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1 BACKGROUND 
 
Projects funded by the European Commission under the 7th Framework Programme are legally 
required to do dissemination and general communication activities by the terms of: 

• Grant Agreement Annex II which contains some relevant provisions regarding 
communication, including: 

o Grant Agreement, Annex II.4. Reports and deliverables and Guidance Notes on 
Project Reporting: The consortium has to provide periodic reports that include a 
publishable summary of such quality that the Commission can publish it right 
away in the public domain. It includes information on the expected final results 
and their wider societal implications. This text will be used as is on the 
Commission’s public websites, so it needs to be understandable for a lay 
audience. 

o You will need to supply a link to your website and declare whether it is up to 
date. The link will be published together with general information on each 
funded project on the Commission’s website. 

 
• Grant Agreement, Annex II.12. Information and communication 

o Beneficiaries are to take appropriate measures to engage with the public and 
the media about the project and to highlight the financial support from the 
European Union. 

o The Commission is authorised to publish information on the project. 
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2 INTRODUCTION 
 
This document, D8.1. Project website, contains the visual image defined, a description of the 
current version of the website available under http://phenicx.upf.edu, and the promotional 
poster for general dissemination purposes (also available in Catalan). This website is hosted by 
UPF and maintained by the Project Management Office in collaboration with all partners who 
also contribute to different sections of the website, such as publications, events and news. 

This deliverable is complementary to D1.2 Documentation Hub, which details the private 
repository filedepot where all PHENICX partners have available a number of documents 
required for the project execution like the contract signed with the European Commission, 
Description of Work (DoW), Consortium Agreement (CA), deliverables, templates as detailed in 
D1.1  and other documents about legal framework and useful guidelines. In addition to the 
filedepot, there’s an intranet with additional information about deliverables and the process for 
internal review.  

All these resources will be maintained during the whole PHENICX project duration and will be 
adapted to the Consortium needs.  
 

http://phenicx.upf.edu/
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3 DISSEMINATION MATERIAL 
 

3.1 Logo 
The designed logo tries to capture the ideas behind PHENICX project and its results and 
provides an identity to the project. The logo shows a violin, which is representative of the main 
music style under study (classical music), and shows the movement of the conductor’s baton in 
the bottom. Additionally, the type of font chosen tries to reflect the technologic perspective. 

The logo has been designed from the beginning of the project and all project templates are 
based on it (deliverables, poster, presentation and internal reports as well). The PHENICX logo 
will be used at any public appearance and document. The different versions of the logo 
produced are available below and the manual detailing how to apply the visual identity is 
available. 
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3.2 Poster 
A poster has been designed and printed. A .PDF version has been published in the PHENICX 
website (under documents section) and distributed among the partners. A copy of the poster is 
attached in the following page. 
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4 PROJECT WEBSITE 
 
PHENICX website contains different information, including public information about the project 
objectives, achievements, events and news, as well as a private space and document repository 
only available for the PHENICX consortium. 
 

4.1 Public Website 
The public website intends to provide an overview of the project available to the wide audience, 
an introduction to the consortium and team members, project activities and results as well as 
contact information for any party interested in collaborating with us. The different sections 
available in the website are listed below. 
 

4.1.1 Home 
The homepage gives an overview of the project goals and aims and also includes a twitter 
widget that targets all #phenicx hash tags published. 
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4.1.2 Consortium 

This section comprises 3 subsections: Consortium, Individual partners and team members 
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4.1.3 News 

This section includes all news related to the PHENICX project activities, press releases and 
media clipping. 
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4.1.4 Events 

This section includes a calendar with all project activities together with a short description. 
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4.1.5 Publications 

This section contains all scientific papers and journals published that are produced by PHENICX 
partners as main scientific outcomes of the project. 
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4.1.6 Documents 

This section hosts documents related to the project that are not scientific publications, like the 
logos, promotional poster and public deliverables. 
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4.1.7 Contact 

There is a last section with the contact information for any party interested in learning more 
about the project and potential collaborators. 
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4.2 Filedepot 
The filedepot available under http://phenicx.upf.edu/filedepot is the Documentation Hub 
(access restricted to partners) that hosts all legal and contractual documents, templates for the 
production of documents and reports, fact sheets detailing all corpuses produced, deliverables 
together with internal review reports, guides, documents with promotional purposes, and all 
documents and presentations related to the project meetings. 
 
