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1 Introduction 

Work Package WP4 provides the technical environment needed by the sub-grantees during the development 

and final test of their applications. It includes: 

 The technical assistance required to use and integrate the FIWARE Generic and Specific Enablers 

(T4.1-Technical assistance to developers),  

 And, where necessary, the support in matter of innovation environment (Focus Groups and Field 

User Tests facilities) to involve customers in product definition and development (T4.3-User driven 

innovation facilities) . 

This document reports the work performed against those two tasks. 

 

Technical assistance (T4.1) was implemented with the appreciated help of the “FIWARE coach” who linked 

efficiently with the technology providers. 

 

In matter of user driven innovation facilities (T4.3), the experience showed that almost all sub-grantees 

adopted a user centric approach. This was verified when elaborating the development plans, prior to the 

signature of the sub-grant agreements. Possible implementations were focus groups or similar provisions 

(very often before the submission of their proposals to FI-C3). Also their development plans included some 

kind of field user tests at some stage of the process.  

At the occasion of the 3-month reviews, the Monitoring Committee realised that many projects had already 

their own plans to organise user testing by their own means, most of the case because their businesses were 

too specific and could only be organised within very specialised environment. This was the case, for instance 

for most of the eHealth projects that addressed a specific population (blind peoples, patient with a specific 

disease etc). As a fact, in such cases, those projects were, already from the beginning built as a collaboration 

between a group of creative engineers and an academic structure (for instance a hospital), that latter one 

providing the scientific support and clinical tests. Another interesting observation was that in such cases the 

distinction between focus groups and (larger size) field user test was too formal: tests were rather 

implemented as a continuous process involving a larger number of users. 

 

In such conditions, the added value that FI-C3 could bring by organising field tests was limited to a lower 

number of sub-grantees than initially planned. Consequently the effort in this work package was finally 

lower than in the initial DoW, although users testing were present in almost all projects. This made it 

possible to increase the effort on other work packages as recommended by the Period 1 auditors. 



FI-C3-044-V1.0 D4.2- Report 2 on activities of WP4 (Support and innovation facilities) 

 

Page 6 of 24 © FI-C
3
 consortium 2016 

2 Technical assistance to developers 

The FIWARE coach maintained its support during the second period of the project. Interactions took place, 

as within the first period: 

 through bilateral chat discussions (Skype) between the coach and the SMEs whenever SMEs 

requested advices on the selection and usage of enablers, 

 through the FIWARE ticketing system (Jira) to solve met issues and create FIWARE lab 

community accounts. These tickets were possibly followed by chat discussions to speed up issues 

solving, 

 during the FI-C3 Monitoring reviews in which SMEs were asked to report on their FIWARE 

technology usage and were provided with additional guidance. 

In comparison with the first FI-C3 period, the SMEs from the 2
nd

 FI-C3 call benefited from a much mature 

environment, from several perspectives: 

 technical offer: the FIWARE catalog has been updated with some enablers being removed to 

provide a more coherent offer. In addition, new releases of the FIWARE GEi have been provided 

following the FIWARE roadmap, 

 documentation: on-line documentation has been improved from FIWARE release 4 (October 2015), 

being homogenized and completed for all maintained GEi. In addition, the FIWARE academy has 

been put in place providing additional training materials (https://edu.FIWARE.org/), 

 support: all workflows, especially within the FIWARE Jira (ticketing) platform stabilized with all 

FIWARE actors getting accustomed to it thus speeding up the solving of issues internally within 

FIWARE. In addition, the FIWARE coach built some good practices learnt within the first year and 

has been more directive from the start to direct SMEs toward the use of enablers compliant with the 

FIWARE NGSI specification. 

 

An analysis of enablers used by SMEs within the second period has been performed. Figure 1 describes the 

use of FIWARE generic enablers. Unsurprisingly, the ORION Context broker, being at the heart of the 

FIWARE architecture has been the mostly used one. Then Enablers from the security chapter have been 

widely used for 2 reasons:  

 because security applies to all applications  

 and because these enablers were easier to understand and use by SMEs.  

 

 

Figure 1: Generic Enablers implementations used within the Call 2 projects. 
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In addition to these Generic enablers, specific enablers from FI-Content and FI-Star have been used, in-line 

with the thematic positioning of FI-C3: 

 FI-Content: OpenCity Database, Social network enabler, Text2speech, Gamification, Context 

Aware Recommender 

 FI-Star: Health questionnaire, EHR-EN, Privacy SE 

Despite those FIWARE use case projects were ended, the SMEs reported that support from the SE 

developers was still available at the exception of the FI-Star health questionnaire (but this was made clear to 

the SMEs from the start). 

 

Finally, during the last FI-C3 Monitoring review (5-7 July 2016), testimonials were collected from the sub-

grantees in respect with their satisfaction with FIWARE technology and willingness to go on using it.  

Those testimonials (see below) are overall positive and underline the increase in maturity observed over 

the past year. Requests are now toward the actual creation of the FIWARE community and availability of a 

commercial offer for FIWARE lab: 

 Not yet at production grade level (FIWARE lab) 

 Good. Will continue to use it (security) 

 Steep learning curve but once in, it proved to be useful. Now hoping for non-disruption of the offer 

and development of commercial hosting at cost competing with existing cloud offers (AWS, etc.) 

 Will maintain use of FIWARE enablers if they are supported and demonstrate capability to scale 

(Security, Orion, POI) 

 We have them (the GEs) installed, we will keep them  

 Location based notification together with SpagoBI analytics really provided a strong and easy to go 

added value to the App. I would certainly recommend these enablers to friends  

 Will go on with enablers if FIWARE community brings us customers and new apps. 

 Not all tested enablers were very stable. At least Context broker and Object storage were and we will 

go on using them. 

 Orion and POIproxy proved to be useful and stable and baseline for next offer. Some had security 

hole so overall, failsafe solutions have to be implemented. 

 FIWARE has to be pushed. An improvement has been seen on the technology side. It is now more 

stable and documented. But the real community is still to be created. For the future, IoT and Data 

NGSI enablers are the best one and likely to be used in future applications. 

