
  In cooperation with: 

                      

 

                                                  

 
 
 

 

European Investor Gate (EIG) 

611076 

 

 

 

 

 

 

 

 

 

 

 

 

FP7-ICT-2013-10 

Coordination and Support Action 

11.5(b): Cross border services, investment readiness and legal advice for ICT 

SMEs, start-ups and entrepreneurs 

 

 

 

Work Package 3 

Deliverable 3.3 Organisation of 9 investment forums 

 

Dissemination Level RE 

 

 

 

 

 

 

Submission date: 11.08.2014 

Responsible Partner: Media Deals 

 

 

 

 

 

Start date of project: 01.09.2013        Duration: 24 months  



  In cooperation with: 

                      

 

                                                  

  
 

EIG Investment Forums 
Investment events have been organised regularly over the two years of the EIG project in 

order to provide companies with direct opportunities to meet European investors and access 

early stage investment. Companies were selected according to the criteria which partners had 

agreed upon (see Deliverable 3.1 Selection Criteria and Evaluation Scheme). The setting up of 

the investor club (see Deliverable 3.2) enabled partners to closely collaborate with an 

identified group of early stage investors in Europe able to recommend interesting deals and 

commit to the events. 

 

12 investment events were organised as part of the partners’ activities. Each one of these 

events has gathered high growth potential start-ups and European early stage investors (see 

table below with the figures). 

These Investment Forums were held in various European countries and provided the right 

environment for companies to brainstorm with entrepreneurs as well as to discuss 

investment and partnership opportunities with specialised sector financiers.  

Each investment forum also included training opportunities for companies (e.g. pitch 

rehearsals and dedicated workshops). 

A final pitch event “Hot Deals” was organised in Paris in June by the EIG partners. The aim of 

the event was for the investors involved in the project to share deals and foster co-investment 

deals.  

 

1. NEM Summit 2013 Investment Forum Nantes  

2. ICT 2013 Vilnius 

3. Heidelberg Innovation Forum 2014 

4. New Frontiers for European Entrepreneurs, April 2014 in Brussels 

5. Futur en Seine 2014 in Paris 

6. NEM Summit 2014 Investment & Entrepreneurship Forum  

7. Silicon Stroll Bootcamp 2014 in Dublin 

8. ACE Summit and GEC 2015, ACE/EIG Investment Pitch in Milan 

9. Laval Virtual Investment Forum 2015 

10. Berlin Games Week Investment Forum 2015 

11. Heidelberg Innovation Forum 2015 

12. Hot Deals Pitch Event 2015 in Paris  

 

 

Sector focus of the investment forums 
The investment events organised in the framework of the project covered all ICT subsectors. 

Some of the events were dedicated to a specific subsector such as virtual reality (Laval Virtual 

April 2015), games (Berlin Games Week April 2015), the creative industries (Nantes 2013 and 

Brussels 2014), smart data (Heidelberg Innovation 2015). 



  In cooperation with: 

                      

 

                                                  

Investors were therefore also invited according to their interest in these different subsectors 

of ICT. 

 

 

Type of companies  
The EIG partners have classified the companies according to their stage of growth (see 

previous deliverable). Early stage companies with investment needs up to 2m€ and assessed 

as “investor-ready” were invited to join the pitching events. 

In total, 258 companies were involved in the 12 investment forums. 

 

Investors/Investor club 
Early stage investors (business angels and VC funds) from various European countries have 

been involved in the different investment forums. A total of 233 investors were involved in 

these 12 events. The group of investors of the Connect Club has been regularly mobilised both 

to recommend companies and commit to the events. A dedicated investment pitch of the 

Club was organised in Brussels during the NEM Summit 2014. Prior to the pitch event, the 

investors of the Connect Club had been invited to join a closed meeting to discuss and share 

with each other their current mutual deal opportunities.  

As a preparation of the Brussels’ investors meeting and pitch event, each investor of the club 

was asked to recommend a company to the others. See below an example of this process. 

This recommendation process was implemented at several times during the project. 

See the Connect Club meeting schedule attached. 

Media Deals intends to sustain the group activities after the project is over. 

 

Investor Company Reasons for recommendation 

Edwin HENGSTMENGEL 

Netherlands 

 

Voicebooking 

http://www.voicebooking.com/ 

 

There are many online voice 

agencies. But only one works as an 

automated web platform; 

transparent and with fast delivery 

times & fixed fees – that didn’t 

exist yet. This idea seemed to be 

an instant success. Since the 

launch in January of 2011 

Voicebooking.com is one of the 

fastest growing voice agencies in 

Europe.  

Jack LAYDEN 

Ireland 

 

Wappzapp.tv 

http://www.wappzapp.tv/ 

 

100 TV channels and still nothing 

on? What a waste of your time! 

Instead of mindlessly flipping 

through TV channels, your favorite 

on-demand video's are only a 

swipe away on WappZapp.  
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Klaus HAASIS 

Germany 

 

Your Painting 

www.yourpainting.de 

 

I think they have a potential to 

grow, it is an interesting team with 

a very committed founder, Martin 

Engel, they have an attractive 

value chain with painters in Asia, 

they are in an fascinating phase 

now with their crowdfunding 

campaign. 

 

 

 

 

Training opportunities for companies 
Each investment forum included training activities which were designed and implemented by 

the EIG partners. All partners were involved in these trainings as well as some investors of the 

Connect Club.  

All selected companies to the investment pitches benefited from an online coaching (review 

of pitch decks), participated to pitch rehearsals and had the possibility to attend specific 

workshops such as “test your business model” or “test your idea-IPR” in Heidelberg, cross-

border investment (what are the benefits of having a European business angel on your board) 

at the ICT2013 in Vilnius and the EIG/ACE investment forum in Brussels. 

See attached as an example the schedule of the Heidelberg Innovation Forum 2015. 

 

The Hot Deals Pitch event: an innovative format to foster 

concrete deals 
The event was designed by the EIG partners in order to enable all investors involved in the 

project to find co-investors and foster concrete deals. It was dedicated only to companies 

which already had an ongoing financing round and were close to securing a part of the 

investment needed. The innovative format is different from the other investment forums as 

start-ups were invited to pitch together with their investor. See companies of the Hot Deals 

pitch event attached. 

 

Follow-up between companies and investors 
The EIG partners have joined effort to ensure a follow-up discussion among companies and 

investors. After each forum, companies were able to network with the attending investors 

and could rely on the EIG partners to facilitate the matchmaking process. Tailor made online 

surveys were set up to enable investors to rate the companies and provide them with valuable 

feedback during their pitch presentation.  

 

Online investor evaluation/feedbacks have the following structure: 

- Company pitching 
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- Name of evaluator 

- Stage performance of the company 

- Product/Service 

- Market opportunity 

- Competitive advantage 

- Business model 

- Financial planning and deals terms 

- Team 

- Do you plan to investigate this investment opportunity? 

 

Besides, all companies and investors were asked to fill in a feedback form after each event 

(quality of the companies/investors met at the event, organisation of the event, status of 

their relationship with the companies/investors…). See attached an example of a feedback 

from the Berlin Pitch event. 

 

To date, it is possible to confirm that the following companies raised investment as a result 

of the Investment Forums: 

- Golaem crowd (Nantes Forum 2013) 

- Sounderbox (Nantes Forum 2013) 

- PicsaStock (Brussels Forum 2014) 

- Smoope (Heidelberg Innovation Forum 2014) 

- Following the pitch events in 2015, several companies are still in negotiation with 

investors. 

 

Please note that all partners are still in regular contact with attending companies and 

investors and intend to track down any success story. 

 

Number of companies and investors who attended the 

investment forums 
  

Investment Forum Sector focus Companies Investors 

NEM Summit 2013 

Investment Forum in Nantes 

(30 October) 

Creative industries 11 9 

Investment Forum during ICT 

2013 in Vilnius (6-7 

November) 

all ICT 12 15 

Heidelberg Innovation Forum 

2014 (8-9 April) 

Smart production 19 29 

New Frontiers for European 

Entrepreneurs 2014 in 

Brussels (29 April) 

all ICT 51  18 

Future en Seine 2014 in Paris 

(12 June) 

all ICT 11 10 
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NEM Summit 2014 

Investment Forum in Brussels 

(30 September) 

Creative industries 11 14 

Silicon Stroll Bootcamp in 

Dublin 2014 (3-4 November) 

all ICT 50 34 

ACE Summit and GEC in Milan, 

ACE/EIG Investment Pitch 

2015 (18 March) 

all ICT 51 22 

Laval Virtual Investment 

Forum 2015 (8 April) 

Virtual & 

Augmented reality 

12 12 

Berlin Games Week 

Investment Forum 2015 (22 

April) 

Games (design, 

distribution, IT) 

16 15 

Heidelberg Innovation Forum 

2015 (19-20 May) 

Smart data 28  30 

Hot Deals Investment Pitch 

2015 in Paris (26 June) 

all ICT 13 25 

TOTAL  285 

companies 

233 

investors 
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Connect Club European Investment Pitch 

During NEM Summit Brussels, 2014 

 

 

Tuesday 30th September  

Flagey – the famous cultural centre at the heart of the European capital. 

 

 

The location: Flagey, Brussels 
Place Sainte-Croix, 1050 Bruxelles 

 

The NEM Summit 2014 http://nem-

initiative.org/nem-summit/ is taking place in 

the striking Flagey art-deco building that once 

served as country’s radio and television HQ. 
Flagey Brussels is now a world-wide renowned 

cultural centre, a music hall and a cinema 

center. Multicultural par excellence- Flagey is 

the heart of Brussel´s creative life, a place where 

old and new, tradition and innovation meet. 

