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This	
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FI-­‐Impact’s	
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  Ecosystem	
  of	
  the	
  

Future	
  Internet	
  PPP	
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  methodology	
  we	
  

are	
  following	
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  results	
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  common	
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value	
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  FI-­‐PPP	
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Accelerate 
sustainable 

technological 
innovation 

Make	
  Europe	
  a	
  
world	
  leader	
  in	
  
Future	
  Internet	
  
technologies	
  

 

ICT technology research 

ICT Application and Market  research 

Applica8on	
  Pull	
  

Technology	
  push	
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Technology	
  Founda8on	
  
FI-­‐WARE	
  	
  
8	
  Use	
  Case	
  Scenarios	
  	
  
Capacity	
  Building	
  
INFINITY	
  	
  
Programme	
  support	
  
CONCORD	
  

Use	
  Case	
  Scenarios	
  –	
  
Phase	
  2	
  5	
  areas,	
  	
  
€	
  13.5	
  M,	
  2	
  years	
  
Capacity	
  Building	
  	
  
€	
  12.5	
  M,	
  2	
  years	
  

Phase	
  1	
  /	
  Call	
  1	
  	
  
• budget	
  €	
  90	
  M	
  

Phase	
  2	
  /	
  Call	
  2	
  	
  
• budget	
  €	
  80	
  M	
  

Phase	
  3	
  /	
  Call	
  3	
  	
  
• budget	
  €	
  130	
  M	
  

Expansion	
  of	
  Use	
  Cases	
  	
  
16	
  projects,	
  €	
  80	
  M	
  
total,	
  2	
  years	
  
Technology	
  
Founda8on	
  Extension	
  
and	
  Usage	
  	
  
-­‐	
  1	
  IP,	
  €	
  40	
  M,	
  2	
  years	
  	
  
-­‐	
  2-­‐5	
  CSAs,	
  €	
  7	
  M	
  total	
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FIWARE	
  IS:	
  
•  Open	
  mul6-­‐Vendor	
  Development	
  	
  PlaWorm	
  
	
  

FIWARE	
  HAS:	
  
•  13	
  large	
  scale	
  Use	
  Cases	
  
•  A	
  catalogue	
  of	
  100s	
  of	
  semi-­‐finished	
  customisable	
  components	
  
•  400	
  people	
  working	
  full	
  6me	
  across	
  Europe	
  from	
  2011	
  
	
  

In	
  Phase	
  III	
  we	
  Now	
  have:	
  	
  
•  Innova6on	
  community	
  with	
  more	
  than	
  1000	
  entrepreneurs	
  
•  An	
  Ecosystem	
  of	
  technologists,	
  trainers,	
  business	
  mentors,	
  Investors	
  
•  Based	
  on	
  advanced	
  technologies	
  (IoT,	
  Big	
  Data,	
  Cloud	
  Compu6ng,	
  ..)	
  

Technology	
   People	
  

FIWARE	
  
plaWorm	
  

Innova6on	
  
ecosystem	
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Call	
  3	
  Results	
  

Mul6media	
  

Smart	
  Ci6es	
  

Manufacturing	
  

Transport	
  	
  

Smart	
  Energy	
  

Data/	
  Context	
  

Interface	
  to	
  
Networks/Devices	
  

Cloud	
  Hos6ng	
  

IoT	
  Service	
  
Enablement	
  

Security	
  

FI-­‐Content	
  2	
  

FIspace	
  

FINESCE	
  

FI-­‐Star	
  

FITMAN	
  

Analysis	
  based	
  on	
  47	
  proposals	
  

Tot	
  
Proposals	
  
Submided	
  

Tot	
  Grant	
  Requested	
  

Tot	
  
Proposals	
  
Eligible	
  

Coordina6on	
  
Suppor6ng	
  
Ac6ons	
  

Large	
  Scale	
  
Projects	
   Coordina6on	
  

Ac6ons	
  

Suppor6ng	
  
Ac6ons	
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11	
  

7	
  

6	
  

4	
  

3	
  

2	
  

1	
  

Switzerland	
  
Israel	
  

Turkey	
  
Serbia	
  

Macedonia	
  
India	
  

Norway,	
  US	
  
Brazil,	
  China	
  ES:	
  135	
  

proposals	
  

BE:	
  65	
  
proposals	
  

DE:	
  64	
  
proposals	
  

UK:	
  62	
  
proposals	
  

IT:	
  90	
  
proposals	
  

*

*

*	
  =	
  for	
  each	
  country	
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European	
  Economy	
  dependant	
  on	
  SMEs	
  	
