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4.1 Final publishable summary report 

 

Executive Summary 
 
SMARD - European Support Framework on Networked Media R&D for SMEs, is a support action 
project, funded by the FP7, Theme ICT, within the Networked Media Systems cluster. The global 
context in which SMARD has been working is characterized by a wide variety of public funding from 
EU, national, sub-national as well as regional sources, that have been supporting research 
activities, development of knowledge, technology and innovation in the last decades. 
Notwithstanding the public funding effort, some relevant challenges are lagging behind: firstly, the 
full and effective transfer of outstanding technologies developed by Research Development& 
Innovation activities to the enterprises (above all the SMEs) and secondly the full beneficial 
involvement of SMEs in the research programs. Therefore, the SMARD project aimed to help small 
and medium-sized enterprises (SMEs) that are active in the media and internet sector, to implement 
and make use of research and development activities in the networked media field.  
 
During the project lifetime, the consortium identified R&D needs and requirements of SMEs in the 
Digital Media Sector and provided guidelines for successful networked media commercialization. 
Based on that and through validation interviews with stakeholders from the academia, business and 
policy level, the “Strategy for SME-driven research on networked media R&D” has been developed.  
 
The latter suggests how to pursue SME-driven EU R&D in order to close the gap between research 
challenges and SME needs on Networked Media, and to improve the innovation and technology 
transfer processes of Networked Media R&D, focusing on a commercial perspective regarding RDI 
products and services. The strategy consists of several recommendations, addressed to policy and 
decision makers at EU, national, local level, located along an ideal process, the “Research and 
Innovation Roadmap for Networked Media”. 
 

 
Figure 1 Research and Innovation Roadmap for Networked Media 
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The SMARD Consortium has been led by MFG Baden-Württemberg and comprises European 
partners from Salzburg (Salzburg Research Forschungsgesellschaft mbH), Flanders (iMinds vzw) 
and Piemonte (CSP Innovazione nelle ICT). 
 
More information on the project: www.smard-project.eu 

4.2 A summary description of project context and objectives 

 
The European Commission has a long tradition of providing funding and support for new research 
crossing the boundaries of countries and disciplines. Billions of euros have been spent on research, 
development and innovation (R+D+I) over the years. In view of the current economic turbulence and 
the need to revitalise most European economies in order to maintain and secure Europe’s position 
as one of the leading regions worldwide in terms of economic potential, competitiveness and 
breeding ground for new inventions and innovations, two major issues have impacted the 
effectiveness of the prior efforts in the research and innovation programmes (mainly through the 
European Framework Programmes 1 to 7). 
 
The first major concern relates to the relatively small amount of Small and Medium-sized 
Enterprises (SMEs) participating in European research projects, in relation to their large 
contributions to most national economies throughout Europe (European Commission, 2012; 
European Commission, 2010b). According to an impact report on SMEs participation in the 5th and 
6th Framework Programmes, SMEs account for approximately 65% of Europe’s gross domestic 
product (GDP) and provide jobs for about 65 million people Europe-wide. The European 
Commission has recognised the issue of low SME participation in European research and 
innovation programmes and has been monitoring SME participation over the years. Furthermore, 
concrete targets have been set and participation of SMEs has been encouraged gradually over the 
years with specific measures. On 1st January 2012, 15.3% of the overall budget for research and 
innovation has been directed towards SMEs, for the first time reaching the target of 15%. 
 
A second major issue has since long been the relatively small amount of new knowledge and 
research results of EU projects that have been translated into new technologies, products and 
services delivered to customers (European Commission, 2012). This lack of technology transfer and 
commercialization efforts has been a concern for the European Commission and has affected the 
agendas of policy makers at all levels. This refers to the so called European Innovation Paradox 
which describes the situation that despite the relative higher academic output of European 
universities and other public research organisations, the commercialization of academic research in 
Europe is not as productive as in the U.S. The phenomenon has been described in the ‘Green 
Paper on Innovation’ and became known as the European Innovation Paradox, since despite its 
‘broader’ educational and science base, Europe is unable to convert this advantage into a strong 
contribution to economic development and innovation.  
 
With the ambitious project of Horizon 2020, The European Commission wishes to address these 
two major issues simultaneously. The ambition of Horizon 2020 is to secure Europe's global 
competitiveness by creating new growth and jobs in Europe, with a reformed investment policy that 
allocates 80 billion EUR in European research and innovation between 2014 and 2020. Amongst 
others, Horizon 2020 aims at enhancing access to capital and participation in EU projects for SMEs 
and providing more support towards SMEs and other stakeholders involved into translating the 
research results into true innovations for European and global customers and to unlock the 
commercial potential of the research outcomes. 
 
The vision of the SMARD project was to contribute to bridging the gap between research and 
innovation with a particular focus on the digital media industry and the web economy. 
 
Specific objectives of the SMARD project were: 



4 

 

 
Analysis for closing the gap between research challenges and SME needs and requirements 
in the Digital media industries and web economy: 

• Specify the state-of-the-art in current business and research trends and identify 
challenges of Networked Media R&D through the involvement of the digital media 
industries and web economy as application sector for advanced digital media 
technologies and platforms;  

• Identify SME needs and requirements; 

• Analyse relevant FP7 R&D initiatives regarding their responsiveness to SME needs and 
requirements; 

• Optimising the match of the needs of SMEs with Networked Media R&D. 
 
Improving technology transfer of Networked R&D 

 

• Collection of best practices from the regions enabling Networked Media technology 
transfer and business ecosystem generation; 

• Development of Guideline for successful Networked Media R&D commercialization; 

• Implementation of international workshop on Networked Media R&D commercialization. 
 
Contributing a Strategy for a European Support Framework for shaping Horizon 2020 

 

• Closing the gap between research challenges and SME needs on Networked Media; 

• Improving innovation and technology transfer of Networked Media R&D, focusing on a 
market and growth perspective. 
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4.3 A description of the main S&T results/foregrounds  

 
In WP 1 “Analysis of Networked Media (NM) R&D for enhancing the Competitiveness of SMEs in 

the Digital Media Industries”, state-of-the-art in current business and research trends as well as 

relevant FP7 initiatives regarding their responsiveness to SME needs and requirements have been 

analyzed in face-to-face interviews. These analyses served as a basis for developing the survey on 

NM R&D needs.  

In the survey, SMEs of the digital media industries and the web economy were asked to quantify 

specific RDI (Research, Development & Innovation) needs in terms of a) the degree of their 

importance, as well as b) the degree to which these are currently satisfied. Using these two metrics 

enabled the consortium to identify those RDI needs that have the highest potential for action and 

that should be especially taken into consideration by decision makers, i.e. those that were rated as 

highly important but being addressed in EU research projects only with low satisfaction. As a result, 

the survey allows the SMARD project to identify diverse categories of RDI needs in terms of 

technological needs, networking and learning needs, organisational or commercialization needs 

(see graph below). 