 

 

 

 

Current list of confirmed Investors  

 

- Luigi Amati, Italy (Business Angels Europe, Meta Group), Observer 

- Brigitte Baumann , Switzerland (Go Beyond Ltd) 

- Frank Bonn, Sweden (Nouvago Capital) 

- Philippe Gluntz, France (Business Angels Europe, France Angels) 

- Klaus Haasis (Business Angels Stuttgart) 

- Edwin Hengstmengel, Netherlands (ENDEIT) 

- Xavier Huerre, Belgium (Be Angels) 

- Jack Layden, Ireland (Halo Business Angel Partnership) 

- Ricardo Luz, Portugal (Invicta Angels, Porto Business Angels) 

 

Members of local business angels’ network Beangels will join the pitch 

session. 
 

http://www.flagey.be/en/
http://nem-initiative.org/nem-summit/
http://nem-initiative.org/nem-summit/


 

             

 

 

 

 

 

The event is supported by the European Commission and organised in partnerships with 

EIG network, Images et Réseaux, and NEM Summit. 
 
 

 

 

 

 

 
 

 

 

 

This project has received funding from the European Union’s Seventh Framework Programme for 

research, technological development and demonstration under grant agreement no FP7-ICT-2013-10 EIG. 

 

SCHEDULE September 30, 2014 

 

11:30-13:30 

Lunch Work Meeting (only open to club members) close to Flagey 

Hotel Four Points Sheraton, Rue Paul Spaak 15 · Brussels, 1000 · Belgium 
http://www.fourpointsbrussels.com/ 

 

14:00-18:00 

Investment Pitch of 11 European companies at Flagey, Salon 2 

11 selected entrepreneurs from the creative industries and digital media to present 

their ventures 

 

From 20:00   

Investors’ Diner for all investors and entrepreneurs having participated in the  

investment forum  

Restaurant CO2, 46 rue du Page, 1050 Ixelles 

 

Hotel Four Points by Sheraton Brussels 

Walking distance to the event venue 

Media Deals is booking and covering one night on Tuesday 30 September 2014 
Rue Paul Spaak 15 · Brussels, 1000 · Belgium 

http://www.fourpointsbrussels.com/ 
 

http://www.eig-project.eu/
http://www.images-et-reseaux.com/en
http://www.fourpointsbrussels.com/
http://www.fourpointsbrussels.com/
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HOT DEALS EVENT 

Paris | 26th June 2015 

Companies 

 

 

 

Coindrum 

Making Coins Count 

We allow airline passengers to spend unwanted coin currency before departing into 

different currency jurisdictions. By operating machines at departure gates, we turn 

unwanted coins into airport retail vouchers or enables people to donate to a charity of 

their choice. It’s an easy, free and quick service to solve the coin inconvenience for 
passengers, whilst converting more travellers into retail customers for airports. (Ireland) 

Current financing round: m€ 

Lukas Decker, CEO  

Investor: Declan Ryan 

 

 

Dreamquark 

Big data at a new level 

We reinvent the analysis of complex data from insurance and healthcare through 

cognitive technologies and deep-learning. We have developed new algorithms and 

applications that take advantage of the high precision and speed of these algorithms. We 

address major data-analysis concerns from insurance and healthcare to accelerate 

diagnosis, prevention and after-sales. We work with a few major actors such as AXA and 

now want to accelerate our business. (France) 

Current financing round: 20 k€ 

Nicolas Méric, CEO  

Investor: Patrick Mamou-Mani, Business Angel, Investessor 

 

 

 

 

 

 

 

 

 

http://www.eig-project.eu
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FenestraPro  

Efficient façade design for architects 

Cloud based building information modelling (BIM) software for building designers to 

design environmentally efficient building façades more cost effectively.  The company not 

only ensures compliance with increasing environmental standards and international best 

practice at an early stage in the design process, it improves the design process 

significantly by eliminating late stage redesign, generating savings of at least 30%. It 

enhances the performance of the building by ensuring that the thermal, solar and day-

lighting performance characteristics are optimised early in the design process. (Ireland) 

Current financing round: k€ 

David Palmer, CEO  

Investor: Marc O’Connell, Business Angel 
 

 

iNovar-2Go Mobile   

All your Business Intelligence Mobile…Now! The innovative Go technology™ enables large companies to access all of their enterprise 
applications on mobile devices with no re-engineering, with 100% data security and 

within moments. (UK) 

Current financing round: m€ 

David Monks, CEO  

Investor: Doug Lichliter (video statement) 

 

 

Incitat  

Cost-effective solution improving household-waste sorting  

The "machine-to-machine" solution that enables cities to reduce unsorted wastes, by 

delivering individually tailored bills to households. (France) 

Current financing round: k€ 

Christophe Lecoeur, CEO  

Investor: Anne-Sophie de Gabriac, Business Angel 

 

 

Matchrider  

Everyday Ride-Sharing 

Ride-sharing platform designed for everyday and spontaneous rides (up to 100 km). 

Based on so-called Match Points, which work just like bus stops, the service makes the 

pick-up process very simple and transparent. The company successfully launched a beta 

in 2014 and is now expanding into further regions. (Germany) 

Current financing round: k€ 

Katina Schneider, Business Developer 

Investors: Scott Holbrook, Business Angel; Axel Springer Plug and Play (video statement) 
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Memeoirs 

Your digital life in a book 

Allows anyone to create a personal and personalized book through an online platform 

that aggregates content from social networks. The final product is either a digital or 

physical book made with the following platforms: Email, Facebook, WhatsApp (already 

available); Instagram and Blogs in development. (Italy) 

Current financing round: k€ 

Giacomo Miceli, CEO  

Investor: Luca Canepa, Business Angel, Italian Business Angels - IBAN 

 

Neoscores  

iTunes for sheet music. Finally. 

The web application in which you can safely and legally use digital sheet music.  Our 

digital sheet music will automatically adjust itself to the screen of your smartphone, 

tablet, computer or smart TV and works on all operating systems (Android, iOs...). Our web app provides numerous features that will make a musician’s life easier: create and 
share annotations, transposing in a single click, a metronome function, a tuning device 

and many more... (Belgium) 

Current financing round: M€ 

Bart Van der Roost, CEO 

Investor: Jean Van Nuwenborg, VC, Theodorus 

 

Novimet 

Rainfall at high resolution in real time 

15% of GDP is weather dependent according Metnext. In this context, NOVIMET provides 

assistance to crisis management based first of all on an innovative weather radar 

technology to measure very precisely rain, snow, or hail, and then an Internet service 

platform that geo locates rainfall, determines their anticipation with two hour lead time, 

determines dangerousness diagnosis in real time, and automatically alerts the user. Its 

added value: reduce personal on duty, intervene at the right place at the right time, put in 

security persons and goods. (France) 

Current financing round: k€ 

Jacques Testud, CEO 

Investor: François Plantureux, Business Angel, ENSAE     

 

Openways 

OKIDOKEYS Smart Locks with Smart Keys 

Your phone becomes your Key. Enhance you Existing door lock and go Keyless.  

OpenWays is a global internet and mobile technology company focused on the innovation, 

development and marketing of smart locks and keys. From locking and unlocking, issuance 

and revocation of virtual keys to status confirmation and notification, OpenWays provides 

both consumer and enterprise customers a fully integrated internet and mobile enabled door 

access solutions. (France) 

Current financing round: 3-5M € 

Pascal Métivier, CEO  

Investor: Romain Vidal, VC, CapHorn Invest 
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PicsaStock 

The Uber for Photographers 

PicsaStock helps you in hiring experienced Photographers worldwide at a price that's 

right for you. Through our smart app we can send photo jobs to each corner of the world 

to bring your idea to life in photos. No matter if you need photos of a 1000 properties or 

just 1 image for your marketing campaign, we have the right photographers for the job. 

(Germany) 

Current financing round: 1,5m€ 

Andre Lutter, CEO  

Investor: Klaus Haasis, Business Angel (video statement) 

 

Qymatix Solutions  

A new generation of sales analytics 

We develop a powerful yet easy to use sales acceleration SaaS. Sales Managers are now 

able, by just one click, to access critical sales data. Combining different sources, it presents 

the user with all the information he needs to make more successful sales decisions. 

(Germany) 

Current financing round: 300K€ 

Lucas Pedretti, CEO 

Investor: Brigitte Baumann, Business Angel, Gobeyond Investing 

 

Sounderbox 

Controlling the music together is simple 

With our Social & Collaborative Music apps, people can manage and share the music in 

public places with a smartphone. For professionals, we use a set-to-box, plug & play. A 

new way to engage customers in venues. Soon be available to the public in August. 

(France) 

Current financing round: K€ 

Anthony Gongora, CEO  

Investor: Patrick Zucchetta, Highlands Technologies Solutions (Thierry Baujard, Media 

Deals) 
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F1: Name of company Studio PixMix

F2: How would you rate the overall quality of the
event? (5 being the highest grade)

4

F3: Why did you attend? I wanted to meet investors who understand my
business
,

I wanted to participate in the Berlin Games
Week

F4: Pitching session on April 22

I was happy with the way my presentation went Strongly agree

I was happy with the length of the presentation Strongly agree

I have had enough feedbacks from investors Strongly agree

I felt the investors in the room were relevant to me Agree

F5: Organisation / Logistics

Facilities used during the event Good

Organisation during the event Good

Information and organisation before the event Good

Application process through F6S Good

F6: Did you identify potential investors? Yes,

If Yes, please mention the investors. If no,
mention the reasons
Femmes business angels

F7: Did you identify other potential partner(s) for
your project?

Yes,

If Yes, please mention the type of partner
Complementary app developers

#7
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F8: What could we have done differently to make this event even more successful for you?

More debate during the seminar
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Programme at a Glance   and Content

Candace Johnson, President of EBAN | Angel Investor |Co-initiator of SES and SES Global 
Candace Johnson is co-initiator of SES/ASTRA and SES Global, the world’s pre-eminent satellite group. She is also founding President of Europe 

Online Investments S.A., the world’s first internet-based online service and satellite broadband network, and founder of Loral Cyberstar-Teleport 

Europe, Europe’s first independent private trans-border satellite communications network. Ms. Johnson is also founding President of the VATM, 

the Association of Private Telecom Operators in Germany and founding President of the Global Telecom Women’s Network (GTWN).