  

Technology	
  Driving	
  Lead	
  Markets	
  

Health	
  and	
  Survivability	
  of	
  SMEs	
  is	
  litmus	
  test	
  	
  

First	
  Measure	
  Then	
  Discuss	
  Then	
  Act	
  

Socio-­‐Economic	
  Gain	
  First:	
  Keeping	
  Our	
  Eyes	
  on	
  the	
  Ball	
  

Public	
  and	
  Private	
  Investment	
  in	
  SME/Entrepreneurs	
  must	
  be	
  effec6ve	
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• Validated	
  Market	
  Assessment	
  
Mechanism	
  

• Knowing	
  Your	
  Chickens	
  and	
  
Herding	
  Your	
  Cats	
  	
  

• Choosing	
  success	
  stories	
  

Benefits	
  for	
  Accelerators	
  

• Honest	
  Broker	
  Market	
  and	
  
Sectorial	
  Analysis	
  	
  

• Reality	
  check	
  for	
  Exis6ng	
  Market	
  
Focus	
  	
  

• Seeing	
  Market	
  Poten6al	
  to	
  Tune	
  
Approach	
  

Benefits	
  for	
  SMEs	
  

• Shows	
  the	
  Advantages	
  of	
  Meso-­‐
Level	
  Impact	
  Assessment	
  

• Drill-­‐Down	
  Methodology	
  Example	
  
to	
  Use	
  Across	
  Different	
  
Programmes	
  

• Analogies	
  to	
  Public	
  Private	
  
Partnerships	
  across	
  EU	
  

Benefits	
  for	
  the	
  EU	
  

• Demonstra6ng	
  Benefits	
  to	
  
External	
  Communi6es:	
  Talking	
  
Points	
  

• Standardised	
  Across	
  Programme	
  
for	
  Beder	
  Measurement	
  and	
  
Analysis	
  

Benefits	
  for	
  the	
  FI-­‐PPP	
  



Results	
  Expected	
  from	
  FI-­‐IMPACT	
  

Defining	
  factors	
  responsible	
  for	
  crea6ng	
  Impact;	
  exploring	
  and	
  documen6ng	
  
technological	
  and	
  economic	
  ex-­‐ante	
  market	
  poten6al	
  and	
  up	
  to	
  2020;	
  	
  	
  

Mapping	
  the	
  FI-­‐PPP	
  Phase	
  III	
  ecosystem,	
  the	
  Accelerator	
  projects:	
  their	
  
planning,	
  geographical	
  and	
  sectorial	
  coverage,	
  6ming,	
  and	
  their	
  sub-­‐call	
  
funding	
  mechanisms;	
  	
  

Collec6ng	
  and	
  mining	
  data	
  from	
  the	
  complete	
  corpus	
  of	
  sub-­‐call	
  proposal’s	
  to	
  
characterize	
  the	
  stakeholders,	
  the	
  technical	
  and	
  business	
  coverage	
  of	
  the	
  
Phase	
  III;	
  	
  

Providing	
  an	
  automated	
  assessment	
  tool,	
  driven	
  by	
  a	
  set	
  of	
  community	
  
accepted	
  KPIs	
  allowing	
  SMEs	
  and	
  Web	
  entrepreneurs	
  to	
  monitor	
  and	
  measure	
  
their	
  progress	
  and	
  poten6al	
  impact;	
  	
  	
  

Iden6fying	
  good	
  prac6ce	
  in	
  a	
  short	
  list	
  of	
  50	
  projects	
  and	
  highligh6ng	
  up	
  to	
  10	
  