 

 
 

  

http://phenicx.upf.edu/filedepot
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4.3 Intranet 
The intranet pages available at http://phenicx.upf.edu/reviewplan contain the schedule for 
deliverables submission and the plan for internal review. 
 
 

 
 
  

http://phenicx.upf.edu/reviewplan
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5 CONCLUSION 
 
All the information available in the website (including also filedepot and intranet pages) will be 
updated during the project lifetime following project and partners’ needs and suggestions. In 
addition, a new section will be available soon which will contain the multimedia materials 
related to the PHENICX project activities (Festivals at ESMUC, RCO concerts and other PHENICX 
events as well as any other relevant audiovisual material). 
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The Brand Tool kit presents guidelines for PHENICX’s 
visual identity. Read it, it will help you to apply these 
characteristics in your comunication.

03   Phenicx Logo

04   Stacked and Horizontal Versions￼ ￼   

05   Logo Variations	

07   Tag-line

08   Clear Space

10   Minimum Size

11   Incorrect Usage

12  Colour Palette 

13   Typography

14   Typography. Usage examples
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The PHENICX logo is a combination of two 
elements: the symbol and the Logotype. 

The logotype should never be separated from 
the symbol. Meanwhile the Symbol can be used 
separately from the Logotype, only to add interest 
to communications, or as an icon.

Always use approved artwork when reproducing 
the PHENICX identity.  
Do not alter the logo in any way. 

Whenever possible, use the SVG and PDF file format 
as this will give you the best results.
PNG and JPG format images are designed for 
on-screen applications and should not be printed.

Phenicx Logo

Symbol Logotype
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[A] Horizontal version 

[B] Stacked versions

Always use approved artwork when reproducing 
the PHENICX identity.  
Do not alter the logo in any way. 

Stacked and 
Horizontal Versions

￼
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The primary use for PHENICX logo is the color 
version [A]. If is posible use this versión on white 
background. If a coloured background is used, 
make sure that there is enough contrast for the 
logo to remain clear.

If it is not possible, on a dark or coloured 
background. use the reversed logo [D].

When colour or printing prohibits print in colour, 
it may be used in grey-scale [B] or in 1-colour [C].

Logo variations [A] Colour version [B] Grey-scale version

[C] Black and white version / 1-colour [D] Reversed logo
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[A] Colour version [B] Grey-scale version

[C] Black and white version / 1-colour [D] Reversed logo

The primary use for PHENICX logo is the colour 
version [A]. If is posible use this versión on white 
background. If a coloured background is used, 
make sure that there is enough contrast for the 
logo to remain clear.

If it is not possible, on a dark or coloured 
background. use the reversed logo [D].

When color or printing prohibits print in colour, it 
may be used in grey-scale [B] or in 1-colour [C].

Logo variations
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The tagline is designed to appear in a two-line 
format. The logo has been set in 2 different 
formats. Use the one that best suits the usage. 

[A] Tag-line · align right

[B] Tag-line · align below

The tagline may be reproduced in the same 
brown of PHENICX (Depending on the usage and 
printing method).

Tag-lines [A] Tag-line · align right

[B] Tag-line · align below
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Clearspace

Clearspace is the area around the Logo that 
must remain clear of any other elements, such 
as textured backgrounds and illustrations. 

Using the Logo on either a bright or dark 
background or photograph, make sure there is 
sufficient contrast.

The x measurement is calculated by using the 
height of the letter H at actual size.

 X

X

X

X

[A] Horizontal versions 

[B] Vertical versions 

X

X
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Clearspace 
Claerspace applied to Tagline-Logo.
Any other graphic or type should not enter the 
brand safe area.

[C] Tag-line versions 

X

X

X

X
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Minimum size 
It is important that all parts of the identity can be 
easily read. For this reason, the logo should not be 
reproduced smaller than the sizes specified here. 

35 mm 56 mm

20 mm 15 mm 15 mm

[A] 

[B] 
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Incorrect use
 
Do not alter the logo in any way. 

Always use approved artwork.
Whenever possible, use the SVG and PDF file 
format as this will give you the best results.
PNG and JPG format images are designed for 
on-screen applications and should not be printed.