 Good to be free and has reached a good level of maturity. Being able to deploy the app in cities 

having deployed a FIWARE platform is a good marketing advantage. 

 Steep learning curve, but powerful and royalty free but some enablers not maintained anymore. 

 Saved us about 6 month of development and eased merging of heterogeneous data sources 

 Hard to learn at the beginning but powerful components at the end.  

 Some enablers allowed to speed-up our developments and are of professional grade 

 FIWARE technology has been the less interesting part of the FIWARE acceleration program 

 FIWARE is not mature solution to build commercial solution. In our case, only ORION and COSMOS 

usable in our commercial offer 

 Still needs to be consolidated and communicated. Slowly growing community.  

 CEPHEUS was easy to use, we will keep it. 
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3 User driven innovation facilities  

In the sections following, the user driven innovation facilities (T4.3) for each project is reviewed, showing 

the means adopted by each project to take into account a client approach in their development process and 

the kind of field user tests that have been implemented.  

 

The number associated with each project is the sub-grant number assigned to it. 

1.1 Call 1-01- Guide me Right 

 

Project Name Guide Me Right 

Summary 

 

 

Guide Me Right (GMR) is a cross-platform community marketplace where you can 

discover and book new social experiences with a Local Friend: somebody who shares 

with his local knowledge and lifestyle, the same he usually does with a friend. 

Project Duration 15 months 

Focus Group GMR started with focus groups even before the project started in 2014. They launched 

the Beta version of their Website in July 2014 so as to test the service in Sardinia. 

During the summer they focused on: 

- get the feedback from users so as to improve the user experience on Guide Me Right; 

- recruiting Local Friend in Italy, focusing on Lombardy (Milan) and Tuscany. 

 

In October 2014 they launched the Beta version of their Mobile Application for iOS, 

Android and Windows Phone. 

Metrics till November 2014 were: 

- 450 applications to become Local Friend; 

- 80 active Local Friend across 4 Regions; 

- 1000 potential Guests registered to the website; 

- 42 Experiences booked 

 

GMR performs ongoing technical tests with a restricted group of test users, part of the 

Guide Me Right team. 

Test users use different Operation Systems and various browsers in order to verify the 

compatibility of the system with required systems. 

They login and look for the map to list LFs, Activities and POIs of that city they are 

trying to look on and also to upload new POI and Events for testing. 

Where possible, results of testing are documented in a standard format provided by 

GMR. GMR get this information through a questionnaire to be compiled by test users. 

Any outstanding/reported issue is documented for further follow up with the GMR 

development team in order to improve the Map. 

 

Outcome of the 

Focus Group 

The results of the focus group and user testing as well as technical tests helped to 

improve the Website and the Mobile application while expanding the service to other 5 

Regions before March 2015. They first focused on Lazio, Veneto, Emilia Romagna, 

Piemonte and Umbria and succeeded to have +200 Local Friends available on the web 

site. 

 

FUT A large field user test was running in for the 20 M. travellers that visited Milan and 

Italy during EXPO 2015. At the review on October 2015 they presented the first user 

test results from the FUT in Milan. 

 

As next step they want to run field user tests in Southern European countries such as 

Spain, France, Portugal and Greece, but not in Germany, Belgium or France- as they 

think the business model works best in the south with customers from Germany, France 

and other west-northern European countries. 
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1.2 Call 1-02- Oliva Card 

 

Project Name Olivacard 
Summary Oliva Card uses innovative technologies and business model to empower merchants 

and promote local economy. Integrating merchants into a universal yet customized 

loyalty program and equipping them with data analytics and targeted marketing tools, 

Oliva Card helps small merchants prevail in today’s retail market transformed by new 

technologies, thus preserving and fostering local economy in a globalized world. 
Project Duration 12 months 
Focus Group They have conducted several surveys and Focus groups among their potential 

customers (small merchants).  
Outcome of the 

Focus Group 
Positive welcoming from customers. 

FUT They have already launched the product and they already have 68 customers (small 

merchants) using Oliva Card. 
 

1.3 Call 1-03- SmarTaxi 

Project Name SmarTaxi 
Summary Smartaxi is a social platform for taxi drivers, which collect their location data, analyse 

it with own Artificial Intelligence algorithms and provide to taxi drivers a heat map 

indicating where they can find customers more likely.  
Project Duration 12 months 
Focus Group At the very beginning of the project, they have conducted several surveys among taxi 

drivers. They requested FI-C3 to help them and build the focus group with taxi fleets in 

Brussels or in Barcelona. But for political reason it has been impossible to reach an 

agreement between the local authorities and the taxi fleets to implement the solution. In 

Barcelona the taxis were willing to use the solution but not to buy it. 
Outcome of the 

Focus Group 
No focus group made so far. 

FUT As it was quite impossible to convince the key players in Europe, with the 

recommendations from FI-C3 monitoring committee we strongly suggested them to 

expand their solution out of in Europe. 

A first contract was signed in Guatemala with 420 taxis followed by another one in 

Panama and discussions are on-going with El Salvador and investors in the US. To do 

so, they hired two sales persons (which was the weakness when launching and 

developing the solution). 
 

1.4 Call 1-04- HostaBee 

Project Name Hostabee 

Summary HostaBee is a connected beehive with associated services to remotely manage the 

apiaries life cycles in cities 

Project Duration 12 months 

Focus Group Hostabee has strong links with professional beekeepers and got first contacts with 

specialized researchers (INRA-Institut National pour la Recherche Agronomique). 

They directly involve and stimulate existing urban beekeepers communities. 

Tests are actually on going with 5 hives. 

Deployment of 9 hives at Orange premises is on going to implement LORA, this is 

linked to test and validate this protocol with their blade. 

Outcome of the 

Focus Group 

 All the tests performed confirm the same results as INRA (National Research Institute 

of Agronomy). 

FUT Hostabee expected to test and make a large scale experimentation in Chambord Castle 

but unfortunately the beekeeper failed to deliver the beehives. 

As a lesson learned, they pivoted their business model from selling to collectivities or 
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large company to selling the solution to the beekeepers themselves. 