SMEs	
  and	
  Web	
  entrepreneurs	
  success	
  stories	
  with	
  a	
  wide-­‐reaching	
  media	
  
campaign.	
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  Assessment	
  and	
  Data	
  Collec6on	
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Forecas8ng	
  to	
  2020	
  
1.  Principle	
  Technical,	
  Organiza6onal,	
  Economic	
  and	
  

Social	
  Trends	
  affec6ng	
  FI-­‐PPP	
  ini6a6ves;	
  
2.  Market	
  and	
  demand	
  growth	
  trends;	
  
3.  Alterna6ve	
  scenarios	
  respec6ng	
  the	
  main	
  trends;	
  
4.  Quan6ta6ve	
  impacts	
  on	
  GDP	
  and	
  employment.	
  

Impact	
  Analysis	
  
1.  Tried	
  and	
  tested	
  methodology;	
  
2.  Provide	
  detailed	
  instruc6ons	
  to	
  execute	
  study;	
  
3.  Map	
  ini6a6ves	
  and	
  objec6ves;	
  
4.  Define,	
  collect	
  and	
  assess	
  rela6ve	
  KPIs;	
  
5.  Assess	
  impact	
  and	
  refine	
  KPIs	
  and	
  Methods	
  



Community	
  Assessment	
  and	
  Tools	
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Self-­‐Assessment	
  Tools	
  
1.  On-­‐line	
  data	
  collec6on	
  and	
  Analy6cs;	
  
2.  Ini6a6ve	
  Comparison;	
  
3.  Strong/Weak	
  point	
  iden6fica6on;	
  
4.  Links	
  to	
  excellent	
  process	
  methodology.	
  

Public	
  On-­‐Line	
  Repository	
  
1.  Data	
  collec6on	
  templates	
  
2.  Detailed	
  methodological	
  Overview	
  
3.  Analy6cal	
  tool	
  code	
  	
  
4.  Usage	
  Manual	
  	
  
5.  Project	
  results	
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Impact	
  Assessment	
  Methodology	
  

Three	
  interdependent	
  components	
  of	
  the	
  Methodology	
  Framework:	
  

To	
  es6mate	
  the	
  Phase	
  3	
  projects’	
  
poten6al	
  take-­‐up,	
  target	
  markets,	
  
demand	
  drivers,	
  poten6al	
  revenues	
  

To	
  assess	
  the	
  poten6al	
  direct,	
  indirect	
  and	
  
induced	
  impacts	
  of	
  the	
  Phase	
  III	
  projects:	
  
macro-­‐economic,	
  social	
  and	
  scien8fic	
  
impacts,	
  and	
  users'	
  benefits	
  

To	
  measure	
  the	
  readiness	
  of	
  the	
  Phase	
  
III	
  projects	
  to	
  achieve	
  their	
  objec6ves	
  
and	
  poten6al	
  impacts	
  with	
  reference	
  to	
  
objec6ve	
  benchmarks	
  

KPIs	
  

SE	
  
Impact	
  
Model	
  

Market	
  
Model	
  



KPIs	
  Measurement	
  Methodology	
  

Iden6fica6on	
  and	
  promo6on	
  of	
  good	
  prac8ces	
  and	
  poten6al	
  success	
  stories	
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KPIs

Innovation	
  
Focus

Feasibility

Potential	
  
Benefits	
  
and	
  

Impacts

Market	
  
Focus



Market	
  Model	
  	
  
Poten6al	
  market	
  impacts	
  

Desk	
  Research	
   IDC	
  databases	
  and	
  
published	
  research	
  

KPIs	
  	
  Measurement	
  
results	
  

Mapping	
  Phase	
  III	
  
results	
  

Inputs	
  

Es6mate	
  of	
  
poten6al	
  
take-­‐up	
  of	
  
Phase	
  III	
  
projects’	
  
solu6ons	
  	
  

Es6mate	
  of	
  
poten6al	
  
market	
  

revenues	
  of	
  
Phase	
  III	
  
projects	
  	
  	
  