 Candace Johnson is President of Johnson Paradigm Ventures (JPV) which is a principal founding shareholder with AXA, Caisse des Depots, 

Bayerische Landesbank, and the SPEF of Sophia Euro Lab, Europe’s first trans-border early-stage investment company based in Sophia 

Antipolis. JPV is also a principal founding shareholder in London-based Ariadne Capital, “Architecting Europe.net”, one of the earliest supporters 

and promoters of Skype, the global VoIP phenomenon.

 Candace is further a member of the Advisory Board of numerous European and US ventures as well as being a Member of the Board  

of Governors of EDHEC (France), the University of Haifa in Israel, Sabanci University in Istanbul Turkey, and a Senior Enterprise Fellow for  

the University of Essex. She has been a featured speaker in the OECD International Entrepreneurship Forums in Shanghai, Riga, and Cape Town.  

She holds Masters Degrees with Honors from the Sorbonne and Stanford Universities, a Bachelors Degree from Vassar College and her 

high-school degree from Punahou.

Keynote-Speaker

09:30 Registration

09:00 Opening
 Dr. Jürgen Jähnert, bwcon GmbH

10:15  Keynote
 Candace Johnson, Angel Investor and President of EBAN (European Business Angel Network)

11:00  Coffee Break

11:15  Future Internet Pitch

12:30 Lunch  Break – Meet the Panelists

 

Future Internet Panel 1 

01 3DPolyShaper  ..........................................................  02

 Dr. Daniel Ulmer, Germany

02 3D-RevoPrint  ...........................................................  03

 Artur Oswald, Germany

03 SAMGO ......................................................................  04

 Tristan Thost/Uwe Popp, Germany

04 AudioImmersion ......................................................  05

 Tomasz Zernicki, Poland

05 TeskaLabs .................................................................  06

 Ales Teska, UK/Czech Republic

Future Internet Panel 2 

06 Gridhound .................................................................  07

 Artur Löwen/Padraic McKeever, Germany

07 dimago ......................................................................  08

 Mirko Ross, Germany

08 Memo Gambling .......................................................  09

 Giancarlo La Pietra, Italy

09 Pycno  .......................................................................  10

 Nikita Gulin, Netherlands
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Early and Expansion Panel 1 

10 BRINGX .....................................................................  11

 Dr. Matthias Brunner, Germany

11 Xplain Data   ..............................................................  12

 Michael Kögel/Peide Wang, Germany

12 Contextmapp ............................................................  13

 Sander Waterval/Robbert-Jan van Oeveren, Netherlands

13 IHO GmbH  ................................................................  14

 Martin Müller/Ralf Bieber, Germany

14 Cloud Ararat .............................................................  15

 Buğra Kocatürk, Turkey

Growth Panel 1 

15 POSpulse ..................................................................  16

 Dominic Blank, Germany 

16 LifeTime ....................................................................  17

 Dr. Johannes Jacubeit, Germany

17 DocRaid® ...................................................................  18

 Dr. Günther Hoffmann, Germany

18 Smarter Meters ........................................................  19

 Bernhard Seidl/Nikolaus Starzacher, Germany

19 CheckVentory ...........................................................  20

 Adrian Walsh, Ireland

Early and Expansion Panel 2

20 IM&C GmbH ..............................................................  21

 Fritz Wurm, Germany

21 NUBERISM ................................................................  22 

 Dr.-Ing. Iris Pantle/Dr.-Ing. Balazs Pritz, Germany

22 ScatterBlogs .............................................................  23

 Dennis Thom/Dr. Harald Bosch, Germany 

23 Vidatics GmbH .........................................................  24

 Dr. Christian Rohrdantz,  Germany 

24 Virtual Showcase .....................................................  25

 Luigi Bucchino/Philip Leddin, Germany

 

Growth Panel 2

17 DreamQuark .............................................................  26

 Nicolas Meric, France

18 MyBI 2Go  .................................................................  27

 David Monks, UK

19 ViSeQR® ....................................................................  28

 Giacomo Cancelli, Italy

20 VERITANDO ...............................................................  29

 Vincenzo Mangiagli, Germany

21 Qymatix Sales Analytics .........................................  30

 Lucas Pedretti, Germany

14:45 Coffee Break

15:15 Smart Data Pitch

18:30 Reception and Dinner at “S Kastanie”

 “Best Business Idea Award”

 

13:30 Smart Data Pitch

16:30 Online Voting: Best Business Idea

16:45 Workshops

Fail Workshop

Three founders will talk about how they failed  

with a business idea and share their lessons learnt  

in an interactive session with the audience.

 

Investor Workshop

This workshop is dedicated exclusively to participating 

investors: In two round table workshops the investment 

opportunities of the day and recent developments in  

the European equity capital landscape will be discussed. 



Description of the innovation 

 

 

Potential applications  

in industry

(market niches, increased 

productivity)

Potential customers/buyers/

licensees/investors  

  

 

Current status of development  

of your business idea

Desired cooperation  

and investment needed

More information 
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Stephan Konegen, Dr. Daniel Ulmer

3DPolyShaper

Steinbeis Interagierende Systeme GmbH

Martinstraße 42-44, 73728 Esslingen, Germany

stephan.konegen@steinbeis-ias.de

daniel.ulmer@steinbeis-ias.de

What is the problem? / Who has this problem? 3D printing tools that are  

available for the maker communities are mostly based on additive constitution of 

plastic. This procedure is time consuming because the material is plotted in very 

thin layers and is usually rather expensive.

Solution: The goal of the current project is a subtractive approach using polystyrene 

as the basic material.

Advantages and benefits: Polystyrene is a preferred, cheap and approved  

material in the tinker scene. Custom-made consumer artefacts can now be designed 

computer-aided, shared and individually produced.      

Unique selling point: Low-priced machinery, that allows individual 3D polystyrene 

processing without the limitations of the hot-wire cutting techniques.     

Competitors: Machines based on hot-wire cutting techniques and high volume 

polystyrene production lines.

• Makers: private tinkerer or FabLabs for producing indiviadual objects as gifts  

 or e.g. for their model railway. The objects are used as basis and can be  

 e.g. painted or felted.

• Industry: individual forms e.g. for packaging or rapid prototypes

• FabLabs for being able to 3D-process polystyrene.

• Private Customers can use the 3DPolyShaper to produce individual base products  

 for tinkering and for modelmaking.

• Industry that requires 3D polystyrene prototypes.

A first technical concept exists. The first prototype of the 3DPolyShaper is in 

development.

Robust and price-efficient mechanics; logistics, sales, distribution, support,  

marketing

01 
3DPolyShaper
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Current status of development  
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Desired cooperation  

and investment needed

More information 
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Future Internet Pitch 
Panel 1

20. Mai 2015 11:15 h

What is the problem? / Who has this problem? A disadvantage of today’s 

3D-printers is the limitation to its specific settings (dimension, material use,  

resolution etc.). This circumstance is also a reason that hinders people to buy  

a 3D-printer for private use or use 3D printing per se.     

Solution: 3D-REVOPRINT connects different types of public available 3D-printers 

and makes them available through one platform. The user submits his 3D-designs 

for print out, while the platform scans the uploaded objects and suggests an  

appropriate 3D-printshop for the pick up or delivery of the 3D-print-out. 

Advantages and benefits: Through a network of connected 3D-printers the 

end-user has the ability to print anything at any time, while benefitting from high 

quality print outs and price transparency provided by 3D-REVOPRINT.

Unique selling point: The USP of 3D-REVOPRINT is the availability of all 3D-Printer 

models in the palm of the end-user for a maximum quality of the print-out itself. 

Competitors: 3D-printers for private use, shapeways, sculpteo, 3D Hubs.

In addition to the network of 3D-Printshops, 3D-REVOPRINT plans to leverage its 

service by adding a catalogue of replacement objects/parts, which gives industry 

partners the possibility to outsource their warehouse and supply chain costs to  

the end-user. Co-innovation with SAP ➔ bit.ly/3DRevoDemo  .

The initial target groups of 3D-REVOPRINT are B2B customers like engineering and 

architecture offices, and B2C customers that are initially students interested in 

prototyping. The target group will then be expanded to further user groups especially 

for everyday use cases like mentioned above. 

Prototype is in development. 60+ professional 3D-Printshops are in pipeline for 

going live. 

Business angel  investment

www.3D-REVOPRINT.com, www.revoprint.de, www.bit.ly/3DRevoDemo
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Marco Monetta, Artur Oswald

3D-REVOPRINT 

InSpoSer UG

Altrottstraße 31, 69190 Walldorf, Germany

Phone +49 6227 7349540 

E-Mail artur.oswald@revoprint.de 
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What is the problem?/Who has this problem? In order to 3D print an object, one 

needs a 3D model made with professional 3D modelling software. Non-professionals 

(especially members of the 0065ponentially growing maker community) have no way 

of creating a 3D model . 

Solution: Customers take photos or scan of any object desired to have as a  

3D model, upload it to SAMGO platform then receive a 3D model of the object which 

the customer can easily modify. 

Advantages and benefits: No time-consuming, expensive, complex (and  

complicated!) design software. Customers simply take photos or scan their objects 

and upload the raw data.  

Unique selling point: SAMGO is the only platform to offer a service which provides 

the customers with easy and intuitive 3D modeling software and eliminates time-

consuming steps.

Competitors: Autodesk, Tinkercad.

Customized/Individual design (decoration, homemade gifts, replacement parts for 

certain consumer products) and increased productivity by modifying objects/tools.

Users (creative artists and members of the maker community) that are involved in 

innovative, replicative or customized designs from the public or companies involved 

in product development. 

SAMGO is in early development stage, working on the prototype, crowdfunding 

starts by end May 2015.

We are looking for innovative, strategic investors and 100,000 Euro funding. 

www.indmatec.com, www.samgo.world

Tristan Thost, Uwe Popp

INDMATEC GmbH

Kaiserstr. 164 , 76133 Karlsruhe , Germany

Phone +49 721 680308782

E-Mail tristan.thost@indmatec.com
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PhD Tomasz Żernicki

Zylia 

ul. Umultowska 85, 61-614 Poznan, Poland¬

Phone +48 61 279-4044 

E-Mail tomasz.zernicki@zylia.pl
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What is the problem?/Who has this problem? Musicians, music bands, mobile 

recording studios, all these people have the same problem – complicated and 

expensive recording systems which include a tens of microphones, cables and other 

equipment.