The main finding of the survey was that technological needs are less important for the SMEs that 

responded to the survey (603 respondents) while organizational needs were evaluated most 

important. The three main needs identified were:  

• Minimizing the effort to apply for RDI funding 

• Minimizing the administrative effort to manage RDI projects 

• Minimizing the financial risks of participating in RDI projects  
 
The four technological needs that divert from this general observation and thus might signal 
potential for improvement are (see figure 2 Map of RDI technology related needs): 
 

• Minimise the risk that digital content and data cannot be shared across different devices, 
platforms and formats (item 33) 

• Increase the likelihood to find related content from diverse sources (35) 

• Increase the ability of users to interact with digital content (37) 

• Increase the ability of users to control their personal data (43) 
 
Regarding the digital media value chain (see figure 2), it is noticeable that the majority of 
technological needs in the early phase of the value chain (i.e. production) received a rather low 
importance and satisfaction rating by participants. This can be interpreted as such that companies 
(at least in the current survey) assign lower priority to production related needs. 
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Figure 2 Digital Media Value Chain 

 

 

Figure 3 Map of RDI technology related needs of all responding companies clustered by corresponding value 

chain position 

 

In parallel to the conducting of the survey, Guidelines for successful Networked Media R&D 

commercialization (WP 2) have been produced based on the best practices reported by each 

partner.  

The guidelines help researchers and SMEs involved in (EU funded) research projects in their efforts 
to translate their research results into economic and/or social value and applying the most 
appropriate technology transfer and commercialization methods. This should result in an enhanced 
translation of new technologies and knowledge obtained through these research projects into new 
products and services commercialized by the projects partners or other (European) SMEs. The 
guidelines focus on the three most relevant and visible technology transfer and commercialization 
mechanisms, which are  (1) creating a new spin-off or start-up, (2) commercializing within an 
existing SME or existing organization or (3) licensing towards a third party.  
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The guidelines are based on best practices and input of stakeholders. 

The best practices included in the guidelines are always specified for the three possible types of 
commercialisation. For each commercialisation mechanism, SMARD has provided tailor-made good 
practices. 

Research findings may be commercialised in three different ways: 

Commercialisation path Best practices 

1. through Spin-offs/Start-ups 

 

� searching support on (pre-)seed and 
early stage funding, potentially supported 
by some specific advice on how to get 
access to that type of funding 

� getting an entrepreneur-in-residence 
involved substantially increases prior 
(entrepreneurial) expertise and 
experience in a spin-off or start-up team, 
which counterbalances the effects of the 
liability of newness 

2. in already existing SMEs 

 

� hands-on management and coaching 
and advice towards funding channels 

� focus throughout the commercialisation 
process should move from lab in the 
initial stages of the commercialisation 
process towards more market-oriented 
support practices at and beyond market 
introduction 

� trainings on business plans, bootcamps, 
management training, networking events 

3. through third party licensing 

 

� legal advice and advice on intellectual 
property rights 

� getting access to partners with relevant 
knowledge and expertise to support 
licensing deals 

� hands-on management and coaching 
and access to the network crucial for 
identifying the most relevant (and 
interested) licensees 

 

By providing concrete best practices for all the paths, it is ensured that the recommendations are 
clear and easy to follow, no matter which type of commercialisation the researchers/enterprises may 
choose. The guidelines can be used as a manual by participants in research projects to choose the 
right commercialisation path in the future, to simplify successful technology transfer and to tackle 
common problems. 

The complete Guidelines can be downloaded on the SMARD Website (www.smard-project.eu) . 

Based on the results of the survey as well as on the guidelines, a “European strategy for SME-
driven research on networked media R&D” has been developed including the “Research and 
Innovation Roadmap for Networked Media” (see graph below). This roadmap as well as nine single 
statements being part of that roadmap have been validated by the SMARD Advisory Board as well 
as by regional and European stakeholders from research, business and the policy level.  
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The main findings of the strategy are summarized below: 
 
First of all, SMARD recommends to the public decision makers, in particular the EU, to lower the 
entry barriers for innovative SME into public-funded projects, highlighting that most of the 
hurdles are formal or related to funding programmes procedures (RECOMMENDATION n. 4). The 
suggestions range from simplifying the participation rules, to make the participation process 
faster and nearer to operational timing of SMEs, to support SMEs in the application process and 
in the project management activities.  
 
Other recommendations are connected with the need of revising the current consortium 
agreement structure and the current IPR-Intellectual Property Rights protection practices, 
that tend to enhance the already strong influence of big companies in project consortia.  
 
Secondly, SMARD recommends that EU decision makers push for introducing the seeds of the 
market perspective in the early stage of the research and innovation chain and in RDI 
projects. This means, on one hand, that it is advisable to start the matchmaking between 
researchers and investors from an early stage of the innovative idea development. SMARD 
recommends to EU projects and researchers to try and have an early and evolutionary market 
view on their RDI results and meet investors at an early stage, to ask to support agencies (such 
as incubators, development agency, …) to help them meet the investors and participate in larger EU 
R&D cooperation initiatives, such as ETPs-European Technology Platforms. The goal, for EU 
projects and researchers, is unveiling investors expectations, language, codes, culture, 
assessment criteria and acquire the competence to deal with them (RECOMMENDATION n. 8).  
 
On the other hand, introducing the market perspective in the early stage of the research and 
innovation chain means also enhancing the entrepreneurship skills of researchers, through 
specialized mentoring and coaching initiatives (RECOMMENDATION n. 7), and supporting the 
technology transfer together with the knowledge and experience exchange between RDI and private 
industries, by means of business academic collaborations (RECOMMENDATION n. 6).  
 
SMARD suggests to the EU decision makers to adopt a “fast track” approach towards a 
selection of “promising” RDI projects that show a high potential in terms of market exploitability 
of their results. Of course, this approach needs to be highly selective and specific assessment 
metrics are strongly needed. The suggestion is to create new funding schemes 
(RECOMMENDATION n. 5) and to pursue the full integration among funding programmes 
(RECOMMENDATION n. 1).  
 
A stronger EU standardization process could also help to mainstream research priorities and keep 
and to support SMEs to better exploit research results, by avoiding interoperability issues 
(RECOMMENDATION n. 3). Moreover, it is advisable to set up an assessment scheme (and 
related assessment procedures) all along the “EU commercialization & innovation roadmap” 
(Fig. 1) to monitor and assess market potential of funded projects and ideas (RECOMMENDATION 
n. 9). This may allow to perform a progressive selection of “fast track” projects, that should be led 
and “fed” through training, mentoring (RECOMMENDATION n. 7), consultancy and new funding in 
order to fully exploit their potential (RECOMMENDATION n. 5). Furthermore, SMARD suggests to 
the regional governments and to their development agencies to work as much complementarily as 
possible with the other policy levels, when defining research agendas and when funding 
research activities included in regional agendas (RECOMMENDATION n. 1).  
 