Thanks to the partnership with Orange where 54 sites in France have beehives installed, 

they will use, test and validate the LORA technology in order to improve it. They will 

get the feedback from the beekeepers who will share with Hostabee the results of the 

tests ongoing. The end of the test is foreseen in October, at the end of season. Tests 

continue now in US with a 10 000$ contract signed in San Francisco. 

 Hostabee will take into account all the experiments and will implement the beekeepers’ 

requirements in order to enable those professionals to improve beehive management. 

 

1.5 Call 1-05- Team Turquoise 

 

Project Name Empathic Wearable Technology  
Summary Doppel is a wearable device that improves your capacity to manage the pressures of 

time and stress in your daily life. It enables you to become more alert or to relax, 

without drugs such as caffeine or alcohol, or time-consuming methods such as 

meditation. 

Project Duration 12 months 

Focus Group They were working with focus groups and conducting user testing to develop both the 

wristband and the app. 

Outcome of the 

Focus Group 

After the first monitoring review, this project has been stopped. 

The main reasons were that : 

 a crucial milestone (availability of the App Prototype) had not been reached 

and the plans to reach that milestone were considered as unrealistic. 

 Moreover, there was no credible strategy to adopt FIWARE technology. 

 

FUT Not applicable. 

 

1.6 Call 1-06- NEVEO 

 

Project Name NEVEO 

Summary NEVEO tries to connect elderly with their family in an easy and user-friendly way.  

Project Duration 18 months 

Focus Group NEVEO has been involved in focus groups with elderly people in partnering elderly 

homes and with befriended elderly people.  

Outcome of the 

Focus Group 

The outcomes of the focus groups were being used in the development of their front-

end application. However, NEVEO sees the real opportunity in doing large scale 

FUT’s.  

FUT NEVEO set up FUT’s in cooperation with iMinds as part of their Living Lab offer 

(decision to support NEVEO for FUT’s has been taken at 2
nd

 evaluation-1-2 July 2015)  

These were trials with LicaLabs up to phase 1 in a retirement home.  

1.7 Call 1-07- FI-Glass 

The new name of that project is WiiM 

 

Project Name WiiM (former FiGlass) 
Summary WiiM aims to solve two major problems that affect hearing impaired people: hard to 

perceive acoustic signals and also hard to communicate in case of emergency. They 

will solve it using wearables (smart watches). 
Project Duration 9 months 
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Focus Group They have contacted the Spanish National Organization of Deaf People (CNSE 

Confederación Estatal De Personas Sordas) and plan to organize Focus Groups with 

them. 
Outcome of the 

Focus Group 
The potential customers approached are really welcoming an initiative such as WiiM.  

FUT Being a very specific population of customers (hearing impaired people), WiiM didn’t 

ask FI-C3 to help them with the Field User Tests. On the other hand, they set two pilots 

on their own: 1) One pilot in the house of a deaf friend; 2) One pilot in the facilities of 

the Spanish National Organization of Deaf People (CNSE Confederación Estatal De 

Personas Sordas).  

1.8 Call 1-08- MotoSmarty 

 

Project Name MotoSmarty 

Summary MotoSmarty develops a digital driving license, collecting data and building a 

community of young drivers 

Project Duration 12 months 

Focus Group MotoSmarty has been conducting multiple focus groups with the different actors in 

their value network (i.e. insurance companies, young drivers, parents, e.a.). With the 

support of iMinds, they have conducted an in-depth analysis of the project, including 

business modeling, Validation Board & Business Plan.  

Outcome of the 

Focus Group 

Based upon the value network analysis including focus groups, the business model of 

MotoSmarty has been streamlined and a clear direction has been captured in the 

Monitoring Committee, which was presented during the 2nd validation meeting (1-2 

July 2015).  

FUT MotoSmarty expressed the support from FI-C3 for Field User Tests, which could occur 

after the 3
rd

 project validation in order to make the Road Viking service engaging and 

interesting for both business and drivers, Motosmarty started working with Living Labs 

who helped them to define and validate different project assumption. The innovation 

track started in May and took 2-3 months during which there were a series of interviews 

with platform stakeholders; intake survey by means of an online questionnaire; co-

creation session with users; usability lab test with wireframes and/or application. 

Co-creation event and tests were done with mobile Vikings members.  

 

1.9 Call 1-09-Smart Parking 

 

Project Name Smart Parking 

Summary Smart Parking provides a solution to enable ticketless parking, combining Automatic 

License Plate Recognition, a mobile payment app and a central database and admin. 

Project Duration 12 months 

Focus Group Smart Parking has been involved in extensive life tests to validate the quality and 

correctness of the automatic license plate recognition, the core of their innovation. 

Smart Parking teamed up with their customer to validate and optimise the mobile 

payment app. The app was tested and validated with end users over the course of the FI-

C3 project. As part of this process, Smart Parking also completed a validation board 

exercise with iMinds. 
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Outcome of the 

Focus Group 

The outcomes of the validation process of the mobile app and the ALPR solution have 

been integrated in the next versions of both components.  

FUT Smart Parking set up a testbed in one parking in Antwerp together with the city of 

Antwerp and their parking management company. 

1.10 Call 1-10- Yagram 

Project Name Yagram 

Summary Via an application, Yagram focuses on patient empowerment and treatment adherence. 

Via physician-approved information, they want to guide patients through their patient 

life cycle. 

Project Duration 12 months 

Focus Group Yagram was involved in small and large scale focus groups with HIV-patients. The 

focus groups were done in collaboration with their research partner Saint-Pierre 

University Hospital Brussels.  

Outcome of the 

Focus Group 

During the course of the project, the company pivoted away from HIV testing to their 

app Dr Ruby, which will be field tested on a project of testing ticks for lyme disease.   

FUT Yagram had expressed the need and help from FI-C3 for Field User Tests. We had 

planned to evaluate support for this FUT after the 3rd project validation, when Yagram 

was going to convince the Monitoring committee of stability and a structured validation 

approach of their solution.  However, during the course of the project for FI-C3, the 

company pivoted away from HIV testing to testing of ticks for Lyme disease, leaving 

too little time to set up detailed FUT. However they did limited field testing mid-

August on their website and app for Lyme disease 

1.11 Call 1-11- ZEBRA 

 

Project Name Zebra Academy 

Summary Zebra Academy provides a telemedicine solution for stroke care. Integrating a 

telemedicine device into the ambulance and connecting treating doctors already 

remotely to in-ambulance stroke patients double the chances of favourable outcomes.  

