 

 The project itself 

 Value proposition 

 Differentiation from other data marketplaces such as Mashape 

 Pricing model 

 Use cases 

 How AnnoMarket fits into the wider GATE ecosystem 

 Details on running annotation jobs on the platform 

 

                                                      

1 http://www.meetup.com/Women-in-Data/events/152517192/  

2 http://www.slideshare.net/helenlippell/annomarket-cloudbased-text-analytics  

3 http://www.meetup.com/textanalytics/events/159158952/  

http://www.meetup.com/Women-in-Data/events/152517192/
http://www.slideshare.net/helenlippell/annomarket-cloudbased-text-analytics
http://www.meetup.com/textanalytics/events/159158952/
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Marin, Valentin and Helen at the London Text Analytics meetup 

2.2.10  Women in Data Hack night 

Helen organised this event1 in conjunction with the Women in Data meetup group. It was held at 

Skillsmatter, a well-known training organiser and event venue based in Clerkenwell, London. As with 

the Women in Data talk in December 2013, the focus of the group is on encouraging female data 

practitioners, but everyone is welcome at events. Around 30 developers attended, the vast majority of 

whom brought laptops in order to follow the hands-on instruction from Petar Kostov after Ian had 

givena general introduction. Ontotext’s Alex Simov also attended to help people out during the 

walkthrough. He demonstrated how to set up a new account on AnnoMarket, then set up and run a 

small processing job using a pre-prepared collection of tweets. Finally some visualisations of the 

analysed data were presented, in order to show the power of annotating at scale and stimulate 

discussion about real-world application scenarios. 

Feedback from the event is fully described in deliverable D5.4. This is a summary of the main areas of 

interest to the hack participants: 

 What languages besides Java are supported? 

 What kind of services might be available in future e.g. topic detection? 

 What’s the pricing model for suppliers? 

 How is a call to the batch API configured e.g. what potential data sources and can parameters 

be reused? 

 How can different pipelines be chained together to give more sophisticated outputs? 

 Would there be functionality to update gazetteers without having to re-upload the whole 

pipeline? 

                                                      

1 http://www.meetup.com/Women-in-Data/events/167546392/  

http://www.meetup.com/Women-in-Data/events/167546392/
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Sign pointing attendees to the AnnoMarket hack night at Skillsmatter 
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Petar talking about the benefits of AnnoMarket for developers 

2.2.11   European Data Forum 

The European Data Forum1 is the leading annual event for industry, research, policy makers and 

community initiatives to come together to discuss the challenges and opportunities of data in Europe. 

It was held in Athens in March, and had a special focus on emerging developments in the fields of 

open data, linked data and big data. AnnoMarket had an exhibition space in the main hall offering free 

credit vouchers along with technical information sheets. 

Despite the fact that the profile of the attendees at the event was largely managerial and strategic rather 

than technical, there was considerable interest in the stand, including from SMEs interested in 

technically integrating with the platform and information practitioners who were interested in the 

scalability of the platform to handle large volumes of data processing. 

 

                                                      

1 http://2014.data-forum.eu/  

http://2014.data-forum.eu/
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Marin, Kalina Bontcheva and Helen at the AnnoMarket stand at EDF 

 

2.2.12   ISKO UK seminar “Taming the News Beast” 

ISKO UK are the UK chapter of the International Society for Knowledge Organization and they run 

regular seminars for a diverse membership of consultants, researchers, and information and technology 

professionals. Helen organised an afternoon event called “Taming the news beast - Finding context 

and value in text and data” and allocated a slot for AnnoMarket alongside speakers from the BBC, 

LAC Group and Press Association. Ian gave an overview of the platform and went into details of the 

domain-specific pipelines such as TwitIE and the News pipeline. There was also time to present the 

results of the quality sampling exercises comparing AnnoMarket with other leading text analytics 

APIs. 

Feedback from the audience during the question and answer session centred on the range of annotation 

types, whether there was demand for topic and subject classification services, and discussion on the 

challenges news content publishers have faced when trying to implement and maintain text analytics. 

As a result of presenting at the event, Ian was subsequently asked to contribute a paper to the Journal 

of Digital Media Management1, a new professional journal for anyone involved in capturing, storing 

and using digital media assets. 

 

                                                      

1 http://www.henrystewartpublications.com/jdmm  

http://www.henrystewartpublications.com/jdmm
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Comparing the AnnoMarket News pipeline against competing services 

 

 

Helen and Stella Dextre-Clarke (ISKO UK) opening the conference 
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Ian presenting at ISKO UK 

2.2.13  London Book Fair 

In April, Ontotext took part in the highly acclaimed London Book Fair. This is the second biggest 

book publishing event in the world, gathering all those involved in writing, reading and creating 

content for books and screens in all formats. LBF 2014 was among the top priority exhibitions planned 

to be visited by Ontotext as part of its strategy to expand its offerings more into the mainstream 

publishing sector. Members of the Ontotext team took part in many key events. 