Moreover, in order to include also the SMEs’ point of view within the definition of research agendas, 
it is advisable to continuously monitor SME RDI and commercialization needs, on a regular basis 
and through ad hoc tools (RECOMMENDATION n. 2). Finally, SMARD recommends the policy 
makers to have a systemic vision of the RDI value chain, from base research to 
commercialization by assessing the market potential from a very early stage of the project 
development (RECOMMENDATION n. 9). In fact, EU-funded research projects tend to stick to their 
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contractual duties with the Commission, and, despite project managers and partners declare 
interest for the early inclusion of the market perspective, as a matter of fact tend not to participate to 
investors fora and match-making events. Even if it can be perceived as a further bureaucratic 
burden and not being popular among project applicants, the suggestion is to have at least one 
mandatory market assessment along the project lifecycle, e.g. at midterm. The need is to 
change the mental attitude that keeps research separated from market and, if needed, to force 
this mindset change. If the SMARD “European Commercialization & Innovation Roadmap” (Fig. 1) 
is just one possible way to depict this process, the key message is that a “good idea” has to be 
accompanied and fed all long the innovation chain to improve the chance of entering the 
market, to avoid ending the progress along the track in a “dead end”. A very selective 
approach is needed to make this feasible and sustainable, while the assessment activity needs to 
be developed by highly-skilled market experts (RECOMMENDATION n. 9). Actually, a risk is 
embedded in the selective approach: in fact, a share of the innovation can become apparent only 
along the process and, thus, the not visible or unexpected innovation potential can be lost in the 
selection process. This open issue has to be balanced with the need of cost-effectiveness of several 
measures, such as the new funding schemes (RECOMMENDATION n. 5), the mentoring and 
coaching initiatives (RECOMMENDATION n. 7), the matchmaking between researchers and 
investors (RECOMMENDATION n. 8). The SMARD project has been planned to focus on Digital 
Media sector, in each of the tasks, from good practice selection, to the SMEs’ need survey, to 
stakeholder selection for consultation. 
 
However, as it often happens in a general purpose technology sector, such as ICT, the specific 
sector borders have shown to be not so well defined and changing very quickly. In fact, in the 
Digital Media sector innovation could arise from very different inputs, application areas and from a 
large range of ICT technologies. Moreover, convergence from both demand and supply side is one 
of the key aspects of innovation in ICT. In this context, too rigid field limitations would not have 
represented an added value to analyze the sector’s present and future trends but, probably, would 
have represented a constraint which could have reduced the impact of the proposed 
recommendations. Furthermore, the most relevant stakeholders from RDI, policy and the industry 
world related to the Digital Media sector are usually not exclusively concentrated on pure digital 
media enterprises, but addressed to the wider application profiles of web-based technologies and 
ICT companies. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



10 

 

4.4 The potential impact  

 
1. The SMARD Strategy for SME driven Research on Networked Media R&D 
 

The main finding of the survey was that technological needs are less important for the SMEs that 

responded to the survey (603 respondents) while organizational needs were evaluated most 

important. The three main needs identified were:  

• Minimizing the effort to apply for RDI funding, 

• Minimizing the administrative effort to manage RDI projects, 

• Minimizing the financial risks of participating in RDI projects. 
 

In sum, this study has identified important opportunities for the effective and efficient targeting of the 
needs of European SMEs. Increasing the return on RDI investment should be a major goal when 
attempting to increase RDI activities and output. However, when shifting resources from potentially 
over-served needs, policy-makers need to carefully consider possible negative implications for 
specific subgroups.  

 
2. SMARD Guidelines for successful Networked Media R&D commercialization 

 

The guidelines help researchers and SMEs involved in (EU funded) research projects in their efforts 
to translate their research results into economic and/or social value and applying the most 
appropriate technology transfer and commercialization methods. This should result in an enhanced 
translation of new technologies and knowledge obtained through these research projects into new 
products and services commercialised by the projects partners or other (European) SMEs. The 
guidelines focus on the three most relevant and visible technology transfer and commercialization 
mechanisms, being by creating a new spin-off or start-up, within an existing SME or existing 
organisation or through licensing towards a third party. 

 
3. The SMARD Strategy for SME driven Research on Networked Media R&D 
 
The SMARD strategy suggests how to pursue SME-driven EU research, development and practice 
in order to close the gap between research challenges and SME needs on Networked Media, and to 
improve the innovation and technology transfer processes of Networked Media R&D, focusing on a 
commercial perspective regarding RDI products and services. The strategy can support actors on 
EU, national, local level to foster the transfer of research outcomes to the market on their respective 
policy level.  
 
As visualized in the Research and Innovation Roadmap for Networked Media (see below), the 
project has produced nine general purpose recommendations which appear to be generally 
applicable to high-tech sectors besides the Digital Media sector. For each recommendation, there 
are a narrative, a specification of the target (EU and/or national and/or regional policy and decision 
makers) to which the recommendation is addressed, some suggestion of tools and actions to 
implement the recommendation and a series of implementation open issues. 
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Figure 4 European Commercialisation and Innovation Roadmap 

 
To conclude, by providing the guidelines for researchers/enterprises and the strategy for policy-
makers, SMARD has made two major contributions to closing the European innovation gap, 
especially in the networked media sector. In the future, participants of research projects and policy-
makers may profit highly from the new twofold support to ensure successful technology transfer. 
Last but not least, SMARD was the first step towards a comprehensive European Support 
Framework for fostering activities in research, development and innovation of SMEs.  

 
4. The SMARD Canvas 

 
The SMARD consortium developed and published a canvas model (the so called SMARD Canvas 
based on Alexander Osterwalder’s Business Model Canvas) that can help R&D projects to initiate 
the commercialization process in all stages of their project (see graph below). It constitutes a tool for 
researchers to: 

• develop awareness and ability to exploit the potential of own research  
• understand the value creation process in a very early stage  
• develop awareness to apply research know-how to build solutions for problems  
• recognize business opportunities and exploit them. 
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The SMARD Canvas: 

 

Need 

 

• What is the need you 

are trying to respond 

to? 

 

• What kind of 

problems do you 

solve?  

 

• Where do you find 

these problems? 

What is your use 

case?  

 

• Who currently tries to 

solve these same 

problems (with 

similar or different 

solutions)? 

 

 

 

 

 

 Solution 

 

• How do you solve the 

customer’s need / 

problem? 

 

• What is the benefit or 

added value of your 

product compared to 

existing solutions?  

 

• Is your product/service 

unique and (if yes) 

how? 

 

• (How) is it protected?  

 

• Are there any 

dependabilities of your 

solution with other 

technologies? 