Project Duration 18 months 

Focus Group Zebra Academy is the result of a research project in cooperation with a Brussels 

academic hospital. In this research project, Zebra Academy engaged heavily in focus 

groups with care personnel, doctors and ambulanciers to develop their solution. 

Outcome of the 

Focus Group 

As an outcome they developed their poc as optimal as possible and were able to fine-

tune the tele-solution on 4G network. 

FUT Zebra Academy already started doing field user tests with their initial partner hospital in 

Brussels and announced a second collaboration with a second hospital. This last 

collaboration tests their current solution for which they also receive first income flows. 

1.12 Call 1-12- AlzhUp 

 

Project Name Alzhup 
Summary Reta Al Alzheimer S.L. is a company focused on 2 clear goals: Delay of cognitive 

impairment and help of active ageing, focusing on Alzheimer’s in a first stage, but 
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aiming to different dementias in the future. 
Project Duration 12 months 
Focus Group They have conducted several focus groups in hospitals with doctors, patients and 

family of patients. 
Outcome of the 

Focus Group 
The potential customers approached are really welcoming an initiative like Alzhup.  

FUT Being a very specific population of customers (doctors and people suffering Alzheimer 

and further dementias), AlzhUp didn’t ask FI-C3 to help them with the Field User 

Tests. 

They conducted a test during few months with 25 Patients, 6 professionals and 6 

associations, based on the ICAPD Protocol and with the help of the most important 

institution in Spain (CRE Alzheimer, located in Salamanca). 

The App received the adoption of the users and is now available for download. 

First contract signed with Caser one of the most important insurance company in Spain. 

1.13 Call 2-01- Talkitt (Voiceitt) 

 

Project Name Talkitt 

Summary Talkitt is a software application that translates unintelligible sounds into clear speech in 

real time. Talkitt aims to foster inclusion and allows people with speech disabilities to 

be independent and improve their quality of life by enabling those with motor, speech 

or cognitive disabilities to communicate with caregivers, family members, health care 

professionals and society as a whole. 

Project Duration 9 months 

Focus Group Voiceitt has done private beta testing within their own relevant communities related to 

people with a speech disorder.  

Outcome of the 

Focus Group 

Launched closed Beta testing with limited vocabulary (5-6 words) (invite only) with at 

least 100 subscribed users. 

FUT Results showed that the average recognition rate across all four sessions was greater 

than 75%. The average of ignored utterances was 23% and the average for 

misrecognized utterances was 2%. The company fixed a few of the glitches and false 

recognitions in the algorithms as well as editing some of the interface issues (hands-free 

slider, clear screen directions etc) and are confident that as they continue to beta test we 

will see an increase in recognition and user satisfaction; their goal is to reach 90% upon 

Talkitt's release to the App Store. 

1.14 Call 2-02- Fuseami 

 

Project Name Fuseami 

Summary Fuseami is the only networking app for events that uses intelligent search and leverages  

users existing profile to find the most relevant people 

Project Duration 9 months 

Focus Group Fuseami never did any focus groups as they relied on constant delegate & organiser 

feedback at all the conference trials 

Outcome of the 

Focus Group 

NA 

FUT NA 

 

1.15 Call 2-03- EverImpact 

 

Project Name EverImpact 

Summary Measuring and Monetising Cities CO2 Emissions. 

EverImpact helps Cities reduce pollution and make money out of it. 
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Project Duration 9 months 

Focus Group During the duration of this project it has been noticed how difficult it’s to convince and 

get an agreement with cities (even if the cities are more than interested by the solution). 

Up to now, no focus group was setup as no formal agreement has been reached with a 

city. Despite LOI received so far, today no city is willing to pay for a pilot. 

Nevertheless with the joint offer with SUEZ Environment the expectations to deploy a 

first pilot is high, SUEZ would be ready to fund a first pilot which should take place 

end of this year in the City of Nantes. 

Outcome of the 

Focus Group 
Not applicable for the moment. 

FUT FUTs are very specific for this project since they imply the deployment of a heavy 

infrastructure in a city. So far no FUT has been implemented but EverImpact is waiting 

a last agreement from French government to co-finance with SUEZ the first pilot in the 

city of Nantes, this could occur before end of 2016. 

Another opportunity: thanks to the FIWARE programme, EverImpact has been invited 

by Telefonica to showcase the solution to Spanish cities during the next Smart City 

World Congress in November 2016 in Barcelona. 

This will lead to perform some FUT for which FIC3 gave them instructions and 

guideline to follow in order to be efficient in the user analysis. 

1.16 Call 2-04- Gociety 

 

Project Name Quantified Self Ambient Assisted Living Ecosystem 

Summary Gociety solutions offers a highly scalable next generation mPERS (mobile Personal 

Emergency Respons Solution) at a fraction of today’s cost. The Gociety solution is the 

innovative “engine” that provides the brain and analytics for the professional care 

organization. Now you can organize continuous remote care, while older adults enjoy 

life and informal caregivers enjoy peace of mind! 

Project Duration 9 months 

Focus Group The company did not require any support for a focus group setting or FUT. 

Outcome of the 

Focus Group 

n/a 

FUT None required 

1.17 Call 2-05- Blind Touch (Project Ray) 

 

Project Name Blind Touch 

Summary Project RAY (RAY) goal is to provide blind and visually impaired people with 

operative solutions that will dramatically improve their day-to-day independence, 

addressing the barriers that prevent blind people from using today's most popular 

device: the smartphone. 

Project Duration 9 months 

Focus Group Survey on users’ needs in Hungary, Germany and Netherlands 

Outcome of the 

Focus Group 

Request sent to 100 users in each country. Total returns is 5% 

FUT List of requirements by end-users + (a bit) feedback on the use of the RAY app. 