Solution: AudioImmersion consists of a microphone array and a cloud-based  

audio processing service. Sound recorded by this system is represented as a group  

of independent audio objects with associated information about its position in  

3D space. It gives a great flexibility in terms of sound manipulation.

Advantages and benefits: Ability to work with independent audio objects, eg. 

guitar, vocal, etc, instead of mixture of sound channels. Live recording of sound 

sources.

Unique selling point: Ability to record of multiple instruments/sound sources using 

single device.

Competitors:  Line6, Sennheiser, Harman International Industries,  mhacoustics, 

Cisco, Eigenmike.

AudioImmersion will be suitable for musicians, amateur bands and audio enthusiasts 

who like to record and process music. It can be used also by sound engineers  

who record 3D sound for virtual reality applications The technology is also promising 

in the context of next generation surveillance systems.

Musicians, amateur bands and audio enthusiasts who like to record and process 

music. Market: 

• Consumer electronics – home audio – 7 billion USD

• Professional audio (pro-audio) – 1 billion USD. 

AudioImmersion is now in expansion phase: ready prototype,test application; 

business plan.

At current stage AudioImmersion requires strategic and industrial support with  

250,000 Euro investment.

www.zylia.pl, www.facebook.com/zylia, www.twitter.com/zyliasp  
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Ales Teska

Seal Teaks Ltd

20-22 Wenlock Road, London N1 7GU, 

United Kingdom

E-Mail ales.teska@teskalabs.com

What is the problem?/Who has this problem? The enterprise world is changing. 

In the past, enterprises built their IT infrastructure as isolated data fortresses, 

preventing access to their core systems from outside. But today is a different game. 

For social and economic reasons enterprises have to open themselves with  

the current wave of enterprise mobile and IoT apps. Unfortunately current mobile 

technologies are not as secure as a fortress.

Solution: TeskaLabs provide products for businesses that need to secure all kinds of 

mobile and IoT apps. SeaCat is a info security platform for any connected device.

Advantages and benefits: SeaCat is designed to be very secure and easily adopted 

by enterprises. SeaCat works with any mobile and IoT platform. It runs on on-premi-

ses or cloud, efficiently scaling from 10 or 10 millions of users.

Unique selling point: TeskaLabs provide complete assistance from initial design 

proposal, thru solution delivery to a support. Our team is composed of ex-corporate 

people with huge industrial experience.

Competitors: MobileIron, AirWatch, GoodCom, Mocana, Wandera, BlueBox 

Custom-build mobile and IoT apps for factory floors, supply chains, field engineering, 

utility companies, transportation, rail, automotive or any other segment with 

distributed workforce. Examples are all kinds of visibility and reporting apps, form 

apps, online catalogues, inventories or shops.  

We are focused on the United Kingdom, Germany, Switzerland, and Northern Italy 

called the West-European backbone – a continuous corridor of various industries 

etc. We seek customers and partners in this area.

Our product in on the market, we have couple of early implementations and  

promising traction. 

We seek for investment of 5 million Euro, advisors or mentors with experience in our 

target market.

www.teskalabs.com, Twitter: @TeskaLabs, https://cz.linkedin.com/in/ateska
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What is the problem?/Who has this problem? The power distribution system 

operators (DSOs) of today mostly don’t have monitoring at all. So grid operation, 

maintenance, extensions and upgrades are only based on experience or guesses. 

The integration of distributed energy resources has changed the grid, so the 

experience might be invalid now. 

Solution: The solution is to add monitoring to the MV and LV levels of the grid to  

be able to detect violations and overloaded sections that cause excessive stress and 

aging of grid equipment. In contrast to traditional monitoring in HV, we only need 

less then half the measurements, which makes it affordable.

Advantages and benefits: The benefits of monitoring are a reduction of operation 

costs by enabling advanced mainantance. Also the identification of fault locations 

and overload conditions is now possible or much faster. 

Unique selling point: We use a data-driven approach. No grid model is needed. All 

other solutions require a model. Setting it up is very time consuming.

Competitors: SAG, Landis+Gyr, Gridco Systems; all providing costly system solutions.

Real-time monitoring of MV and LV levels is now possible. Data-based safer and 

more efficient grid operation, maintenance, extension and upgrade is enabled  

as well as the safe integration of additional distributed energy resources. Much 

faster detection of fault locations can now be made. 

Power distribution system oOperators are the main customers for our service.  

There are around 900 in Germany and 2,500 in Europe. Also developers of system 

solutions might integrate our solution as a component to increase the value of  

their solution.

We already have a full business plan including a finance plan as well as a proof-of 

concept. 

We need an investment of  400,000 Euro and desire cooperation with experts  

in marketing and sales.

www.gridhound.de
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Artur Löwen, Padraic McKeever  

Grid Monitoring Unit    

Gridhound UG

Schleckheimer Str 201, 52076 Aachen, Germany

Phone  +49 241 80 49736  

E-Mail aloewen@gridhound.de 

 pmckeever@gridhound.de 
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Mirko Ross    

dimago – mental health companion

Schulze-Delitzsch-Str. 16, 70565 Stuttgart,  

Germany

Phone +49 711 2204093-0  

E-Mail m.ross@digital-worx.de    

What is the problem?/Who has this problem? Even if there is increasing  

awareness on mental health diseases, its treatment has not evolved at the same 

pace: mental health professionals so far only rely on the subjective reporting  

of the patient and are missing objective data as supplement to patients’ subjective  

sensations. 

Solution: dimago is a service for mental health reporting combining wearable 

devices equipped with sensors, mobile app and data analysis.

Advantages and benefits: dimago will lower treatment costs through better 

decision-making of mental health professionals, greater adherence to treatment 

plans and less inpatient treatment. 

Unique selling point: dimago services are in line with high European data  

protection guidelines and medical software security standards which clearly 

differentiates our product from US competition. 

Competitors: dimago main competitors are based in the US where different privacy 

laws apply than in Europe.

Mental health market: as different indicators apply to different mental health 

diseases, we will focus  our go to market strategy on the treatment of depression 

which is the most common mental health disease. Further mental health  

diseases will be considered in the mid-term.

End-users, insurances

Prototype in development.

1 million Euro for clinical studies.

www.dimago-mhealth.com
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dimago



Description of the innovation 

 

 

Potential applications  

in industry

(market niches, increased 

productivity)

Potential customers/buyers/

licensees/investors  

 

 

Current status of development  

of your business idea

Desired cooperation  

and investment needed

More information 

9

Future Internet Pitch 
Panel 2

20. Mai 2015 11:15 h

What is the problem?/Who has this problem? A. Millions of people play online 

games. Up to 3 % are pathological gambler. Limited number of them ask for help.

B. Online game companies: Huge revenues, negative reputation.  EU law to devote  

% of revenue to prevention, research and care on gambling disorders. No qualified 

entities to perform it.

Solution: Each person is unique so specific input must be developed to be effective: 

Tailored communication (TC). Online game company will be involved in scientific 

activity to demonstrate that they’re part of the solution, not cause of the problem.

Advantages and benefits: 1. Create a community so gambling won’t be a shame:  

Our tool is designed as  participative and interactive web. 2. Access to data managed 

from the clinical point of view but with the commercial market aim

Unique selling point: We offer a 360° model (we have the clinics), use the same 

communication style of the game to provide healing. Gamblers do not have a 

problem, but they are an opportunity. The game takes care of the play.

Competitors: There is no use of mobile and cloud to monitor and evaluate gambling.  

In 2011 annual revenues in  EU gambling market 84.9 billion Euro, with annual growth 

rates of around 3 %. Online gambling 13 billion Euro, compared to 9.3 billion Euro  

in 2011.  The rate of problem gaming in Europe lies at around 0.5 to 3 %. It means 

that if we consider an overall population of about 500,000,000.

Private clinics for gambling treatment (USA or UK).

Proof of concept for the APP; ready to start for clinics and established network of 

professionals.

Strategic and technology cooperation to wide the network and market presence; 

500,000 Euro.

www.jsuis.eu, www.facebook.com/Jsuis.eu
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Giancarlo La Pietra

H&M Health and Management SRL

Via San Rocco 10/12,  20066 Melzo (MI), Italy

Phone +39 3388409326    

E-Mail gc.lapietra@gmail.com 
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What is the problem?/Who has this problem? Current farm monitoring solutions 

are expensive and complicated – growers collect and record data manually, the 

analysis is primitive because high cost of sensors prevents farmers from collecting 

enough data.

Solution: We build affordable wireless sensors which measure key characteristics  

of the soil and environment of the farm. Our cloud based software then brings  

latest scientific knowledge to the farmer and provides recommendations based on 

real-time sensor and weather data.  

Advantages and benefits: Using farm specific weather and soil data significantly 

reduces costs and improves quantity and quality of yields. Comprehensive data 

helps yield analysis and further efficiency improvements .

Unique selling point: Smaller and at least 5x more affordable sensors, software 

contains comprehensive recommendations instead of only data visualisation. 

Competitors: Edyn, On-farm, Dacom.

Our system primarily increases farm productivity and efficiency, by collecting 

granular data and recommending data driven farming practices. The collected data 

is used to further improve recommendations, as well as provide more clarity  

in the farm insurance and credit markets.

Our customers are medium to large fruit farms and vineyards. Potential other 

customers include Syngenta, Monsanto, Rabobank, to name a few. We have received 

equity free investments from Startup Chile and Speedup Europe; and are preparing 

to receive an investment from a large fruit producer. 

Over 20 beta sensors sold.