 

• Did the consortium 

make any upfront 

agreements on the 

ownership of newly 

created knowledge? 

  

 Business model 

 

• How will you bring 

your value or your 

solution to your 

customers? 

 

• How do you intend to 

make money from 

customers (e.g. asset 

sale, usage fee, 

licensing, 

subscription fee, 

advertising)? 

 

• What additional 

revenue streams (e.g. 

additional paying 

services) can you 

generate?  

 

• Which other 

organisations do you 

need to bring your 

solution to the 

customer? 

 

 Customer 

 

• Who will use this? 

 

• Who will pay for the 

product/service? 

 

• How will you sell to 

customers? Where will 

they buy / purchase 

your product or 

service? 

 

• How will you reach 

your customers 

(marketing-wise)? 

 

• How will you present 

and position your 

product/service 

(communication and 

branding)? 

 

 
 
 

 

 

 

 

 

 
The address of the project public website, if applicable as well as relevant contact details 
www.smard-project.eu  

 

 

 

 

 

 

 



13 

 

4.5 Use and dissemination of foreground 
 

NO 
Type of 
activities2 

Main 
Leader 

Title Date/Period Place 
Type of 
audience3 

Size of 
audience 

Countries 
addressed 

1 Social media   Linkedin Group ICT Tech Transfer     Public   International 

2 Social media   Twitter channel ICT Tech Transfer     Public   International 

3 Mailings MFG Survey 
09/2011 - 
08/2012 

  Industry 2.356 Regional 

4 Mailings SRFG Survey 
09/2011 - 
08/2012 

  Industry 1.000 Regional 

5 Mailings IMINDS Survey 
09/2011 - 
08/2012 

  Industry 1.000 Regional 

6 Mailings CSP Survey 
09/2011 - 
08/2012 

  Industry 1.840 Regional 

7 1 Newsletter MFG   
09/2011 - 
08/2012 

  Public   Regional 

8 1 Newsletter SRFG   
09/2011 - 
08/2012 

  Public   Regional 

9 5 Newsletters IMINDS   
09/2011 - 
08/2012 

  Public   Regional 

10 4 Newsletters CSP   
09/2011 - 
08/2012 

  Public   Regional 

11 
Flyers 
distributed 

MFG   
09/2011 - 
08/2012 

  Industry 180 Regional 

12 
Flyers 
distributed 

SRFG   
09/2011 - 
08/2012 

  Industry 250 Regional 

13 
Flyers 
distributed 

IMINDS   
09/2011 - 
08/2012 

  Industry 50 Regional 

14 
Flyers 
distributed 

CSP   
09/2011 - 
08/2012 

  Industry 50 Regional 

15 Events 
MFG, 
SRFG, 
IMINDS, 

2011 NEM Summit, Turin  27.09.2011 Turin Industry   Regional 

                                                           
2
 A drop down list allows choosing the dissemination activity: publications, conferences, workshops, web, press releases, flyers, articles published in the popular press, videos, media briefings, 

presentations, exhibitions, thesis, interviews, films, TV clips, posters, Other. 

 
3
 A drop down list allows choosing the type of public: Scientific Community (higher education, Research), Industry, Civil Society, Policy makers, Medias, Other ('multiple choices' is possible). 
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NO 
Type of 
activities2 

Main 
Leader 

Title Date/Period Place 
Type of 
audience3 

Size of 
audience 

Countries 
addressed 

CSP 

16 Events MFG 8th FP7 Networked Media Concertation meeting 14.12.2011 Brussels Industry   Regional 

17 Events MFG Kick-off meeting Entrepreneurship and Innovation Cluster 23.03.2012 Brussels Industry   Regional 

18 Events MFG CeBIT 2012 Hannover Trade Show 
06-
10/03/2012 

Hannover Industry   International 

19 Events MFG Heidelberg Innovation Forum 2012 17.04.2012 Heidelberg Industry   Regional 

20 Events MFG The European Cluster Conference 2012 
18-
20/04/2012 

Vienna Industry   European 

21 Events MFG Tehnovacija 2012 05.04.2012 Maribor Industry   European 

22 Events SRFG Science night Apr 12 Salzburg Industry   Regional 

23 Events IMINDS iMinds 2011 Nov 12 Ghent Industry   Regional 

24 Events IMINDS Start-ups.be launch event Mrz 12 Brussels Industry   Belgium 

25 Events IMINDS ISPIM Conference 2012 Jun 12 Barcelona Industry   European 

26 Events IMINDS HTSF Conference 2012 Mai 12 Amsterdam Industry   European 

34 Direct Talks MFG 
General Dissemination and Dissemination of Survey 
Conference PODIM 2012 
Vladimir Sargu, A.D.I. Reguiunea Tarnavelor 

04-
05/04/2012 

Maribor Industry 1 European 

35 Direct Talks MFG 
General Dissemination  
Tobias Unger, Gridsolut 

31.08.2012 

Meeting in 
MFG 
Corporate 
Office 

Industry 1 Regional 

56 Blog Post MFG Networked Media Unit  
09/2011 - 
08/2012 

  Industry   International 

57 Blog Post SRFG ilab.salzburgresearch.at 
09/2011 - 
08/2012 

  Industry   International 

58 Blog Post SRFG www.salzburgresearch.at/en/2012/complete-the-survey-and-win-an-ipad/ 
09/2011 - 
08/2012 

  Industry   International 

59 Blog Post SRFG www.salzburgresearch.at/en/projekt/smard_e/ 
09/2011 - 
08/2012 

  Industry   International 

60 4 Blog Posts CSP www.csp.it/en 
09/2011 - 
08/2012 

  Industry   International 

61 Blog Post CSP www.poloinnovazioneict.org 
09/2011 - 
08/2012 

  Industry   International 

62 Blog Post CSP www.creativity-innovation.eu 
09/2011 - 
08/2012 

  Industry   International 

63 Events MFG Heidelberg Innovation Forum / Pre-event 19.03.2013 Heidelberg Industry 69 Regional 

64 Events MFG Heidelberg Innovation Forum / From Research to Innovation in the Digital Media Sector 20.03.2013 Heidelberg Industry 103 Regional 



15 

 

NO 
Type of 
activities2 

Main 
Leader 

Title Date/Period Place 
Type of 
audience3 

Size of 
audience 

Countries 
addressed 

65 Events MFG Heidelberg Innovation Forum / Pitching event 20.03.2012 Heidelberg Industry 114 Regional 

66 Mailings MFG Heidelberg Innovation Forum / Call for Proposals 20.09.2012   Industry 10.265 Regional 

67 Mailings MFG Heidelberg Innovation Forum / Call for Proposals 26.09.2012   Industry 1.118 International 

68 Mailings MFG Heidelberg Innovation Forum / Call for Proposals Reminder 12.12.2012   Industry 5.971 Regional 

69 Mailings MFG Heidelberg Innovation Forum / Call for Proposals Reminder 13.12.2012   Industry 3.631 International 

70 Mailings MFG Heidelberg Innovation Forum / Invitation to Conference and Pitching 10.01.2013   Industry 4.606 Regional 

71 Mailings MFG Heidelberg Innovation Forum / Invitation to Conference and Pitching 10.01.2013   Industry 1.823 International 