 

1.18 Call 2-06- CartSkill  

 

Project Name  CartSkill 

Summary Using visual recommendation to increase revenues for online stores and advertising 

networks. 

Project Duration  9 months 
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Focus Group  Shopping mall user study. 

Outcome of the 

Focus Group 

They collected feedback from dozens of people in a large shopping mall where 

CartSkill walked up to them and asked them to try their visual product discovery.  They 

showed them the solution on an iPad. What CartSkill learned was that when 

recommending fashion products, color and shape play the most important role. The 

second main takeaway from the feedback was that people were able to grasp the idea of 

visual product discovery in a few seconds. It only took one or two sentences to explain 

how the recommendation engine works and users already understood it and started 

browsing for product. This reinforced their user-centered thinking that they have 

bought into the product. 

FUT CartSkill managed the tests by themselves. No large scale deployment implemented 

during the course of the project. 

1.19 Call 2-07- Even Watcher (formerly FI event platform) 

 

Project Name Eventwatcher 

Summary The Eventwatcher platform is a professional cutting-edge easy to use tool, specifically 

addressed to event organizers and promoters, for the monitoring and promotion of all 

types of city events by using big data and social media. 

The easiest tool for ADVANCED EVENT ORGANIZERS to monitor and promote 

their events while listening to their AUDIENCE and increasing ROI. 

Eventwatcher will turn big data and social media analytics into real time space and time 

series KIPs, alerts, “geolocated maps” and “heatmaps” to plan events, compare with the 

competition, increase attendance and measure the impact and success of the city events. 

Project Duration 9 months 

Focus Group Up to now they have carried out 10 in-depth interviews with events organisers. 

Outcome of the 

Focus Group 

Their tool offers more features than the competitors.  

FUT Eventwatcher will be implemented during a large event to showcase the solution.  

 

1.20 Call 2-08- SeizSafe 

 

Project Name SeizSafe 

Summary Patient self-adaptive system to detect, video-record and alert caregivers of night-time 

seizures, linked to private cloud platform for medical tracking of patients and big data 

exploitation. 

Project Duration 9 months 

Focus Group They have planned to do validation tests in hospitals and retirement homes. 

Outcome of the 

Focus Group 
No data gathered, they are solving legal data protection issues and defining a 

collaboration agreement needed before making any installation in order to: 

• Define responsibilities: civil, legal, financial  

• Agree on the terms:  number of patients to be monitored,  time, economic 

compensation, etc. 

FUT Following the Health event made in France 20  June 
 
2016, Seizsafe will be invited to 

test the solution in the epilepsy unit and in the apartments of the Rennes Hospital. To 

do so, Images & Reseaux will follow this experimentation and help them to interact on 

a positive manner with the French hospital in order to improve the solution where 

needed and take into account remarks or requests either from the doctors or the patients. 

1.21 Call 2-09- SUOP 

 

Project Name SUOP 

Summary SUOP is the first mobile operator in Spain managed by its users. In the era of open 

communities and social networks we rely on our community of users to run the 
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business with us in marketing, innovation and customer support tasks. In suop.es our 

users collaborate with us and earn points in real time that they can redeem with free 

balance, cash or donate to charity. 

Project Duration 9 months 

Focus Group They have done validation user tests: Questionnaire with 25 questions organized by app 

functional domain (closed & open questions). Selected group of heavy users (29 

volunteers) as part of the pilot. 

Outcome of the 

Focus Group 

Several areas of improvement have been identified (bundle purchase, community). 

FUT With the purpose to refine the Beta version of the App in the 3rd quarter, the SUOP 

team selected a group of 29 beta testers in the community who gave them feedback 

through a survey of 22 questions about the different app features 

1.22 Call 2-10- Oblumi 

 

Project Name Oblumi 

Summary Oblumi tapp is a device that, when connected to a mobile phone, converts into a digital 

infrared thermometer with a range of capabilities. With Oblumi tapp you can: 

 

 Measure temperature on the forehead 

 Measure temperature in the ear 

 Measure temperature of liquids 

 

Oblumi tapp is more than a simple thermometer: 

 

 It takes an accurate temperature 

 It calculates medicine dosage 

 It registers all your data 

 It shares patients’ profiles 

 It sends and receives notifications 

 It configures alarms 

It checks the temperature of liquids 

Project Duration 9 months 

Focus Group To obtain the Medical device certification CE type IIa 93/42/EEC DIRECTIVE they 

have to carry out: usability and clinical tests. This certification gives you basically 

prestige and it’s a guarantee, a sort of quality label (important to sell to hospitals).  

Outcome of the 

Focus Group 
In progress : getting this certification is a long process, only a notified body for medical 

devices can give it to you after an audit. Oblumi, after a year of preparation, will 

receive the visit of an auditor in the next weeks (their notified body is an Italian entity 

called KIWA) 

 

FUT Field User Tests are not relevant at this stage : the device (Oblumi tap) is aleady for 

sale on commercial sites in real conditions. 

1.23 Call 2-11- Sofassession 

 

Project Name Sofasession 

Summary Sofasession tested with two groups: online users during bi-weekly online sessions with 

focus on live jamming and songwriting over the platform. And a music school 

(directors) regarding integration of the service in musical education. 

Project Duration 9 months 
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Focus Group Online users & music schools. Focus groups took place in May - June. Music school: 

one workshop in June (more workshops to be done with students during winter term)  

Outcome of the 

Focus Group 

Online users: focus on live jamming necessary (highest value for users). More 

information regarding setup needed. 

Education: will need to develop a video feature. UX to be defined in separate project 

with music school. 

FUT The application is now in use by the actors mentioned above (2 music schools in 

Vienna). Due to the specific customers (musicians, music schools), Sofasession 

managed the Field User Tests by their own. 

. 