1. 

4. 

2. 

5. 

3. 

6. 

DON’T:

1. Rotate the logo.

2. Apply any effects.

3. Place the logo on busy photography.

4. Change the logo colors.

7. Make alterations to the words and or colors 
contained in the logo. 

6. Scale the logo unproportionately.
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Colour Palette 
CMYK colours are primarily used in adverts and 
printed materials such as brochures, leaflets and 
posters.

RGB colours are only used for online media.

Always consult your printer for the most 
accurate reproduction of brand colours.

A B

B

A B

Pantone 7592 C

CMYK 0, 69, 85, 24

RGB 177, 85, 51

Pantone 7610

CMYK 0, 77, 60, 72

RGB 101, 48, 36

GrADIENT



13PHENICX  Brand Identity Guidelines 

Typography
Primary typography  - Myriad Pro

Secondary typography - Lucida Grande & 
Georgia (Display)

Myriad Pro is the primary typeface and was 
chosen for it simplicity and versatility.
To ensure sufficient flexibility in all media, 
we use Lucida Grande as secondary font (is 
perfectly fine if you do not have access to 
Myriad Pro).

Use Myriad Bold headlines for emphasis. 
Myriad regular can be used for body text.

We also use Georgia as secondary typeface in 
complex documents or website where an extra 
typeface is needed for text hierarchy. Georgia 
should never be used in body text. 

Lucida Grande

Georgia

Myriad Pro

Lucida Grande BOLD
ABCEDFGHIJKLMNÑOPQRSTUVWXYZ 
abcdefghijklmnñopqrstuvwxyz 
1234567890!”$%&/()=?¿¿:;,.*+

Lucida Grande REGULAR
ABCEDFGHIJKLMNÑOPQRSTUVWXYZ 
abcdefghijklmnñopqrstuvwxyz 
1234567890!”$%&/()=?¿¿:;,.*+

Georgia  Regular
ABCEDFGHIJKLMNÑOPQRSTUVWXYZ 
abcdefghijklmnñopqrstuvwxyz 
1234567890!”$%&/()=?¿¿:;,.*+

Myriad Pro BOLD
ABCEDFGHIJKLMNÑOPQRSTUVWXYZ 
abcdefghijklmnñopqrstuvwxyz 
1234567890!”$%&/()=?¿¿:;,.*+

Myriad Pro SemiBold
ABCEDFGHIJKLMNÑOPQRSTUVWXYZ 
abcdefghijklmnñopqrstuvwxyz 1234567890!”$%&/
()=?¿¿:;,.*+

Myriad Pro REGULAR
ABCEDFGHIJKLMNÑOPQRSTUVWXYZ 
abcdefghijklmnñopqrstuvwxyz 1234567890!”$%&/
()=?¿¿:;,.*+

Myriad Pro ITALIC
ABCEDFGHIJKLMNÑOPQRSTUVWXYZ 
abcdefghijklmnñopqrstuvwxyz 1234567890!”$%&/
()=?¿¿:;,.*+
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Typography
Usage examples

By using different size and weight variations, we 
can optimize legibility and give the reader a better 
overview. 

Headlines, main titles and headings. 
Georgia Regular or Lucida Grande /Myrias Pro 
Bold. For emphasis you can use text in brown 
colour.

Body Text. 
Lucida Grande Regular / Myriad Pro Regular.

Caption and Copyright Text. 
Lucida Grande Bold /Myrias Pro Bold. Gray colour.

Example of a headline

Heading 2
Body text. Nulla luctus, lectus sed hendrerit placerat, ante justo dignissim mi, quis 
posuere elit enim vitae ante. Fusce tincidunt lacus nec magna pellentesque volutpat. 
Donec nulla nulla, vehicula non porta et, pulvinar non libero. Sed sed rhoncus dui. 
Sed vel lorem sed lorem gravida aliquam sed vel odio. Phasellus eget turpis leo, et 
dignissim urna.

Heading 2
Body text. Donec nulla nulla, vehicula non porta et, pulvinar non libero. Sed sed 
rhoncus dui. Sed vel lorem sed lorem gravida aliquam sed vel odio. Phasellus eget 
turpis leo, et dignissim urna.

Captions and copyrights