72 Mailings MFG Heidelberg Innovation Forum / Invitation to Investors 10.01.2013   Industry 485 Regional 

73 Mailings MFG Invitation to academic partners to Conference 25.01.2013   
Civil 
Society 

1.044 Regional 

74 Mailings MFG Heidelberg Innovation Forum / Invitation Reminder 22.02.2013   Industry 4.242 Regional 

75 Mailings MFG Heidelberg Innovation Forum / Invitation Reminder 22.02.2013   Industry 447 International 

76 Mailings MFG Heidelberg Innovation Forum / Invitation Reminder Investors 22.02.2013   Industry 1.814 Regional 

77 
Press 
releases 

MFG Heidelberg Innovation Forum / Call for proposals 11.01.2013   Medias   Regional 

78 
Press 
releases 

MFG 
Heidelberg Innovation Forum / Press release announcing SMARD Final Conference / 
Heidelberg Innovation Forum (DE/EN) 

19.02.2013   Medias   International 

79 
Press 
releases 

MFG 
Heidelberg Innovation Forum / Press release summarizing main outcomes of Final 
Conference / Heidelberg Innovation Forum (DE/EN) 

21.03.2013   Medias   International 

80 Flyers MFG 
Heidelberg Innovation Forum / www.heidelberger-
innovationsforum.de/fileadmin/_heidelberger/downloads/HDI_Maerz_13/Flyer_HDI.pdf 

05.03.2013   Industry 250 Regional 

81 Brochure MFG 
Heidelberg Innovation Forum / www.heidelberger-
innovationsforum.de/fileadmin/_heidelberger/downloads/HDI_Maerz_13/Expose_Final.pdf 

14.03.2013   Industry 250 Regional 

82 
Press 
clippings 

MFG Digital Production 01.01.2013   Industry 7.488 Regional 

83 
Press 
clippings 

MFG Slide Presenter 08.03.2013   Industry   Regional 

84 
Press 
clippings 

MFG Computer Reseller News 14.01.2013   Industry   Regional 

85 
Press 
clippings 

MFG Wochenblatt 16.01.2013   Industry 179.650 Regional 

86 
Press 
clippings 

MFG IHK Magazin 01.02.2013   Industry 23.196 Regional 

87 
Press 
clippings 

MFG Venture Capital Magazin 01.02.2013   Industry 5.023 Regional 

88 
Press 
clippings 

MFG allpr.de 15.03.2013   Industry   Regional 
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NO 
Type of 
activities2 

Main 
Leader 

Title Date/Period Place 
Type of 
audience3 

Size of 
audience 

Countries 
addressed 

89 
Press 
clippings 

MFG IHK Magazin 01.03.2013   Industry 23.196 Regional 

90 
Press 
clippings 

MFG Venture Capital Magazin 01.03.2013   Industry 5.023 Regional 

91 
Press 
clippings 

MFG ibusines.de 22.03.2013   Industry   Regional 

92 
Press 
clippings 

MFG die-stadtredation.de 04.04.2013   Industry   Regional 

93 
Press 
clippings 

MFG allpr.de 04.04.2013   Industry   Regional 

94 
Press 
clippings 

MFG Rhein-Neckar-Zeitung 02.04.2013   Industry 78.710 Regional 

95 Website MFG www.heidelberger-innovationsforum.de/      Industry   International 

96 Website MFG www.innovationforum-international.com/index.php?id=start         Industry   International 

97 Website MFG startup-stuttgart.de/heidelberger-innovationsforum-2013/      Industry   International 

98 Website MFG 
innovation.mfg.de/de/standort/informationstechnologie/mobil-telekommunikation/mobile-
tinnitus-musiktherapie-als-beste-geschaftsidee-pramiert-1.16293  

    Industry   International 

99 Website MFG www.golem.de/      Industry   International 

100 Website MFG www.digitalproduction.com/de/events-community/messen-veranstaltungen/     Industry   International 

101 Website MFG animago.com     Industry   International 

102 Website MFG www.heise.de/tr/magazin/     Industry   International 

103 Website MFG vc-magazin.de/termine     Industry   International 

104 Video MFG 
Video of the final conference 
www.youtube.com/watch?feature=player_embedded&v=ItEh5xZjzuc  

    Industry   International 

105 Website MFG 
Photos of the final conference 
www.flickr.com/photos/mfg_innovation/sets/72157633087253264/  

    Industry   International 

106 Website   Project website: www.smard-project.eu  16.01.2012   Industry   International 

107 Others   Project logo 
09/2011 - 
08/2012 

  Industry   European 

108 Flyers   Project Flyer 15.12.2011   Industry   European 

109 Poster   Roll-up 
09/2011 - 
08/2012 

  Industry   European 

110 Website   SMARD survey on cordis.europa.eu/fp7/ict/netmedia/neweve_en.html 
09/2011 - 
08/2012 

  Industry   International 

111 Website   Guidelines published on SMARD website and dissemination through twitter and linkedin 06.06.2012   Industry   International 

112 Others   
Guidelines sent to SMARD Advisory Board (Marta Ysern Business Development 
Barcelona Media, Flavia Barca Director of IEM Fondazione Rosselli, Rome, Thierry 

09/2011 - 
08/2012 

  Industry   European 
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NO 
Type of 
activities2 

Main 
Leader 

Title Date/Period Place 
Type of 
audience3 

Size of 
audience 

Countries 
addressed 

Baujard President Media Deals Berlin) 

113 Others   Guidelines sent to stakeholders (such as FP 7 projects and regional stakeholders) 
09/2011 - 
08/2012 

  Industry   Regional 

114 Workshop   NEM Summit  16.10.2013/ Networked Media R&D Commercialization 
09/2012 - 
03/2013 

  Industry   European 

115 Presentation CSP 
Presentation of SMARD results and particularly the strategy to the Piemonte in face to face 
meeting with the Piemonte Regional Government and the Unioncamere Piemonte 

Nov 12 Piemonte 
Policy 
makers 

  Regional 

116 Events IMINDS 
European Agency Knowledge Exchange Event / Presentation of SMARD results and 
particularly final strategy 

28/02 - 
01/03/2013 

Brussels Industry   Regional 

117 Mailings   Invitation to the final conference 
09/2012 - 
03/2013 

  