Cooperation: distributors of agriculture equipment. Investment needed:  

500,000 Euro.

www.pycno.co.uk, Twitter: @pycno
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Nikita  Gulin   

Pycno  

Amsterdam, Netherlands 

Phone +56 983204111  

E-Mail nikita@pycno.co.uk   
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Dr. Matthias Brunner

BRINGX – optimizing metropolitan logistics

Engineering Services Matthias Brunner

Böblinger Str. 43, 70199 Stuttgart, Germany

E-Mail mbrunner@bringx.com  

What is the problem?/Who has this problem? The last mile is the unsolved  

part of the logistic chain, causing the waste of resources and money. With regard  

to the current trends in CO
2
 and city toll legislation there is especially within lager 

urban areas the need for substantial optimization.

Solution: BRINGX revolutionizes last mile logistics in metropolitan areas in a 

disruptive way by shared resources and big data algorithms to achieve a new level of 

punctuality. Based on the principle of an automated order auction platform the most 

economic and least traffic causing carrier receives the order within seconds.

Advantages and benefits: As an open portal we are available for all local carriers 

and customers targeting to become the new European standard of inner-city 

logistical concepts. 

Unique selling point: A first scientific study has proven that our logistic approach 

has the potential to reduce urban traffic caused be the delivery of good by 20 % 

while considerably improving the punctuality.  

Competitors: Direct competition to local currier and delivery services.

• Balancing expansive and lacking transportation capacities.

• Outsourcing solution for local companies for which delivery is not the key business.

• Supporting city councils in promoting CO
2
 neutral logistics .

• True on-time delivery for industrial shipment  .

B2C: consumers receiving goods/food/parcels where and whenever they need.

B2B:outsourcing solution for local companies for which delivery is not the key 

business.

Seeking a long-term investor and partner inside the logistic market.

B2C service running stabel 24/7, first B2B customers aquired .

National logistic partner needed .

Series A round investment: 250,000 Euro.

www.bringx.com, www.heute-was-besonderes.de
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Michael Kögel, Peide Wang   

Xplain Data GmbH       

Grünlandstr. 27, 85604 München-Zorneding,

Germany

Phone +49 6232 9654688        

E-Mail michael.koegel@xplain-data.com      

 peide.wang@xplain-data.com  

What is the problem?/Who has this problem? Big data is not only about the 

volume of data, it’s the complexity. Todays analytics technology requires either 

massive preprocessing of data or very complex and long running SQL queries to 

tackle certain analytical problems. This challenge exists especially in healthcare and 

predictive maintenance.

Solution: The Xplain Data object analytics platform turns complex relational data 

into a in-memory enity (e.g. patient) centered datastructure that allows the  

expression of algorithms in a more concise way. Besides speed of execution it 

enables new insights like detecting causal factors.

Advantages and benefits: No preprocessing of data required. Higher flexibility 

allows to ask new types of questions. Simpler expression of questions and hence 

faster development. Faster results shorten roundtrip times. 

Unique selling point: Unique object analytics platform combined with extensive 

healthcare knowledge in the team.

Competitors: noSQL databases, information service providers.

Market analysis for pharma, case- and preventive care management, predictive 

maintenance.

Healthcare dataproviders, insurances, pharma, device manufacturers.

Contract negotiations and prototype with partner. Beta-version planned for Q4, 

testdata available.  

R&D collaboration, Strategic and Industrial Partners, Customer introduction.

No investment needed.

www.xplain-data.com
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What is the problem?/Who has this problem? User researchers mainly ask 

questions in retrospect, instead of on the spot. There are no research methods  

that combine questions with objective (health) variables like heart rate, perspiration, 

aspiration, etc, that will add another layer of information to understanding user 

needs.

Solution: User friendly, time-saving SaaS consisting of a mobile app and online 

platform that helps researchers to facilitate easy collection and analysis of more 

relevant data to get more accurate customer insight. 

Advantages and benefits: Objective (health) variables, combined with on-the-spot 

user generated data, will enable researchers to gain a more in-depth understanding 

of customer needs.

Unique selling point: Data collection by a mobile app, combined with (health) 

wearables is unique.

Competitors: Mobile research platforms, like Liveminds, CMNTY, UserVoice, 

DScout, MyInsights

Qualitative user research. Our software will gain a deeper understanding, save time 

and will transform user research. No more only asking questions, but a combination 

with objective health indicators. 

Our target customers are research and design agencies that conduct qualitative user 

research. In a later stage we will also focus on companies that conduct their own 

user research.  

We have a working platform, with its first paying customers, a.o. TNS Nipo and 

Blauw research. 

We look for tech partners and/or development power and/or a financial investment 

of about 300,000 Euro.

www.contextmapp.com

Sander Waterval, Robbert-Jan van Oeveren

Contextmapp   

Rokin 69, 1012KL Amsterdam, Netherlands  

Phone +31 626076754  

E-Mail sander@contextmapp.com

 robbertjan@contextmapp.com
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Martin Müller,  Ralf Bieber

IHO GmbH    

GISMO 

Julius-Hatry-Str. 1, 68163 Mannheim        , Germany

Phone +49 621 383-6933    

E-Mail martin.mueller@i-ho.com   

 ralf.bieber@i-ho.com      

What is the problem?/Who has this problem? The amount of data for molecular 

diagnostics is rapidly increasing. The complexity of the raw data in connection  

to the patient’s course increases with the number of relations to be considered. 

Solution: We have developed a software solution to automatically analyse data  

from traditional and modern molecular biology methods. The software breaks down 

the complexity of the data and produces easy-to-read findings.     

Advantages and benefits: To improve the quality of data and fasten the process  

to generate useful clinical information. Standardized workflows help to overcome 

limitations between different laboratory technologies.      

Unique selling point: Field-proven software with the flexibility to adapt to varying 

requirements in molecular diagnostics.

Competitors: Providers of commercial laboratory kits and robotic solutions. 

The potential to extend and support local or online Laboratory Information Systems 

(LIS) to improve the quality and accuracy of laboratory diagnostics.

Laboratories providing diagnostics in hematology and oncology.

The prototype is ready for market launch. 

We seek for cooperation in busines administration. Furthermore we need investment 

of 1.3 million Euro.

www.i-ho.com
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What is the problem?/Who has this problem? Designing the cloud architecture 

for optimum cost and performance, migrating systems and setting disaster recovery 

solutions for business continuity abd data loss prevention are significant challenges 

for start-ups and SMB’s as extensive cloud know how and expenditure required.

Solution: Simplifying and automating cloud management, disaster recovery and 

migration by “as a service” by forecasting, predicting, optimization suggestions on 

architecture and cost, easliy swithcing between available cloud services even with 

multiple cloud accounts at once.

Advantages and benefits: Making global cloud platforms (i.e. AWS, IBM Softlayer, 

Azure) convenient, easy to use, configure, and monitor multiple cloud accounts, time 

and cost saving for start-ups and SMBs.

Unique selling point: Global SaaS cloud management, cloud forecasting, disaster 

recovery and migration management platform targeting SMB’s and personal use

Competitors: Cloud Endure, Cloud Velox, Vision Solutions, Zerto, Evault.

Cloud service providers would use the system to manage, monitor all their cloud 

accounts. Start-ups may utilize to predict their cloud costs, manage their cloud and 

migrate so they can focus on their product while scaling.

Primarily data sensitive and time sensitive companies or entities globally.  

Target audience will include individuals, educational institutions, local start-ups and 

international enterprise customers.

Business plan and technical requirements are complete. We are currently working 

on development.

We are looking for strategic investor in cloud services and 500,000 USD to speed up 

the development.

Mert Altındağ,  Buğra Kocatürk

Cloud Ararat 

Disaster Recovery and Migration Automation  

Gülbahçe Mah. IYTE Kampüsü, A9 Binası, Z17,

35430 Izmir,  Turkey     

Telefon +90 532 592 1671  

E-Mail mert.altindag@cloudararat.com

 bugra.kocaturk@cloudararat.com  
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Dominic Blank

24Insights GmbH

Ackerstr. 14/15, 10115 Berlin, Germany

E-Mail dominic.blank@pospulse.com

What is the problem?/Who has this problem? “Blackbox POS”: Producers/

retailers have products in thousands of stores, yet no clue on how or if their  

products are marketed as intended. 

Solution: POSpulse delivers producers and retailers more transparency on the 

actual execution of promotions, product placements, competitors’ activities and 

shoppers’ experiences right from the POS – through easy to read, realtime  

analytics reports generated using crowdsourced data from +20k mobile shoppers.

Advantages and benefits: Fast (hours to few days) insights from any number of 

retail outlets in a cost efficient and ready to use manner – analyzed to custom 

needs. This way customers can take corrective action asap.    

Unique selling point: Clear focus on analytics (value add stems from analysis, 

context and visualization), industry focus FMCG for market entry, speed.

Competitors: Market research institutes like IRI, Nielsen, GfK and crowdsourcing 

platforms like Streetspotr.

Application as marketing and sales controlling tool for sales and marketing  

managers or producers (selling in stationary POS) and retailers. 

FMCG producers like P&G, Nestle, Johnson & Johnson and retailers like REWE,  

Metro AG plus representatives from verticals like DIY, consumer electronics, fashion 

etc.

Fully developed and validated technology infrastructure, +100k Euro in revenue, 

seed funding HTGF.

Looking for 750,000 Euro in funding and/or cooparations with retailers, producers, 

consulting firms.

www.pospulse.com (see press for more information)
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Dr. Johannes Jacubeit

connected-health.eu GmbH

Lerchenstr. 107, 22767 Hamburg, Germany

Telefon +49 179 6618915

E-Mail jj@connected-health.eu

What is the problem?/Who has this problem? Healthcare is one of the few fields 

that is still stuck in the 20th century. Currently, there is no standard exchange format 

for medical records and health data. Often paper is still the agent of choice. Data 

acquired by consumer and wearable tech is not yet integrated in medical therapies.

Solution: With LifeTime you locally exchange medical documents and health data 

between your smartphone and your doctor – internet is not required. Diagnostic 

data can be taken home and easily transferred to the next doctor. LifeTime delivers a 

continuous and comprehensive overview over the patient’s health.

Advantages and benefits: LifeTime is a system consisting of an easy to use 

LifeTime App for patients and LifeHub, a small hardware  for doctors, that works 

plug’n play out of the box everywhere in the world.