Quan0ta0ve	
  Outputs	
  

Descrip6on	
  of	
  main	
  
innova6on	
  and	
  user	
  
benefits	
  achieved	
  for	
  
each	
  target	
  market	
  +	
  
poten6al	
  success	
  

stories	
  

Qualita0ve	
  Outputs	
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Market	
  Model	
  Methodology	
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Future	
  Internet	
  Technologies	
  

We	
  define	
  the	
  EU	
  Internet	
  Industry	
  as	
  a	
  broad	
  range	
  of	
  
companies	
  that	
  provide	
  technologies	
  and	
  services,	
  

enabling	
  the	
  use	
  of	
  Internet:	
  

Internet-­‐
enabled	
  
device	
  

manufactu
rers	
  

E-­‐Commerce	
  
infrastructure	
  
providers	
  

Internet	
  
network	
  
infrastr	
  

technology	
  
vendors	
  

Internet-­‐
related	
  
soqware	
  
companies	
  

Telecoms	
  and	
  
mobile	
  providers	
  

Service	
  
companies	
  

SaaS	
  and	
  
Cloud	
  
services	
  

companies	
  

ISP	
  and	
  web	
  
hos6ng	
  

companies	
  

The	
  Internet	
  Industry	
  consists	
  of	
  the	
  
companies	
  that	
  provide	
  the	
  technologies	
  
and	
  services,	
  which	
  enable	
  the	
  use	
  of	
  the	
  
Internet	
  for	
  business,	
  social	
  interac6on,	
  

connec6on	
  of	
  devices	
  and	
  other	
  
applica6ons.	
  

The	
  Internet	
  Market	
  amalgamates	
  the	
  spending	
  
on	
  Internet	
  technologies	
  and	
  services	
  to	
  enable	
  

business	
  processes,	
  products	
  and	
  service	
  
delivery	
  via	
  the	
  Internet,	
  social	
  interac6on,	
  

other	
  applica6ons	
  and	
  solu6ons	
  depending	
  on	
  
Internet	
  for	
  connec6on	
  between	
  relevant	
  

par6es	
  and	
  devices.	
  

The	
  Internet	
  Economy	
  refers	
  to	
  conduc6ng	
  
business	
  and	
  consumer	
  transac6ons	
  that	
  are	
  
dependent	
  on	
  the	
  existence	
  of	
  the	
  Internet	
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Dimension	
  of	
  IDC	
  verticals	
  varies	
  with	
  relative	
  IT	
  spending	
  
	
  

Source:	
  IDC	
  Elaboration	
  on	
  FI-­‐PPP	
  Phase	
  III	
  data,	
  2014	
  

•  Agriculture,	
  Construc6on	
  and	
  Mining	
  (ACM)	
  
•  Financial	
  Services	
  

−  Banking	
  
−  Insurance	
  
−  Other	
  finance	
  

•  Government	
  
−  Central	
  Government	
  
−  Local	
  Government	
  

•  Communica6ons	
  
•  Manufacturing	
  

−  Discrete	
  Manufacturing	
  
−  Process	
  Manufacturing	
  

•  Educa6on	
  
•  Healthcare	
  
•  Retail/Wholesale	
  
•  Transport	
  
•  U6li6es	
  
•  Business	
  Services	
  
•  Other	
  

ACM	
  

Social	
  	
  
&	
  Learning	
  

Agricult.	
  

Finance	
  

Transport	
  
Agrifood	
  

Wellbein.	
  
&	
  	
  

eHealth	
  

Smart	
  
Ci6es	
  

Manuf.	
  &	
  
Logis6cs	
  

Media	
  	
  
&	
  

Content	
  

Energy	
  	
  
&	
  Environ.	
  

U6li6es	
  

Transport	
  

Retail	
  
Wholesale	
  

Healthcare	
  

Educa6on	
  

Manufacturing	
  

Communic.	
  