Policy 
makers, 
Civil 
Society, 
Industry 

5.000 Regional 

118 Events MFG Symposium of Karl Steinbuch Stipendium 05.02.2013   Industry   Regional 

119 Events MFG Trade Fair Cebit 
08 - 
10/03/2013 

Hannover Industry   International 

120 Presentation MFG Secretary of State of Ministry of Economics of Baden-Württemberg / Trade Fair Cebit 
08 - 
10/03/2013 

Hannover Industry   International 

121 Video   
Video of final conference 
www.youtube.com/watch?v=4SUlGYxAyAg&feature=player_embedded  

09/2012 - 
03/2013 

  Public   International 

122 
Articles 
published 

  SMARD Workshop on NM R&D Commercialization / Eurescom Message Mar 13   Industry   Regional 

123 Blog Post   
SMARD Workshop on NM R&D Commercialization / Eurescom Message 
blog.eurescom.eu/2012/10/22/smard-commercialization-workshop-at-the-nem-summit-
2012/  

Mar 13   Industry   International 

124 Events   Industrie 4.0 - Mittelstand als Technologiemotor und Innovationstreiber 27.03.2013 Göppingen Industry   Regional 

125 Meetings   Draft strategy and the guidelines / Advisory Board Meeting 
6 - 
7/09/2013 

Stuttgart Industry   European 

126 Presentation   Heidelberg Innovation Forum / Guidelines and the final strategy 20.03.2013 Heidelberg Industry   Regional 

127 Direct Talks CSP 
Claudio Pastrone, Istituto Superiore M. Boella - ISMB 
Head of “Pervasive Secure Network“ Unit, researcher and project manager in the 
Pervasive Technologies Research Area at ISMB 

09/2012 - 
03/2013 

  
Civil 
Society 

1 Regional 

128 Direct Talks MFG 
Frank Leymann, University of Stuttgart 
Full Professor of computer science and director of the Institute of Architecture of 
Application Systems at the University of Stuttgart 

09/2012 - 
03/2013 

  
Civil 
Society 

1 Regional 

129 Direct Talks SRFG John Pereira, Salzburg Research Forschungsgesellschaft mbH 09/2012 -   Civil 1 Regional 
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NO 
Type of 
activities2 

Main 
Leader 

Title Date/Period Place 
Type of 
audience3 

Size of 
audience 

Countries 
addressed 

Researcher and project manager at Salzburg Research with technological (ICT) and 
commercialization expertise 

03/2013 Society 

130 Direct Talks iMinds 
Pieter Ballon, Vrije Universiteit Brussel 
Professor at Free University of Brussels. Director of iLab.o, research unit leader at iMinds-
SMIT 

09/2012 - 
03/2013 

  
Civil 
Society 

1 Regional 

131 Direct Talks CSP 

Mauro Ratti,  
Walter Allasia, Guido Valcauda, Eurix Group 
Software consulting SME, involved in several R&D cofunded projects and promoter of 
innovative research initiatives  

09/2012 - 
03/2013 

  Industry 3 Regional 

132 Direct Talks MFG 
Tobias Unger, Gridsolut 
Spin-Off of the Fraunhofer IAO. 
Key competences: Cloud Computing, Open Source, process and data management 

09/2012 - 
03/2013 

  Industry 1 Regional 

133 Direct Talks SRFG 

Christian Osterrieder,  
Florian Angulanza, UTILO KG 
Small company in Salzburg specialised in software development and development of web 
and mobile applications 

09/2012 - 
03/2013 

  Industry 2 Regional 

134 Direct Talks iMinds 
Laurent Mainil, Cluttr bvba 
SME focused on research and development of cloud software for data center analysis and 
electricity consumption reduction 

09/2012 - 
03/2013 

  Industry 1 Regional 

135 Direct Talks CSP 

Francesca Cavallo, Unioncamere Piemonte 
The main mission of Unioncamere Piemonte is to support SMEs and to offer services in 
the field of innovation, in synergy with the territory, on behalf of the local Chambers of 
Commerce 

09/2012 - 
03/2013 

  
Policy 
makers 

1 Regional 

136 Direct Talks MFG 
Oliver Passek, Ministry for science, research and art Baden-Württemberg 
Referee for film and media for the Baden-Württemberg government 

09/2012 - 
03/2013 

  
Policy 
makers 

1 Regional 

137 Direct Talks SRFG 
Christian Prucher, ITG Salzburg 
Regional development/technology transfer organisation 

09/2012 - 
03/2013 

  
Policy 
makers 

1 Regional 

138 Direct Talks iMinds 
Bart Van Ransbeeck, Agency for Innovation by Science and Technology 
Public organisations involved in innovation policy making and granting subsidies for 
innovative projects   

09/2012 - 
03/2013 

  
Policy 
makers 

1 Regional 

139 Presentation   

Heidelberg Innovation Forum / From Research to Innovation in the Digital Media Sector / 
Survey Report on RDI Needs of SMEs in the Digital Media Industry and the Web 
Economy, Guidelines on Networked Media R&D Commercialization, Strategy for SME 
driven Research on Networked Media R&D 

20.03.2013 Heidelberg Industry   Regional 

140 Events iMinds Standup Startup, Kaai 16 05.03.2013 Hasselt Industry   Regional 

141 Events iMinds Pioneers Festival 
30 - 
31/10/2012 

Vienna Industry   Regional 

142 Workshop CSP Promoting the use of ICT by SMEs / Chamber of Commerce of Paris EU Office 24.09.2013 Brussels Industry   Regional 
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NO 
Type of 
activities2 

Main 
Leader 

Title Date/Period Place 
Type of 
audience3 

Size of 
audience 

Countries 
addressed 

143 Newsletter   
Announcement of Final Conference / EICI - European Interest Group of Creativity and 
Innovation  

09/2012 - 
03/2013 

  Industry   European 

 

 

Main Events: 
 

International workshop on Networked Media R&D commercialization, Istanbul (16 October 2013) 
 
On 16 October 2012, the SMARD consortium partners organised a four-hour "Interactive workshop on Networked Media R&D 
commercialisation” at the NEM Summit in Istanbul (Turkey). The workshop covered two core aspects of the SMARD project, being the R&D 
needs of European SMEs and the commercialisation and technology transfer best practices and hurdles for European research partners. The 
workshop had a diverse audience of over 35 people from over 10 different European countries with different backgrounds: researchers, SMEs, 
larger companies, investors, representatives of the European Commission and other stakeholders in the R&D and commercialisation process. 

 

 

Final Conference in the framework of Heidelberg Innovation Forum (19-20 March 2013) 

The SMARD Final Conference took place in the framework of the 12th Heidelberg Innovation Forum which was celebrated as a two day 

European matchmaking event on the topic “The Mobile Ecosystem”. The Heidelberg Innovation Forum is a matchmaking platform bringing 

together ICT researchers, market players and investors in the early phases of innovation since 2005. It supports start-up financing, licensing 

and R&D cooperation and has been chosen as ideal co-located event to the SMARD Final Conference as it allowed for the combination of the 

strategic conference “From Research to Innovation in the Digital Media Sector” (=SMARD Final Conference) with an established pitching event. 