Unique selling point: Healthcare is a difficult and reluctant market, data security  

is a big concern. While using LifeTime, internet connection for data exchange is not 

required. Our hardware is system independent. 

Competitors: Providers of cloud services for the storage of medical data. 

LifeTime can be applied in large clinics, hospitals and in private practices. Cloud 

solutions will work in some areas, in some verticals on a per country base. We have 

not come across a hardware that is system independent plug’n play and does not 

require any setup on the doctor’s side. 

Doctors use LifeTime on a monthly subscription basis, patients a freemium app.

Alpha launch at the University Medical Center Hamburg-Eppendorf in Q2 2015, 

market entry in Q4 2015. 

Angel Call: 100,000 – 200,000 Euro.

VC Call: 1.1 million Euro. 

https://connected-health.eu/, https://twitter.com/conhealth_eu
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Dr. Günther Hoffmann

ContentPro AG

Wilhelm-Kabus-Str. 21-35, 10829 Berlin,

Germany

Phone +49 30 6098980-62

E-Mail ghoffmann@docraid.com 

What is the problem?/Who has this problem? Cloud services are a business 

imperative, but the number one reason not to embrace the cloud are data privacy 

issues. Mass surveilance, cyber attacks and online industrial espionage are real.

Solution: DocRAID® delivers maximum information protection in cloud  

environments while maintaining full control of your data, functionality, transparency 

and user friendliness. Use cloud storage, email, exchange and other cloud  

services with confidence.

Advantages and benefits: Employ cloud services securely. Benefit from cost 

reductions. Ensure information security. Fight industrial espionage.

Unique selling point: Encryption won’t suffice to protect your data. DocRAID® 

employs award winning security to protect your data in transit and at rest.  

DocRAID® combines encryption, fragmentation and distribution.

Competitors: Potential direct and indirect competition could arise from enterprise 

file sync and share companies.

Automotive, production, medical, research, law, tax, pharma, biotec, consulting, 

energy, retail, management boards, accounting, architecture, education.

Corporations, governments, SMEs, teams, private users.

Product roll-out in the DACH region, sales structures set for growth. 

Partners for internationalization sought

www.docraid.com
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What is the problem?/Who has this problem? Consumers typically know  

that energy efficiency is important, however, find it too troublesome to optimise 

their energy costs (e.g. no transpareny of consumption, bewildering choice  

of tariffs, unfair contracts) and thus show low engagement. 

Solution: Discovergy has developed a technology to analyse, visualize and bench-

mark the electricity consumption of individual households and businesses on  

an appliance level (e.g. dishwasher, fridge, washing machine) with a single Smarter 

Meter per household. 

Advantages and benefits: Smarter Meters  allow customers a simple and effective 

way of energy consumption savings of 10 % or more with minimum effort.

Unique selling point: Discovergy has already proven the basic principles and 

technology concept of appliance recognition via data disaggregation of a single 

meter and has filed a patent application.

Competitors: DTAG, Smappee, Bidgely, Ecofactor, Myenergy, Navetas, Opower, 

Yetu.

• B2B: Smarter Meters as the base for optimized energy consulting, reduced energy  

 consumption and for compliance with legal requirements (e.g. ISO 50001)

• B2C: Smarter meters give German households complete transparency/control  

 over their energy usage and cost. 

Discovergy plans to market its Smarter Meters initially in Germany and then  

internationally (EU, rest of the world) – all of this at lower price than today’s smart 

electricity meters without appropriate functionality.  

Discovergy already operates several thousands smart meters across Germany.

Development cooperation, go-to-market partnership

Strategic investment needed: 1 million Euro 

www.discovergy.com
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Bernhard Seidl, Nikolaus Starzacher

Discovergy GmbH 

Bismarckstr. 5, 69115 Heidelberg, Germany 

Phone +49 622 118745-03  

E-Mail bs@discovergy.com  
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Adrian Walsh  

CheckVentory   

205 Media Cube, Kill Avenue, Dun Laoghaire,

Dublin, Ireland

Phone +35 3862433238  

E-Mail adrian@checkventory.com 

What is the problem?/Who has this problem? The problem we solve is the lack 

of control (risk) distributors and banks have on high value inventory they provide  

on credit to their resellers. An example of this is car distributors who provide 

stocking loans  and credit on vehicles in their dealer networks.

Solution: CheckVentory is a cloud based platform that utilises smartphone  

technology to enable dealers to self audit their inventory, easily, quickly and securely. 

Advantages and benefits: Our customers can lend with less risk and their customers 

can access more credit. Our solution is easily deployed and very scaleable. It’s a 

single platform that manages the entire auditing process.

Unique selling point: Simplicity, scalability and cost.

Competitors: quiktrak, netresults mobility.

Auditing of capital assets on funding. Industries: automotive finance, agri finance, 

capital, medical equipment, construction equipment, plant and machinery, offshore, 

military inventory, energy. 

All Banks  that provide  inventory finance on mobile capital assets eg. BMW Finance, 

GE Capital, LLoyds, Santander, RCI Banque, VW Bank.

All Distributors that provide extensive credit terms to their dealer network on their 

capital asset inventory. eg. Subaru Europe, Caterpillar, JCB.

We have version 2.0 of the platform released and live with paying customers and 

trial customers.

Ideally smart money, total of 550,000 Euro seed investment (of which 200,000 Euro 

matched funding available) .

www.checkventory.com, https://ie.linkedin.com/in/adrianwalsh
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What is the problem?/Who has this problem? With increasing globalization  

and collaboration multinationals (MNCs) seek to restructure their concepts of 

purchasing, manufacturing and distributing goods internationally. With a secondary 

focus they also try to move their goods through the supply chain “tax-efficiently”  

to the end customer.

Solution: Big data allows for a new data model to store/cumulate global value 

chains for analysis and simulation, across companies and systems. It will boost 

transactions of analytical and operational nature interacting with each other getting 

Transfer Prices (TP) compliant and optimized.  

Advantages and benefits: Parallel hierarchies will support accumulated views  

for both, corporate controlling and transfer pricing using plan, actual, target  

or simulation scenarios. EBIT ➔ NOPAT by products and services.

Unique selling point: Mastering complexity of MNCs by integrating SCM,  

corporate controlling and transfer pricing with the help of big data.     

Competitors: SAP and Thomson Reuters, both covering only a small part   .

The concept planned can be applied in industry, but also in banking and insurance. 

There is increased value, the more crosslinked products and services of a MNC  

are over the globe. Once recognized as useful and beneficial for MNCs, even smaller 

companies will follow such a standard.  

Automotive, pharma, mill, chemicals, mechanical engeneering, consumer goods, 

electronics, high tech, logistics providers, catch weight.

GCP (Group Costing & Profitability) runs for a few MNCs already, indep. from the 

part applied for. 

3 million Euro and a big name. Support in management of marketing, sales and HR. 

www.im-c.net, xing, LinkedIn
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Fritz Wurm

IM&C GmbH

GCP Global Value Chain Analysis and 

Simulation

Ringstr. 9, 68789 St. Leon-Rot, Germany

Phone +49 6222 572002

E-Mail fritz.wurm@im-c.net
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Dr.-Ing. Iris Pantle,  Dr.-Ing. Balazs Pritz    

Falquez, Pantle und Pritz GbR  

Haid-und-Neu-Str. 7,  76131 Karlsruhe, 

Germany

Phone +49 177 3471559     

E-Mail pantle@nuberisim.de  

 pritz@nuberisim.de   

What is the problem?/Who has this problem? SMEs and engineering offices 

developing innovative low-noise devices (e.g. vacuum cleaner, kitchen hood) with 

fluid-flow components currently have no access to reliable prediction software for 

efficient design, which would lower development costs.

Solution: Our SaaS platform NUBERISIM provides SMEs with easy access  

to fluid-flow and noise prediction software beyond state-of-the-art by harnessing 

cloud-based high performance computing resources.

Advantages and benefits: Accelerate the development while reducing several cost 

types. Substitute software and hardware with pay-per-use SaaS. Build up unique 

service know-how.

Unique selling point: Our SaaS Cloud platform NUBERISIM for flow induced noise 

prediction software as high performance simulations. Specific, research driven 

combined fluid-flow and acoustics software.

Competitors: 1. traditional license model: ANSYS, CD-adapco, COMSOL, EXA;  

2. SaaS: Simscale, Rescale.

Easy, intuitive access to large scale simulation of flow and noise prediction.  

Early and structured integration into construction and design phase of devices.  

Subsitution of expensive experiments. Substitution of soft-/hardware and reduction 

of operational/maintenance costs. 

• Innovative engineers and SMEs (mechanical/medical/civil engineering): spectrum  

 of fluid flow devices with noise regulations or competitive advantages being low-noise.

• D-A-CH market potential: > 40 million Euro, > 3,000 potential customers  

 (academic not included).

NUBERISIM prototype is running on Amazon Cloud, license contract for CFD- 

software from KIT signed.

Approx. 200,000 Euro. Cooperations/support in marketing and sales desired.

www.nuberisim.de
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Dennis Thom, Dr. Harald Bosch  

Universität Stuttgart  

Universitätsstr. 38, 70569 Stuttgart, 

Germany

Phone +49 711 68588435     

E-Mail thom@scatterblogs.com

 bosch@scatterblogs.com

22 
Scatterblogs

What is the problem?/Who has this problem? Journalists, bloggers, and public 

safety officials invest significant efforts to identify eyewitness accounts and insider 

information in social media and to create geospatial situation awareness from them. 

Done manually, this is a time-consuming and cost-intensive endeavor.

Solution: ScatterBlogs combines visual data analysis and data mining to detect  

and analyze ongoing events on a qualitative level. It allows to drill down to the most 

significant messages through a visual orchestration of machine-learning filters  

and immediate visual feedback.

Advantages and benefits: Analysts can find reports about critical events and 

game-changing posts in real-time.State of the art visual analytics techniques 

optimized for the target audience.

Unique selling point: Qualitative real-time content analysis forged through five 

years of scientific research.