Government	
  

Financial	
  
Services	
  

Other	
  

Business	
  
services	
  

Ver6cal	
  Segmenta6on	
  Ver6cal	
  Segmenta6on	
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Source:	
  IDC	
  2014	
  

Future	
  Internet	
  

•  Smart	
  ci8es	
  
•  Cloud	
  based	
  

applica6ons	
  
•  Online	
  ci6zens	
  

services	
  

•  Smart	
  grid	
  &	
  
meters	
  

•  Consumers	
  apps	
  
•  E-­‐mobility	
  and	
  

vehicle	
  sharing	
  

•  Factory	
  of	
  the	
  future	
  
•  Smart	
  supply-­‐chain	
  and	
  

sales	
  planning	
  solu6ons	
  
•  Mobile	
  real-­‐6me	
  

warehouse	
  
management	
  

•  Mobile	
  apps	
  for	
  users	
  
and	
  employees	
  

•  Online	
  cloud-­‐based	
  
8cke8ng	
  pla`orms	
  

•  Social	
  media	
  customer	
  
care	
  enhancement	
  

•  Mobile	
  apps	
  
•  Online	
  TV-­‐on	
  demand	
  

•  Social	
  media	
  
par6cipa6on	
  

•  Telemedicine	
  
•  Remote	
  pa6ent	
  

monitoring	
  
•  Mobile	
  work	
  

environment	
  

•  E-­‐learning	
  
•  Cloud	
  collabora8ve	
  

applica6ons	
  
•  Mobile	
  access	
  to	
  

school	
  network	
  

Government	
  

U6li6es	
  

Manufacturing	
  

Educa6on	
  Healthcare	
  

Media	
  

Transport	
  &	
  
Logis6cs	
  

•  Mobile	
  banking	
  &	
  payments	
  
•  Social	
  media	
  customer	
  analysis	
  

•  High	
  cloud	
  adop8on	
  levels	
  

•  Omni-­‐channel	
  
approach	
  and	
  

cloud	
  
•  IoT	
  for	
  promo6ons,	
  

marke6ng,	
  and	
  
logis6cs	
  

•  Mobile	
  and	
  web	
  
commerce	
  

•  Mobile	
  employees	
  
connec6vity	
  

•  High	
  future	
  adop6on	
  
plans	
  of	
  cloud	
  

solu6ons	
  
•  Social	
  media-­‐based	
  
internal	
  collabora6on	
  

Business	
  services	
  
Financial	
  services	
   Retail	
  

FI	
  Poten6al	
  Applica6ons	
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Social	
  Media	
   Cloud	
   Big	
  Data/	
  
Analy8cs	
   Mobile	
   IoT	
  

Government	
  

Healthcare	
  

Transport	
  

Business	
  Services	
  

Financial	
  Services	
  

Retail	
  

Educa8on	
  

Media	
  

Manufacturing	
  

U8li8es	
  

Laggards	
   Leaders	
  

Future	
  Internet	
  is	
  strictly	
  connected	
  to	
  social	
  media,	
  cloud,	
  big	
  data/analytics,	
  
mobile,	
  and	
  IoT.	
  Understanding	
  vertical	
  markets’	
  trend,	
  propensity,	
  and	
  needs	
  is	
  
essential	
  to	
  foresee	
  Future	
  Internet	
  projects’	
  impact	
  on	
  the	
  market.	
  

Source:	
  IDC	
  2014	
  

Future	
  Internet	
  –	
  ICT	
  Trends	
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  We	
  Are	
  In	
  The	
  Presenta6on	
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• Program	
  Architecture	
  
• Phases	
  	
  
• FIWARE	
  
• Call	
  3	
  Results	
  

Descrip6on	
  of	
  The	
  FI-­‐PPP,	
  ITS	
  Phases	
  and	
  FIWARE	
  

• Need	
  for	
  an	
  Impact	
  Assessment	
  
• Methodology	
  
• The	
  Market	
  	
  according	
  to	
  FI-­‐Impact	
  
• Self-­‐Assessment	
  

FI-­‐Impact	
  	
  

• Accelerators	
  
• Accelerator	
  Call	
  Mapping	
  
• Single	
  Accelerator	
  Plans	
  

Mapping	
  and	
  Data	
  Collec6on	
  -­‐	
  The	
  Accelerator	
  Projects	
  

The	
  Tools	
  We	
  Are	
  Using	
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Self-­‐Assessment	
  Tool	
  