During the fair the company was also represented with an exhibition stand, on which all their latest 

semantics products and services designated for the publishing vertical were demonstrated. Visitors and 

exhibitors from all over the world and from different publishing sectors stopped at the stand to find out 

more about the possible application of semantic technology in their publishing and distribution cycles. 

The ongoing involvement of Ontotext in the AnnoMarket product, also the current options for using 

the platform were also discussed with several visitors to the exhibition stand. 

Ontotext also delivered three well-received talks called 1) ‘The Profit in Knowing’ - Using Semantics 

in Education and Academic Publishing, 2) ‘Adaptive Content: A Publisher's Wish List’ - Using in 

Financial/Media Publishing and 3) Semantic Technology for Publishing: Improving Institutional 

Memory. 

2.2.14   ESWC 

The European Semantic Web Conference1 has been in existence for 11 years, and took place from 25-

29 April 2014 in Heraklion, Crete. AnnoMarket was an active participant, with Marin, Petar and Helen 

contributing an invited talk, a demo, a presence at the EU project networking session and running an 

exhibition space for the duration of the main conference. 

Marin was invited to give the important keynote talk at the WASABI “Workshop on Semantic Web 

Enterprise Adoption and Best Practice”2. The title of the talk was “Crossing the Chasm with Semantic 

                                                      

1 http://2014.eswc-conferences.org/  

2 http://www.wasabi-ws.org/keynote/  

http://2014.eswc-conferences.org/
http://www.wasabi-ws.org/keynote/
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Technologies” and highlighted the successes Ontotext have had with regard to delivering enterprise-

quality semantic products, including AnnoMarket. The Semantic Web and Linked Data have been 

maturing for over a decade, yet widespread enterprise adoption is still patchy. For the technology to 

move beyond the realms of early adopters and academia, it is necessary also 

a) to think about the business models behind the research and development, and 

b) to understand the technology adoption lifecycle within organisations. 

AnnoMarket has developed over the course of the project with these commercial perspectives always 

in mind. 

Helen, Marin and Petar took part in the EU project networking session. Around 30 projects each had 

one minute to describe their work, followed by time for people to talk to peers on similar projects. We 

spoke to representatives from DaPaas1, LIDER2, xLIME3 and Fusepool4. These four projects are 

engaged in work on Data-as-a-Service, multilingual language resources, content analysis and semantic 

analysis tools respectively. Therefore AnnoMarket had much relevant experience to share, as well as 

the live platform that these other projects can investigate in relation to their own project objectives. 

The AnnoMarket exhibition space offered attendees the chance to pick up technical information fliers 

and free vouchers, and try out pipelines using the “test this pipeline” feature. This feature is also a 

quick way to illustrate the power of certain pipelines to differentiate and correctly annotate ambiguous 

entity names There was interest in the breadth and depth of pipelines already available, also how the 

platform could be extended in future for other types of unstructured data e.g. voice data. 

The demo session was a valuable opportunity to show the platform directly to users and discuss how 

the functionality might support their use cases. Petar and Helen talked to researchers and developers 

from many sectors including government, academia and technology. We discussed the research project 

and the ongoing commercialisation strategy to exploit the investment in the platform. Demonstration 

took the form of either quickly showing a small sample of text annotated through the News Pipeline, 

or showing the setup of a batch job through the batch API. The demo helped bring the AnnoMarket 

concept to life for people who were not already familiar with semantic annotation but might have use 

for it in their work. 

The most popular feature requests were for the ability to run custom gazetteers (i.e. not necessarily 

relying on an existing packaged pipeline) and for the capability to use private cloud infrastructure to 

run processing jobs. One attendee suggested that alongside the rating and comment features in the 

shopfront, we could also publish evaluation results from benchmarking individual pipelines. 

3 Conclusion 

This deliverable has detailed various activities the AnnoMarket project consortium members have 

undertaken in order to: 

 raise awareness of the project 

 disseminate project progress 

 engage a community of users and developers 

 promote the platform as an attractive commercial proposition 

                                                      

1 http://project.dapaas.eu/  

2 http://www.lider-project.eu/  

3 http://xlime.eu/  

4 http://www.fusepool.eu/  

http://project.dapaas.eu/
http://www.lider-project.eu/
http://xlime.eu/
http://www.fusepool.eu/
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4 Appendix 

Compound image of the Storify Helen produced after the text analytics meetup on February 12th 2014 

in London. The full article can be viewed at https://storify.com/octodude/annomarket-is-live . 

https://storify.com/octodude/annomarket-is-live
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