Competitors: Existing solutions (Brandwatch, uberMetrics, ...) are focused on 

quantitativ dashboards.

Data exploration support for investigative journalism; holistic situation awareness  

for disaster response; situation assessment for insurance fraud detection.  

Geo-marketing and CRM for travel agencies.

Journalists/bloggers, public safety officials (DRK-Landesverband Brandenburg, 

Bundesamt für Bevölkerungsschutz und Katastrophenhilfe (BBK)),

providers of critical infrastructures (EnBW, Yellow Strom, Watt Synergia),

travel agencies (Tui).

Research prototype for crisis response scenarios is operational.

R&D collaboration, technology and marketing partners, at a later stage investments.

https://scatterblogs.com
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Dr. Christian Rohrdantz             

Vidatics GmbH – Visual Text Data Analytics

Blarerstr. 56/Technologiezentrum Konstanz,

78462 Konstanz, Germany   

Phone +49 177 7821224    

E-Mail christian.rohrdantz@vidatics.de  

What is the problem?/Who has this problem? Companies are faced with  

ever increasing amounts of text data, often containing highly-relevant information 

for decision-making, but are not able to digest and analyze it. 

Solution: VIDATICS provides innovative visual analytics technology for sifting 

through the text data and discovering relevant hidden information. For the know-

ledge discovery the unstructured text data is combined with available metadata  

or other structured data. 

Advantages and benefits: The technology saves time and resources and more- 

over enables companies to discover relevant non-obvious patterns and trends that  

would otherwise remain hidden in the sea of detail. This actionable insight will 

considerably improve decision making. 

Unique selling point: VIDATICS’ USP is the combination of advanced automated text 

analytics, structured data analytics, and interactive visual displays for decision making. 

Competitors: VIDATICS’ flexibly customizable and interactive software gives access 

to new and underserved market segments. 

Analyzing surveys containing categories, numerical/ordinal ratings, and free text  

is beneficial for diverse areas such as CRM, marketing, or HR. Moreover, in product 

benchmarking there is an enormous potential for a timely integration of unexpected 

insights from the field into product improvements. 

Our target customers stem from diverse industries and consist of smaller  

and midsized companies or divisions within large companies. They typically  

have heterogeneous data and aim at discovering unknown patterns, trends, and  

relationships from text data in combination with structured data. 

First pilot projects have been successfully acquired and follow-ups are currently 

being planned. 

We search for customers and strategic partnerships with companies providing 

complementary assets. 

www.vidatics.de

23
Vidatics GmbH             



Description of the innovation 

 

 

Potential applications  

in industry

(market niches, increased 

productivity)

Potential customers/buyers/

licensees/investors  

  

 

Current status of development  

of your business idea

Desired cooperation  

and investment needed

More information 

25

Early and Expansion Stage 
Panel 2

20. Mai 2015 15:15 h

What is the problem?/Who has this problem? E-Commerce is gaining customers’ 

attention in comparison to retail stores in the urban space. The users’ interest in 

retail stores is currently decreasing. Nowadays there’s a limited connection between 

retail stores and e-commerce.      

Solution: To bring back users’ attention to retail stores in the urban space by using 

implicit and explicit interactions (via 3D gestures) in front of display windows. Age, 

gender and position estimates are used to customize the outfit suggestions, which 

can be collected and bought 24/7 via external device.  

Advantages and benefits: Detailed outfit demonstrations (360° view), honeypot 

effect, collecting user data, better user profile estimation, “big data” enables control 

between all involved channels.    

Unique selling point: Unique user experience, intuitve control, scalability, own 

interpretation software which links all kind of extern software, multiple and persona-

lized content generation.

Competitors: ameria – Virtual Promoter (Germany), adidas NEO (Germany).

• New and advanced way of display shopping at retail stores.

• Display window cylce is completely rethinked (including all background  

 processes). 

• Brand orientated boutique chain,

• Online/retail channel,

• Fashion: higher class mass markets.

Prototype available, finished concept (fashion segment), business plan in progress.

Strategic partners/industrial partners, required investment: 500,000 Euro.

www.virtualshowcase.de, www.youtube.com/watch?v=32Nrd_7W03o
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Luigi Bucchino,  Philip Leddin

Virtual Showcase     

Tunnelstr. 71a, 75172 Pforzheim    , Germany

Phone +49 171  7425916       

E-Mail mail@virtualshowcase.de      
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What is the problem?/Who has this problem? The technology to analyze  

unstructured data such as images or videos is not ready whereas this data is  

the most informational. In healthcare it would benefit to the patient if it entered  

into automated decision taking systems. In insurance, it could be the best way  

to improve customer relationship. 

Solution: We develop the technologies and applications that will help healthcare 

professionals and insurers analyse efficiently the unstructured data that are the 

most relevant to their business.

Advantages and benefits: Accelerate the diagnosis of pathologies or research, 

improve customer relationship, open new business opportunities

Unique selling point: We provide a higher accuracy and speed than current 

technologies while our technologies can be easily integrated with most existing 

solutions. Adapted to our targets.

Competitors: Enlitic, Google, IBM, Metamind.

Applications of our solutions are large. We experiment an application to diagnose 

and predict breakdown into medical robots, a system that can diagnose  

retina diseases, new customer satisfaction analysis systems, corporate absenteism 

prevention systes, new sinister declaration system.

Potential customers are large insurance companies, complementary insurance, 

pharmaceutical industries, consulting firms. AXA is supporting our company and 

testing our technologies.

We have the technologies and application blocks. We have customers and several 

experiments ongoing.

We are looking for healthcare partners as well as investment for 2 million Euro.

 

www.dreamquark.com, www.facebook.com/dreamquark 
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Nicolas Meric

DreamQuark    

DQ-learn       

9 Rue Dareau,  75993 Paris, France

Phone +33 698247815       

E-Mail nicolas.meric@dreamquark.com     
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David Monks

iNovar

Dell House, The Boulevard, Cain Road,

RG12 1LF, Bracknell, UK  

Phone +44 7932 674894  

E-Mail david.monks@inovarcorp.com
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What is the problem?/Who has this problem? Companies struggle to be more 

responsive than their competitors and a major obstacle to this is the lack of  

comprehensive support for accessing their most important corporate content on 

mobile tablets and smartphones.

Solution: Our innovative 2Go technology enables users to access all of their corporate 

content and systems withour re-engineering and in a 100 % data secure method.

Advantages and benefits: Our solution is unique in its approach and enables us to 

deliver cross-platform support regardless of vendor or format and can be implemented 

within minutes.

Unique selling point: We are the only solution available which combines speed of 

implementation, security of data, extensive coverage across all vendors and formats 

with low Total Cost of Ownership.

Competitors: the major BI vendors who are building ‘silo’ apps, the niche BI vendors   

who require users to rebuild, the remote control vendors and the ‘build it’ app 

developers – we beat them all.

MyBI 2Go addresses the need in all industries and organisations to have access  

to vital corporate information wherever, whenever and in whichever format the user 

desires. MyERP 2Go uses the same technology to provide users with mobile access 

to their ERP systems.

Any organisation which has a need to enable their executives and workforce with 

access to their corporate content and systems on mobile tablets and smartphones.

We are in a growth phase having established a number of initial major clients 

(currently 9).

We are seeking a total of 2 million  US Dollar to build out our sales and marketing 

strategies internationally.

www.inovarcorp.com, www.mybi2go.com
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ViSeQR®

What is the problem?/Who has this problem? The economic problem we plan  

to solve is to assure the originality of physical objects (goods, documents).

Solution: By integrating ViSeQR® in any physical object, ViSeQR® core technology 

uses the specific micro-defects of each printer to certify the originality of the 

product. The printer fingerprint feature is obviously not reproducible by any other 

printer, even if it is exactly the same brand and model.

Advantages and benefits: ViSeQR® is easy to be integrated in existing industrial 

processes. It needs only advanced smartphones to check the originality. It is also  

a geo-traceability tool useful for marketing purpose.

Unique selling point: ViSeQR® patented technology does not require modification  

of packaging printing process and it requires last generation smartphones (from 

iPhone 4s or Samsung S3 or more) for several real time checks.

Competitors: There are many competitors using not secure technologies (NFC, 

RFID), special inks or codes. 

End users can verify if the printed document is original or fake, if the medicine  

is authentic or fake, if a wine is original or fake, the expiry date of milk. The car 

repairers can verify if the mechanical parts are original or fake. Traceability/

geomarketing/big data services for producers.

Customers are represented by fashion brands, pharmaceutical companies, food  

and wine companies and tobacco companies which needs to monitor the originality 

of products and give to end users the power to verify products creating a real time 

secure link with them.

The core technology is patent protected and ViSeQR® is a first product ready for 

industrial partners.

We are looking for industrial partners and financial partners.

www.viditrust.eu

Giacomo Cancelli

ViDiTrust

Via Fontebranda, 69, 53100 Siena, Italy

Phone +39 0577 45945 

E-Mail g.cancelli@viditrust.eu 
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Vincenzo Mangiagli

Veritando

project XRAI  

Helmholtzstr. 50, 50825 Köln, Germany 

E-Mail vincenzo@veritando.com 

What is the problem?/Who has this problem?   Perception is everything! today’s 

buyer is more informed than ever, and gives a formidable importance to online 

opinions. Because a lack of budget, know-how and resources , etc. small and 

medium-sized enterprises are unable to properly handle the today situation      

Solution: VERITANDO extract and analyses user-generated content.  1. We find and 

extract the relevant information. 2. We refine and enrich the extracted information.

3. We deliver insight for Business Success.  Customers access to actionable metrics 

via an SaaS portal with an with Easy to use UI.  

Advantages and benefits: Focus on SME needs and expectation with the best 

price/performance on the market.

Unique selling point: We are unique because we perfectly fit the today SME 

expectation by analysing the user perception about market trends and leading 

competitor, delivering actionable metrics for a unbeatable price.   

Competitors: Engagor, brandwatch, SalesForce, Linkfluence.

Our potential clients are small and medium-sized enterprises.

Looking for Marketing cooperation, 750,000 Euro investment needs. 

