
 

1 Publishable summary  

A summary description of project context and objectives,  

The GET project delivers four high-impact services to eHealth SMEs and entrepreneurs in order to 

boost their growth and move them to the next level of competitiveness. Each life-transforming 

service has been designed to provide cross-border value to a different target group of companies. 

It executes on those services by offering training, mentoring, market intelligence, support and, 

above all, quality contacts. 

These services are: 

 Get on track: Targets early-stage companies, start-ups and entrepreneurs. It supports 

them to optimize their business model and commercialization strategy. 

 Get funded: Designed for SMEs looking for a second round of funding. It provides 

training, resources and networking opportunities with investors at European level. 

 Get global: Helps mature SMEs to access international markets by putting them in 

contact with foreign commercialization partners and potential customers. 

 Fill the gap: Bridges between healthcare purchasers with ´market gaps´ and SMEs with 

the required technological skills. 

They have been designed to maximize direct impact to targeted beneficiaries, but without 

overlapping with business-development support offered by other organizations at regional or 

national level. 

The two key differentiators with the current offer are: 

 Market-centric. Because the services are offered to companies operating in one 

concrete market -Information Technology for Healthcare-, all the resources and 

applied expertise (both from organizers and stakeholders) are of immediate actionable 

value. 

 Cross-border. The 4 services have been designed with an international vision from the 

start. They are delivered after a pan-European selection of the best of breed, with the 

support of advisors from multiple nationalities. As a result, cross-border contacts, 

resources and opportunities are exchanged 

A description of the work performed since the beginning of the project and the main results 

achieved so far, 

1. The GET on Track service has supported 15 early-stage eHealth companies, start-ups and 

entrepreneurs to optimize their business model and commercialization strategy with the 

support of 66 experts and stakeholders. 



 

2. The GET Funded service has helped 24 SMEs looking for Series B funding (between 0.5-2M€) 

with training, resources and networking opportunities with a network of 40+ investors at 

European level. 

3. The GET Global service has engaged with 59 SMEs to access international markets by 

facilitating them the matchmaking and networking with foreign contacts. 

4. The FILL the Gap service has collected 78 unmet needs. 

5. GET project has created its corporate image, web site and social media channels, while 

actively disseminating relevant information about the delivered services. The web site 

contains 17 articles and received 4874 visits. 

The expected final results and their potential impact and use (including the socio-economic 

impact and the wider societal implications of the project so far),  

 The project plans to directly benefit at least 75 European SMEs and 15 entrepreneurs, 

with a bigger number of influenced ones due to the disseminated resources and the 

organizations of events.  

 The expected market acceleration as a result of the offered support would promote a 

wave of world-class companies in the field. The value delivered by these companies 

would lead to better clinical outcomes, with a related impact on finances and job 

creation at European level. 

 Finally, after the lessons learnt, a business plan will be created for each service in order 

to offer it on market terms after project completion. By doing so, the consortium will 

deliver the services to further companies under a sustainable business model. 

The address of the project public website, if applicable 

http://www.get-ehealth.eu/ 

 



 

 