1.24 Call 2-12- Apertum (S3 Transportation) 

 

Project Name Apertum 

Summary Apertum is a free transport app offering real-time accessible public transport routing to 

vulnerable and non-conventional transport users 

Project Duration 9 months 

Focus Group As agreed at the beginning of the acceleration within FI-C3, Apertum’s team will set a 

face-to-face pilot during which the app will be initially tested by a restricted set of users 

(‘Focus Group’) in Madrid –not involved at all in the app’s development and set up in 

cooperation with the Madrid Public Transport Authority  

Outcome of the 

Focus Group 
From April to June 2016, a number of early adopters have tested the public version of 

the solution such as :  

 Technical team (Madrid), including one mum with children. 

 Apertum’s Mobility team based in Madrid (Spain), including one user in a 

wheelchair. 

 20+ people from disabled associations (Madrid). 

 Panel of investors in Heidelberg, Germany (virtually). 

. 

FUT The first metrics gathered have allowed the Apertum team to calculate a number of  

impacts in terms of mobility and sustainability. 

Estimated impacts in Madrid (Spain): 

• Mobility: 

According to the Region of Madrid, 194,200 people in Madrid suffer from some 

mobility constraint. 

Added to the other types of non-conventional mobility (parents with children, baby 

strollers, heavy luggage), Apertum is expected to improve the mobility of up to 

250,000+ people in Madrid. 

• Sustainability: 

According to the Madrid Public Transport Authority, for every 1% of private car users 

transferred to public transport, there is a reduction of 49,000 tons in CO2 emissions. 

Assuming Apertum takes -at least- half of the whole target users in Madrid (125,000) 

onto public transport, Apertum would be impacting on 3.8% of the city’s 

population. 

The result would be the reduction of 186,200 tons in CO2 emissions. 

(This CO2 emissions reduction reminded to the contact point of this project to 

introduce them to EverImpact project. The discussion between these two projects is at 

the first stage and they work together to imagine if a collaboration would be possible. 

The idea would be to add the EverImpact solution to the solution proposed by 

Apertum). 
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1.25 Call 2-13- Minze 

 

Project Name FLOW 

Summary Minze is a tele-health start-up based in Antwerp, Belgium. Minze first product is a 

telehealth solution that enables urologists to diagnose and monitor their patients at 

home. Minze’s solution reduces hospital visits, enables post treatment follow-up from 

home and eliminates the stress and discomfort of a uroflow test at the hospital. This has 

the potential to reduce the workload for the urology departments and to increase the 

reliability of the results. 

Project Duration 9 months 

Focus Group None done, company got business model support from iMinds living labs team and 

internationalisation of business models, focusing on the German market and 

stakeholder.  

Outcome of the 

Focus Group 
n/a 

FUT Business model support by iMinds - no FUT done by us. However, on own initiative, 

Minze performed several field tests with urologists in the university hospital of 

Antwerp.  

1.26 Call 2-14- Videona 

Project Name Videona 

Summary Record, Edit & Share in real time 3 simple things you will like to do as soon as you 

have the new Videona App in your smartphone. 

 

Downloading this app, you will become a “Videoner”, you will test the new features of 

tomorrow video language.  

 

Take a look to the features of Videona app: 

 

☆ Have fun recoding in HD quality. 

☆ Cinema format while recording (16:9). 

☆ Use the Focus of the camera to get what you care about. 

☆ Great Filters on real time. 

☆ Plug in your microphone and improve the audio experience. 

☆ Enjoy no time limit on recording. 

☆ Masters are saved on our Videona Folder to reuse it afterwards. 

☆ Merge, Split, Duplicate and Trim videos to get only what you love to have in the 

video. 

☆ Add free library music to enhance your videos. 

☆ Share on your social networks with the people that is important to you. 

Project Duration 9 months 

Focus Group They interviewed 50-60 people at the University Campus to test the app 

Outcome of the 

Focus Group 

They made some adjustment to the user interface, to make it easier to use. 

FUT Videona didn’t ask FI-C3 to help them with the Field User Tests. It is probably too 

early for large scale FUT. 

1.27 Call 2-15- Making Mind Matter (Cortechs) 

 

Project Name Making Minds Matter 

Summary Cortechs wants to develop a mobile brain fitness dashboard that acts as the FitBit 

platform equivalent for digital brain health. 

Project Duration 9 months 
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Focus Group Cortechs ran several Focus groups, The first one was called Making Mind Matter (brain 

powered play: younger audience) 

174 participants 

Outcome of the 

Focus Group 
Valuable metrics from users playing the game and also on behavioral results outside of 

the game. 

Detailed Feedback on need for product, willingness to use, ease of game play, if they 

like assets, areas of improvements etc. 

FUT Cortechs didn’t implement a FUT in the framework of FI-C3 

1.28 Call 2-16- Kissmyshoe 

 

Project Name Kissmyshoe 

Summary Kissmyshoe (KMS) allows women who love shoes to express their passion and find 

immediately their favorites anywhere and wherever they want, in stores and on the web. 

Project Duration 9 months 

Focus Group At the very beginning of the project a Focus Group has been set up with SME shops in 

Toulouse and users in order to collect all the feedback from early adopters. 

 

Outcome of the 

Focus Group 
Thanks to the beta user group on Facebook, and data gathered from Hadoop, KMS has 

been able to improve user experience by iteration. The key modification to improve 

metrics was to simplify the application and streamline the user experience even more. 

 

FUT Up to day, KMS works with more than 35 independent stores. 

Since January 2016, 2500 download of the App which helps KMS to be able to propose 

a new App version every two weeks (the social network Facebook is one used) 

In google, if we look for “Blog chaussures”, KMS is the first one. 

1.29 Call 2-17- M-Shop (Eurob Creative) 

 

Project Name M-Shop 

Summary M-SHOP is a service that intends to fill the need for a better social shopping experience 

from mobile devices, while at the same time incorporating social, environmental and 

geo-located data in order to boost sales and maximize client satisfaction. 

 

The business model of M-SHOP is B2B2C. Our target costumer is any provider of 

goods or services, including both e-commerce sites and traditional brick-and-mortar 

physical stores. Our final users are people who buy through their mobile devices (m-

shoppers). 

Project Duration 9 months 

Focus Group They have organised several pilot testings. 

Outcome of the 

Focus Group 

They have helped them better define their market entry  strategy, better identify their 

competitors and assess and select the best payment method. 