Project Landingpage : projectxrai.com, http://veritando.com, twitter: @VERITANDO
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Lucas Pedretti    

Qymatix Solutions GmbH

Haid-und-Neu-Str. 7, 76131 Karlsruhe, Germany       

Phone +49  721 9658670 

E-Mail lucas.pedretti@qymatix.com 

29 
Qymatix Sales Analytics  

What is the problem?/Who has this problem? In an increasingly competitive, 

ever changing and globalized market, it is essential for sales managers in SME  

to make optimal use of all available sales opportunities. Users must therefore have 

in one click critical commercial information: where are the low hanging fruit, quick 

wins and risks.

Solution: Qymatix develops a powerful yet easy to use sales acceleration SaaS. 

Sales Managers are now able, by just one click, to access critical sales data. 

Combining different sources, Qymatix presents the user with all the information he 

needs to make more successful sales decisions.

Advantages and benefits:  Customers’ performance – and market analysis ➔ 

faster decisions. Deep data insights with external data: more usable information.

Best in class data manipulation ➔ no need of IT.

Unique selling point: Innovative visualization leads to greater efficiency. Easy to 

use even for non-techies ➔ higher acceptance. High scalability through SaaS solution

Competitors: Costly IT projects and time-consuming spreadsheets (e.g. InsideSales).

Sales Acceleration for B2B, developed big-data ready. Can complement ERP  

(Enterprise Resource Planning) systems lacking appealing sales analytics features. 

Once Qymatix has created a foothold in Germany, it will expand further into  

Europe and globally. 

Our research has found 160,000 potential users in Germany alone, with 24,000 in 

the target market (sales managers in SME 50 to 250 employees in manufacturing). 

Qymatix is has an arrangement with Software AG and Vlerick Business School  

to offer the tool to its customers. 

Website with beta tool in March. Negotiating LOI with pilot customers.  

Won 200 licenses project.

Looking for a mentor/co-investor to close a convertible debt financing of around 

300,000 Euro. 

qymatix.de 
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Mert Altindağ – CEO, Cloud Ararat (Izmir, Turkey)
Mert Altindağ is a global serial entrepreneur and a start-up advisor. He holds Computer Engineering and  

MBA degrees and is currently progressing on Ph.D in Computer Engineering specializing in Cloud Computing and 

Drone Systems. He has established businesses, technology companies, products and projects internationally; 

primarily in USA, Turkey, Russia, U.K., Czech Republic, Panama and more with multiple exits and acquisitions. 

Finally, he has founded Cloud Ararat, offering cloud services & advisory, product design, development and IT 

services to start-ups and enterprise customers globally. Also, Cloud Ararat’s Global Start-up Incubation Program 

is designed to inspire, support, enhance entrepreneurs to build cloud based tech start-ups globally. He is an 

outdoor sports and travel enthusiast; kayaking and cycling every day. 

Facilitator:

Alexander Berlin, Investment Manager, Media Deals (Berlin, Germany)
Alexander Berlin is a professional start-up developer and investment adviser on the European level. He has  

a strong financial background as well as advanced skills in programming, software conception and good 

understanding of internet technologies. His main objective is to grow and nurture the creative entrepreneurial 

spirit in Europe by offering start-ups the following services:  

• Build connections and synergies with other start-ups, potential customers and regions in Europe. 

• Identify the right technology partners on the university level.  

• Develop products and business models to be internationally competitive. 

• Advice on internationalization strategies.  

On the other hand, Alexander works at Media Deals with international business angels, scouts tech and media 

start-ups and structures synergetic portfolios for a more risk-hedged investment in the early stage segment.  

He is also an experienced EU project manager and works on the development of a competitive European entre- 

preneurial infrastructure at projects like @diversity and FIWARE. 

Samuli Sirén – Managing Partner, Redstone Digital (Berlin, Germany)
Samuli Sirén is managing partner of Redstone Digital, a Berlin based Venture Capital management company, 

managing various Venture Capital funds on behalf of corporate investors. Redstone is looking for attractive 

market opportunities, innovative ideas, digital businesses and entrepreneurs who are ready to take their 

businesses to the next level. Prior to this, Samuli has built and managed the corporate venture business  

of Klingel Group and supported the internal incubator for the last 2.5 years. Before that he was the founder  

and managing director of the M&A boutique Finfortec. He has over 20 years of experience in the ICT industry. 

Simon Kissel – Founder and CEO, Viprinet Europe GmbH (Bingen am Rhein, Germany)
Simon Kissel, born in 1977, is the founder, CEO and head of Development of Viprinet Europe GmbH. The 

medium-sized company develops, manufactures and markets innovative bundling routers since 2006, which  

can aggregate different WAN media such as DSL, cable, mobile or satellite into a single safe VPN connection. 

Simon Kissel calls himself a computer nerd; he is a self-taught inventor, leading figure and executive. At the age 

of 17 he already founded a computer shop from which soon emerged a software development company, with 

which he then experienced the ups and downs of the New Economy. Simon Kissel is also actively involved in the 

demoscene and has organised the world’s largest festival of computer art – the breakpoint in Bingen- for many 

years. He is also committed to the promotion of start-ups in Germany as well as network and internet politics.

In the course of the workshop three founders will talk about how they failed with  

a business idea and share their experiences in an interactive session with the audience, 

thus departing from the usual best practice lectures. Join us at the Fail Workshop to find 

similarities in the histories of failed businesses and to talk about lessons learnt with  

the other participants. Discover the positive side of your own and others’ mistakes and 

prepare for a fresh start! 

 

Speakers:

 
Please Note:  

From 16:30 – 17:00  
the online voting  

for the best  
business idea  

will take place!
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Investor Workshop

In the framework of the investor workshop participants will discuss investing in  

high-tech start-ups with a focus on challenges, risks and opportunities. The investors 

will have the chance to choose between two different round tables for an interactive 

discussion. 

 Angel Investors need to be better equipped to make smart investment decisions,  

to be more connected, and to be informed about opportunities to join investment deals, 

syndicates or networks. 

 The aim of the workshop is therefore not only to connect investors with each other, 

but also to define recommendations and best-practices and to share impressions  

on investment opportunities presented throughout the day. 

The round tables:

1) Successful deal flow management and exit investments

 

• Sharing good practices on successful deals and conducting due diligence

• Development of a coherent investment strategy

• Exit strategies and their impact for business angels: How can investors contribute  

 to successfully exiting an investment?

• Connecting with new forms of financing such as crowdfunding, public funding etc.

(2) Best of HDI: Discussing pitches and investment opportunities of the day

 

• Discussion on the business ideas presented in the panels “early and expansion”  

 and “growth” as well as during the future internet pitch

• Recent investment trends and promising opportunities in the field of smart data

• Which ideas had the highest innovation and growth potential?

• Shortcomings and learnings

• Which was the most investable start-up of the day from an investor perspective?

16:45 h

 
Please Note:  

From 16:30 – 17:00  
the online voting  

for the best  
business idea  

will take place!
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European Partner Projects:
Take the opportunity to meet international experts from four European projects 

contributing to the Heidelberg Innovation Forum.

Launched in September 2013, the ACE project will develop a new, tailor-made 

acceleration programme – the ACE programme - to deliver targeted cross-border 

services to highly innovative ICT entrepreneurs, start-ups and SMEs with the 

potential to rapidly grow their businesses in international markets. The ACE pro-

gramme will provide innovative start-ups and high growth ICT companies with direct 

assistance in finding partners, clients and financing to accelerate their move into 

cross border and international markets. Open calls for candidates will be launched 

throughout Europe through relevant European networks and associations. Com-

panies selected will be assigned a lead mentor from the partner organisation in their 

own country. This ‘local’ mentor will guide them through the overall ACE programme, 

develop an individual internationalisation action plan with them and put an inter- 

nationalisation support team and package of support measures in place for them.

FIWARE is an open initiative initiated by the European Commission aiming to create a 

sustainable ecosystem to grasp the opportunities that will emerge with the new wave 

of digitalization caused by the integration of recent Internet technologies. The FIWARE 
Acceleration Programme aims at promoting the take up of FIWARE technologies 

among solution integrators and application developers, with special focus on SMEs 

and start-ups. Linked to this program, the EU launched an ambitious campaign in 

September 2014 mobilizing 80 million  Euro to support SMEs and entrepreneurs who 

will develop innovative applications based on FIWARE. In order to support the FIWARE 

start-ups and SMEs with business know-how the supporting project  FI Business  

offers several services, like 1:1 coaching, e-pitches and investment forums. The Future 

Internet Pitch at the Heidelberg Innovation Forum is sponsored by FI Business.

European Investor Gate (EIG) is an EU funded project which bridges the gap 

between public research funding and private investment. Many potentially exciting 

and useful new IT-technologies still do not enter into the European market as new 

products or services and investors miss the opportunity to foresee the tangible 

productivity of innovation. The central goal of the European Investor Gate project is 

therefore to bring results of European research projects to the market and to make 

ICT researchers, small and medium-sized enterprises (SMEs) or first-time entre-

preneurs investor ready through coaching and training. At the same time, EIG will 

raise awareness among investors for innovative early stage research projects  

and their economic potential. The European Investor Gate project is contributing  

to the Heidelberg Innovation Forum with the EIG coaching day.

FABulous is one of the 16 accelerator projects of the FIWARE programme initiated 

by the European Commission. The project aims to create and support a FI service 

ecosystem for 3D printing technologies, bringing together infrastructures and 

investors with innovators and entrepreneurs in the field of design, manufacturing, 

logistic and content-based services.  FABulous has now launched its second  

Open Call, in which SMEs and entrepreneurs may submit innovative ideas for the  

development of new web business, as well as the implementation of a new business  

line in their company. This second Open Call, which will be ongoing up until the  

18th of June, is divided in two phases. The first one, spanning 4 months, will fund 

50 start-ups and SMEs that will then start new internet services. In the second 

phase, from January 2016 to August, 9 of this 50 projects will receive 60.000 Euro  

of funding for the evolution into a commercial application. 
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