On the first day (19 March), researchers and startups received tailor made coaching on business and financial models as well as on their 

pitching techniques. In the evening of 19 March, the pre-event allowed the researchers and startups to meet investors, business angels and 

representatives of SMEs and corporates.  
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4.5 Report on societal implications 

 

Replies to the following questions will assist the Commission to obtain statistics and 

indicators on societal and socio-economic issues addressed by projects. The questions are 

arranged in a number of key themes. As well as producing certain statistics, the replies will 

also help identify those projects that have shown a real engagement with wider societal issues, 

and thereby identify interesting approaches to these issues and best practices. The replies for 

individual projects will not be made public. 

 
 

A General Information (completed automatically when Grant Agreement number is 

entered. 

Grant Agreement Number: 
 

288734 

Title of Project: 
 

SMARD 

Name and Title of Coordinator: 
 

Alexandra Rudl, Head of Project Team Innovation 

B Ethics  

 
1. Did your project undergo an Ethics Review (and/or Screening)? 

 

• If Yes: have you described the progress of compliance with the relevant Ethics 

Review/Screening Requirements in the frame of the periodic/final project reports? 

 

Special Reminder: the progress of compliance with the Ethics Review/Screening Requirements should be 

described in the Period/Final Project Reports under the Section 3.2.2 'Work Progress and Achievements' 

 

 

 
0Yes xNo 

2.      Please indicate whether your project involved any of the following issues (tick 

box) : 

YES 

RESEARCH ON HUMANS 

• Did the project involve children?   

• Did the project involve patients?  

• Did the project involve persons not able to give consent?  

• Did the project involve adult healthy volunteers?  

• Did the project involve Human genetic material?  

• Did the project involve Human biological samples?  

• Did the project involve Human data collection?  

RESEARCH ON HUMAN EMBRYO/FOETUS 

• Did the project involve Human Embryos?  

• Did the project involve Human Foetal Tissue / Cells?  

• Did the project involve Human Embryonic Stem Cells (hESCs)?  

• Did the project on human Embryonic Stem Cells involve cells in culture?  

• Did the project on human Embryonic Stem Cells involve the derivation of cells from Embryos?  

PRIVACY 

• Did the project involve processing of genetic information or personal data (eg. health, sexual 

lifestyle, ethnicity, political opinion, religious or philosophical conviction)? 

 

• Did the project involve tracking the location or observation of people?  

RESEARCH ON ANIMALS 

• Did the project involve research on animals?  

• Were those animals transgenic small laboratory animals?  

• Were those animals transgenic farm animals?  
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• Were those animals cloned farm animals?  

• Were those animals non-human primates?   

RESEARCH INVOLVING DEVELOPING COUNTRIES 

• Did the project involve the use of local resources (genetic, animal, plant etc)?  

• Was the project of benefit to local community (capacity building, access to healthcare, education 

etc)? 

 

DUAL USE   

• Research having direct military use 0 Yes 0 No 

• Research having the potential for terrorist abuse  

C Workforce Statistics  

3.       Workforce statistics for the project: Please indicate in the table below the number of 

people who worked on the project (on a headcount basis). 

Type of Position Number of Women Number of Men 

Scientific Coordinator   1  1 

Work package leaders  1  3 

Experienced researchers (i.e. PhD holders)    4 

PhD Students     

Other     

4. How many additional researchers (in companies and universities) were 

recruited specifically for this project? 

 

Of which, indicate the number of men:  
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D   Gender Aspects  

5.        Did you carry out specific Gender Equality Actions under the project? 

 

� 
x 

Yes 

No  

6. Which of the following actions did you carry out and how effective were they?  

   Not at all 

 effective 

   Very 

effective 

 

  � Design and implement an equal opportunity policy � � � � � 
  � Set targets to achieve a gender balance in the workforce � � � � � 
  � Organise conferences and workshops on gender � � � � � 
  � Actions to improve work-life balance � � � � � 
  � Other:  

7. Was there a gender dimension associated with the research content – i.e. wherever people were 

the focus of the research as, for example, consumers, users, patients or in trials, was the issue of gender 

considered and addressed? 

  � Yes- please specify  

 

  x No  

E Synergies with Science Education  

8.        Did your project involve working with students and/or school pupils (e.g. open days, 

participation in science festivals and events, prizes/competitions or joint projects)? 

  � Yes- please specify  

 

  x No 

9. Did the project generate any science education material (e.g. kits, websites, explanatory 

booklets, DVDs)?  

  � Yes- please specify  

 

  x No 

F Interdisciplinarity  

10.     Which disciplines (see list below) are involved in your project?  

  � Main discipline
4
: 2.2 

  � Associated discipline
4
: �   Associated discipline

4
: 

 

G Engaging with Civil society and policy makers 

11a        Did your project engage with societal actors beyond the research 

community?  (if 'No', go to Question 14) 

x 

� 

Yes 

No  

11b If yes, did you engage with citizens (citizens' panels / juries) or organised civil society 

(NGOs, patients' groups etc.)?  

  � No 

  � Yes- in determining what research should be performed  

  � Yes - in implementing the research  

  x Yes, in communicating /disseminating / using the results of the project 

                                                           
4 Insert number from list below (Frascati Manual). 
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11c In doing so, did your project involve actors whose role is mainly to 

organise the dialogue with citizens and organised civil society (e.g. 

professional mediator; communication company, science museums)? 

� 
x 

Yes 

No  

12.    Did you engage with government / public bodies or policy makers (including international 

organisations) 

  � No 

  x Yes- in framing the research agenda 

  � Yes - in implementing the research agenda 

  x Yes, in communicating /disseminating / using the results of the project 

13a Will the project generate outputs (expertise or scientific advice) which could be used by 

policy makers? 

  x Yes – as a primary objective (please indicate areas below- multiple answers possible) 

  � Yes – as a secondary objective (please indicate areas below - multiple answer possible) 

  � No 

13b  If Yes, in which fields? 
Agriculture  

Audiovisual and Media  

Budget  

Competition  

Consumers  

Culture  

Customs  

Development Economic and 

Monetary Affairs  

Education, Training, Youth  

Employment and Social Affairs 

 

 

 

 

 

 

 

 

 

 

 

Energy  

Enlargement  

Enterprise  

Environment  

External Relations 

External Trade 

Fisheries and Maritime Affairs  

Food Safety  

Foreign and Security Policy  

Fraud 

Humanitarian aid 

 

 

 

 

 

 

 

 

 

 

 

Human rights  

X Information Society 

Institutional affairs  

Internal Market  

Justice, freedom and security  

Public Health  

Regional Policy  

X Research and Innovation  

Space 

Taxation  

Transport 
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13c   If Yes, at which level? 

  x Local / regional levels 

  � National level 

  x European level 

  � International level 

H Use and dissemination  

14.    How many Articles were published/accepted for publication in 

peer-reviewed journals?  