FUT M-Shop Alpha version was tested on March 29
th

 2016 at the Madrid ICT and 

Audiovisual Cluster (MAC) premises. A group of 6 testers (2 women and 4 men) 

participated in this field user test. They all matched the profile of the Spanish online 

shopper, as outlined in the recent Spanish official report on e-commerce: 

- active workers between 25 and 49 years (testers were aged between 30 and 42).  

- with secondary and higher education (all of them had a university degree and 1 

of them also had a Master degree). 

- from the upper, upper-middle or middle classes.   

The testers were also familiar with online shopping and the smartphones employed 

during the testing were all Android OS.  

  

The validation test took over 1 hour and followed the layout detailed here below:   
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1.       Introducing EUROB and M-Shop 

2.       Downloading and installing M-shop 

3.       Time for free use 

4.       Filling up the questionnaires 

5.       Questions & Comments 

 

The tested version allowed the participants to browse and buy per channels (shops) 

and to receive personalized offers according to the preferences they had indicated 

while setting up their profile. The Payment functionalities and the Lists functionalities 

were not tested at this stage. The Browse and Buy per products functionality will also 

be tested at a later stage.  

 

The validation test can be considered successful as not only it has proven the critical 

hypothesis is correct (namely, that smartphone users are willing to use their devices to 

buy online), but also it has shown that the application has been correctly oriented, that 

users appreciate its easy and intuitive character, even though some minor design 

improvements are still to be done, and that the “personalized shopping experience”, 

which will take into account the user’s preferences and buying habits as well as the 

geo-localization and sensors’ information for sending specific offers, will be a real hit. 

1.30 Call 2-18- Outbarriers (Digitalilusion) 

 

Project Name Outbarriers 

Summary Outbarriers make "visible" businesses for blind people. 

 

Outbarriers is a universal solution: a free app (Android / iOS) that gives audible 

messages with the commercial and accessibility info, verified and with precision. We 

do it placing a BLE ibeacon in the points we want to signal. 

Project Duration 9 months 

Focus Group Contact with local businesses and user tests with 6 ambassadors. 

Outcome of the 

Focus Group 

They have managed to reach 100 local businesses in Granada and made them visible  

for blind people thanks to Outbarriers (with GPS location and beacons installed). 

FUT The experiment above is now operational in Granada. 

1.31 Call 2-19- ReSoNo (Aximit) 

 

Project Name ReSoNo - Real Time Source Selective Noise Monitoring and Mapping 

Summary Provide an innovative smart city service and extended quality of life possibilities for 

cities based on intelligent source selective noise measurement and evaluation method 

which supports the convenience, lifestyle and healthy way of life 

Project Duration 9 months 

Focus Group Interface tested in 6 pilots and 6 exhibitions. 

Outcome of the 

Focus Group 

100 users. Total returns is 10% (uploaded on application form) 

FUT Large scale Field User Test in Birmingham, UK in Spring 2016 

 

1.32 Call 2-20- diaBEATes (Tessera) 

 

Project Name diaBEATes 

Summary diaBEATes is a software platform, which includes a mobile and web app, that allows 

diabetics to manage data related to their condition. 

Project Duration 9 months 

Focus Group Thanks to the involvement of Doctor Paschalidou, (specialized in diabetes) in 
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diaBEATes, the project takes advantage of the patients (15-20) who implement the 

Focus Group. 

Outcome of the 

Focus Group 

All along the development of the App, the patients were involved and did contribute to 

improve the App. 

No major remarks were made, mainly little adjustments in the graphical user interface. 

The App is now ready for download. 

FUT No formal large scale FUT has not started within FI-C3 framework. 

 

1.33 Call 2-21- Helpilepsy  

 

Project Name Helpilepsy 

Summary Helpilepsy is a mobile app that detects epileptic seizures and sends accurate and 

customized instructions to people surrounding the patient. The app connects with most 

wearable devices and smartwatches, hence allowing reliable detection, and spreads 

instantaneously a vocal and written message to surrounding caregivers (other people 

with the app), as well as friends and family. 

Project Duration 9 months 

Focus Group Company pivoted mid-way to create their own wrist sensor, as such there was not 

enough time left within the project of FI-C3 to conduct extensive user testing. As this 

would be a medical device, a full clinical trial would be needed, which the company is 

in the process of preparing.  

Outcome of the 

Focus Group 

n/a. the company was working on a 3 month full clinical trial on 10 patients with the 

UZ Leuven, but it was not yet started when the project ended.  

FUT n/a 

1.34 Call 2-22- SmartNoiseCity (Vatia) 

 

Project Name VATIA-SmartNoiseCity 

Summary Urban Noise Intelligence Management Platform, a SaaS solution to: 

 Reduce noise pollution by measuring noise sources, and then interacting to achieve 

social awareness at all levels 

 Reduce the harmfull effect of noise involving the citizens suffering directly noise 

pollution. Data collection scalability is supported through: 

o Low cost Wireless Sensor Network deployment 

Smartphone, Social network and web interaction 

Project Duration 9 months 

Focus Group Field and user testing were done with the Malaga Cityhall 

Outcome of the 

Focus Group 

Commercial Smartcity platforms want to show noise pollution KPI’s in their control 

panel.  

Municipalities demand interoperability with their information systems (Ex. GIS) and 

also a feed for their Open Data Repositories. 

FUT See above 

1.35 Call 2-23- Go Pro (Eglu) 

 

Project Name Aware Go Pro 

Summary Provide structure and guidance in the daily life, increase the level of life quality and 

self-reliance of Citizens suffering from disorientation and isolation as a result of e.g. 

mild dementia or acquired brain injury. 

Project Duration 9 months 

Focus Group A Focus Group had been setting up at the very beginning of the project with the city of 

Horsens. 

The pilot in Horsens is still on going and after an evaluation meeting, there have been 
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some minor adjustment in the App, but the system is working according to the 

expectations. 

The meeting with Esbjeg Kommune, has resulted in an agreed pilot project with focus 

on people with brain damage. 