0 

To how many of these is open access
5
 provided?  

       How many of these are published in open access journals?  

       How many of these are published in open repositories?  

To how many of these is open access not provided?  

       Please check all applicable reasons for not providing open access:  

       � publisher's licensing agreement would not permit publishing in a repository 

       � no suitable repository available 

       � no suitable open access journal available 

       � no funds available to publish in an open access journal 

       � lack of time and resources 

       � lack of information on open access 

       � other
6
: …………… 

 

15. How many new patent applications (‘priority filings’) have been made?  
("Technologically unique": multiple applications for the same invention in different 

jurisdictions should be counted as just one application of grant). 

0 

16. Indicate how many of the following Intellectual 

Property Rights were applied for (give number in 

each box).   

Trademark  

Registered design   

Other  

17.    How many spin-off companies were created / are planned as a direct 

result of the project?  

0 

Indicate the approximate number of additional jobs in these companies:  

18.   Please indicate whether your project has a potential impact on employment, in comparison 

with the situation before your project:  
 � Increase in employment, or � In small & medium-sized enterprises 

 � Safeguard employment, or  � In large companies 

 � Decrease in employment,  � None of the above / not relevant to the project 

 � Difficult to estimate / not possible to quantify    

19.   For your project partnership please estimate the employment effect 

resulting directly from your participation in Full Time Equivalent (FTE = 

one person working fulltime for a year) jobs: 

 

Indicate figure: 

 

4 

 

 

                                                           
5 Open Access is defined as free of charge access for anyone via Internet. 
6
 For instance: classification for security project. 
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Difficult to estimate / not possible to quantify 

 

 

� 

I Media and Communication to the general public  

20. As part of the project, were any of the beneficiaries professionals in communication or 

media relations? 

  x Yes � No 

21. As part of the project, have any beneficiaries received professional media / communication 

training / advice to improve communication with the general public? 

  � Yes x No 

22 Which of the following have been used to communicate information about your project to 

the general public, or have resulted from your project?  

 x Press Release � Coverage in specialist press 

 � Media briefing � Coverage in general (non-specialist) press  

 � TV coverage / report � Coverage in national press  

 � Radio coverage / report � Coverage in international press 

 x Brochures /posters / flyers  x Website for the general public / internet 

 x DVD /Film /Multimedia x Event targeting general public (festival, conference, 

exhibition, science café) 

23 In which languages are the information products for the general public produced?  

 � Language of the coordinator x English 

 x Other language(s)   

 
 

 

Question F-10: Classification of Scientific Disciplines according to the Frascati Manual 2002 (Proposed 

Standard Practice for Surveys on Research and Experimental Development, OECD 2002): 

 

FIELDS OF SCIENCE AND TECHNOLOGY 

 
1. NATURAL SCIENCES 

1.1  Mathematics and computer sciences [mathematics and other allied fields: computer sciences and other 

allied subjects (software development only; hardware development should be classified in the 

engineering fields)] 

1.2 Physical sciences (astronomy and space sciences, physics and other allied subjects)  

1.3 Chemical sciences (chemistry, other allied subjects) 

1.4  Earth and related environmental sciences (geology, geophysics, mineralogy, physical geography and 

other geosciences, meteorology and other atmospheric sciences including climatic research, 

oceanography, vulcanology, palaeoecology, other allied sciences) 

1.5 Biological sciences (biology, botany, bacteriology, microbiology, zoology, entomology, genetics, 

biochemistry, biophysics, other allied sciences, excluding clinical and veterinary sciences) 

 

2 ENGINEERING AND TECHNOLOGY 

2.1 Civil engineering (architecture engineering, building science and engineering, construction engineering, 

municipal and structural engineering and other allied subjects) 

2.2 Electrical engineering, electronics [electrical engineering, electronics, communication engineering and 

systems, computer engineering (hardware only) and other allied subjects] 

2.3. Other engineering sciences (such as chemical, aeronautical and space, mechanical, metallurgical and 

materials engineering, and their specialised subdivisions; forest products; applied sciences such as 
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geodesy, industrial chemistry, etc.; the science and technology of food production; specialised 

technologies of interdisciplinary fields, e.g. systems analysis, metallurgy, mining, textile technology 

and other applied subjects) 

 

3. MEDICAL SCIENCES 

3.1  Basic medicine (anatomy, cytology, physiology, genetics, pharmacy, pharmacology, toxicology, 

immunology and immunohaematology, clinical chemistry, clinical microbiology, pathology) 

3.2 Clinical medicine (anaesthesiology, paediatrics, obstetrics and gynaecology, internal medicine, surgery, 

dentistry, neurology, psychiatry, radiology, therapeutics, otorhinolaryngology, ophthalmology) 

3.3 Health sciences (public health services, social medicine, hygiene, nursing, epidemiology) 

 

4. AGRICULTURAL SCIENCES 

4.1 Agriculture, forestry, fisheries and allied sciences (agronomy, animal husbandry, fisheries, forestry, 

horticulture, other allied subjects) 

4.2 Veterinary medicine 

 

5. SOCIAL SCIENCES 

5.1 Psychology 

5.2 Economics 

5.3 Educational sciences (education and training and other allied subjects) 

5.4 Other social sciences [anthropology (social and cultural) and ethnology, demography, geography 

(human, economic and social), town and country planning, management, law, linguistics, political 

sciences, sociology, organisation and methods, miscellaneous social sciences and interdisciplinary , 

methodological and historical S1T activities relating to subjects in this group. Physical anthropology, 

physical geography and psychophysiology should normally be classified with the natural sciences]. 

 

6. HUMANITIES 

6.1 History (history, prehistory and history, together with auxiliary historical disciplines such as 

archaeology, numismatics, palaeography, genealogy, etc.) 

6.2 Languages and literature (ancient and modern) 

6.3 Other humanities [philosophy (including the history of science and technology) arts, history of art, art 

criticism, painting, sculpture, musicology, dramatic art excluding artistic "research" of any kind, 

religion, theology, other fields and subjects pertaining to the humanities, methodological, historical and 

other S1T activities relating to the subjects in this group]  
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2. FINAL REPORT ON THE DISTRIBUTION OF THE 

EUROPEAN UNION FINANCIAL CONTRIBUTION 
 

 
This report shall be submitted to the Commission within 30 days after receipt of the final 

payment of the European Union financial contribution. 
 

 

Report on the distribution of the European Union financial contribution 

between beneficiaries 

 

 

Name of beneficiary Final amount of EU contribution per 

beneficiary in Euros 

1.  

2.  

  

n  

  

Total    

 