Outcome of the 

Focus Group 

As an outcome after the pilot with Esbjerg Kommune, they have a wish about a special 

function. They want the system to notice when a person must leave the bus. This has 

led to an extension of the concept, to handle both protective areas, as well as 

informational areas. 

 

FUT See above. Tunstall A/S is now testing the system to decide to take it into the product 

portfolio. 

1.36 Call 2-24- Eskesso (UegMobile) 

 

Project Name Eskesso 

Summary Eskesso is composed by a smart sous vide immersion circulator, a mobile App to 

control it and several cloud services that allow users to get recipes and buy ready-to-

cook food bags. 

Project Duration 9 months 

Focus Group It has been tested by several professional chefs. 

Outcome of the 

Focus Group 

The  feedback  received  from  amateur  and  professional  cooks  tells  them  that  sous  

vide is a growing trend in the cooking market and that an affordable but functional sous 

vide domestic appliance will be very welcomed in the market. 

They have  worked  on  a  few  improvements in the sous  vide  cooking  appliance that 

were  suggested  by the chefs.  

At the same time, they have developed a new version of EApp in which they have tried 

to also improve the usability and the user experience.  They are very aware that it  is  

essential  for  the  project  that  their  users  are  able  to  navigate  through  the  app  

and  control  the  cooking appliance easily. Apart from that, the mobile app “look & 

feel” has to be appropriate for such a design based project. 

FUT The product (mainly the sous vide immersion circulator) is already available in some 

countries. 

1.37 Call 2-25- Muvone (formerly Osteotech) 

 

Project Name Muvone 

Summary Muvone is the first wearable device specifically designed to help you prevent 

osteoporosis: 

- It lets you know the best exercises to strengthen your bones. 

- Control the amount of sunlight you need to get sufficient vitamin D required to 

absorb calcium in your bones.  

- Follow the nutritional recommendations to incorporate foods rich in vitamin D 

and calcium into your diet, in the required amount that improves your bone 

health. 

Project Duration 9 months 

Focus Group They have carried out acceptance tests and continuous testing: Testing in Production 

(TiP). The app was tested with a group of 10 women aged between 30 and 45 years as 

the best target audience to test Muvone. 
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Outcome of the 

Focus Group 

 

FUT See above. 

1.38 Call 2-26- Time Squatters (The First Quarter Company) 

 

Project Name Time Squatters 

Summary Augmented Reality App that comes to upgrade the existing MVP (a novel in electronic 

and printed format already released as well as a soundtrack) 

Project Duration 9 months 

Focus Group On April 15th 2016 a focus group, took place on 17 Gresse Street, Charlotte Building, 

London, with the purpose of gaining competitive intelligence, on competition and 

brand positioning. 

The focus group which was coordinated by Jannos Eolou, consisted of diverse multi-

cultural backgrounds and ages ranging from 16 to 43 years old. 

 

Outcome of the 

Focus Group 
Each participant expressed and shared their opinion allowing us to gain in depth 

knowledge on general public awareness, likes and dislikes, customer centric solutions 

and after sales support. 

Through this survey the participants helped the Time Squatters team to define more 

precisely the possibilities to switch users of competitor's products, what are the barriers 

and define ways to break through 

 

 FUT A Living Lab launched with an aim to provide information about issues that were 

related with interface design, feature selection and integration methodology, and ways 

to solve usability related problems. That Living Lab supported the Time Squatters team 

to define more precisely their interactive design cases and identify weaknesses and 

potential improvements. 

Additional business analytics and decision support features extracted to fully support 

the needs of the potential customers. 

 

A Living Lab launched within the online community and the users allowed to 

download the application and interact with the content for a one week period. 

Based on a logging system integrated to the application, they were able to perform data 

acquisition for a series of related issues: 

● Stability improvements 

● A critical issue with unsupported camera aspect ratios caused by limitations 

of the Augmented Reality enabler. 

● Support for a wider range of devices 

● Extension to the list of features (progress bar indicator) 
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● Minimization of workloads and data transfer times 

● Other problems related to UI such as incompatibilities with specific mobile devices 

 

 

Publish the release-ready application package by following the publishing process that 

is common to all android applications. Create a product description and a product page 

with all graphic branding assets related to the application. Final version is available on 

4th July 2016 on Google Play Store. An iOS version is on testing and programmed to 

be released shortly after. 

1.39 Call 2-27- VeloCARRIER (Fara Logistics) 

 

Project Name FaRa Logistik / VeloCarrier Metropol 

Summary Develop a city –e-bike with a trailer capable of loading up to 250 kg and even bulky 

goods to provide a service for intra-urban transport, that is both most eco-friendly and 

effective. 

Project Duration 9 months 

Focus Group Experienced Entrepreneurs for Dealer  and Franchise-View / use 

Outcome of the 

Focus Group 

The function is ok, the system running but to grow the business the dealer should have 

more Comfort. 

FUT The base functions are running well. For Dealer with a lot of Business with 

VeloCARRIER there should be enhanced functions to handle several transports in one 

time. For the Franchise-partner, there should be functions to make his business 

individual like change the Invoice-form 

 

1.40 Call 2-28- Arianna (InSight) 

 

Project Name Arianna 

Summary In.Sight mission is centered on the development of augmented reality systems being 

low cost, wearable and less intrusive on the environment. In particular, Arianna is an 

innovative navigation system designed to guide visually impaired people in public 

spaces and increase their autonomy and independence. 

Project Duration 9 months 

Focus Group Company conducted customer surveys in June to collect feedback from visually 

impaired people (about the usability of Arianna) and improving the system according to 

this feedback. They started from the analysis of the solutions which enable visually 

impaired people to access online web sites, then they conducted a scouting of online 

survey services to be customized for their needs, implemented the survey and,  

published and analyzed the results collected so far. Company also did a demo 

installation at the university of Palermo.  

Outcome of the 

Focus Group 

The results obtained from the survey show that the visually impaired were generally 

satisfied with the functionalities of Arianna and would use it if installations are 

available in public or private places. Additionally, all individuals, even not habitually 

using smartphones, had no trouble understanding how the application worked. 

FUT A pilot installation is in preparation at the Farm Cultural Park in Favara, close to 

Agrigento, Italy. 

 