Registra6on	
  

Ques6onnaires	
  	
  

Scoring	
  

Improvement	
  

Instruc6ons	
  and	
  Parameters	
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Registra6on	
  Mock-­‐up	
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Ques6onnaire	
  Mock-­‐up	
  

Simple	
  ques6onnaire	
  popups	
  using	
  mul6ple	
  choice	
  and	
  number/text	
  edit	
  op6ons	
  to	
  
collect	
  for	
  Assessment	
  relevant	
  data:	
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Ques6onnaire	
  Mock-­‐up	
  

	
  	
  Scoring	
  

• Aimed	
  at	
  analyzing	
  against	
  Baseline	
  data	
  
• Compared	
  using	
  Benchmark	
  Assesments	
  
• Linked	
  to	
  Benchmark	
  Success	
  Stories	
  

	
  	
  Improvement	
  

• Outlining	
  cri6cal	
  areas	
  
• Proposing	
  sollu6ons	
  by	
  extrac6ng	
  
knowledge	
  from	
  beder	
  scorring	
  
Benchmarks	
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Instruc6ons	
  and	
  Parameters	
  

Each	
  page	
  will	
  be	
  
accompanied	
  by	
  
instruc6ons	
  on:	
  

Each	
  User	
  Session	
  is	
  
saved	
  	
  

Links	
  to	
  Success	
  
stories	
  	
  

• What	
  the	
  sec6ons	
  of	
  the	
  User	
  
Interface	
  are	
  intended	
  to	
  do	
  and	
  
how	
  to	
  use	
  them	
  

•  how	
  to	
  enter	
  data	
  and	
  	
  
•  how	
  the	
  KPIs	
  are	
  calculated	
  

• mul6ple	
  itera6ons	
  for	
  scenario	
  
playing	
  will	
  be	
  possible	
  

•  to	
  help	
  in	
  iden6fying	
  an	
  
ini6a6ves	
  rela6on	
  to	
  the	
  
program	
  wide	
  Impact	
  Poten6al	
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• Program	
  Architecture	
  
• Phases	
  	
  
• FIWARE	
  
• Call	
  3	
  Results	
  

Descrip6on	
  of	
  The	
  FI-­‐PPP,	
  ITS	
  Phases	
  and	
  FIWARE	
  

• Need	
  for	
  an	
  Impact	
  Assessment	
  
• Methodology	
  
• The	
  Market	
  	
  according	
  to	
  FI-­‐Impact	
  
• Self-­‐Assessment	
  

FI-­‐Impact	
  	
  

• Accelerators	
  
• Accelerator	
  Call	
  Mapping	
  
• Single	
  Accelerator	
  Plans	
  

Mapping	
  and	
  Data	
  Collec6on	
  -­‐	
  The	
  Accelerator	
  Projects	
  

The	
  Tools	
  We	
  Are	
  Using	
  



Submission	
   1°	
  step	
  of	
  
selec8on	
  

Go	
  to	
  
market	
  

SMEs,	
  	
  Start-­‐
ups	
  and	
  

Entrepreneurs	
  
aware	
  of	
  the	
  
Open	
  Calls	
  

N°	
  of	
  proposals	
  
submided	
  

Partecipants	
  

FI-­‐WARE	
  Accelerators	
  

300.000	
   7.000	
   1.200	
  

N°	
  of	
  proposals	
  
accelerated	
  

Market	
  ready	
  or	
  
investment	
  ready	
  	
  

businesses	
  

FI-­‐WARE	
  
Accelerators
partners	
  

•  20	
  Accelerators	
  +	
  investors	
  
•  48	
  Innova6on	
  agencies	
  +	
  

technology	
  transfer	
  
•  16	
  FI	
  Research	
  centres	
  
•  18	
  Innova6on	
  consultants	
  
•  9	
  FI	
  Technology	
  providers	
  

800	
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FI-­‐WARE	
  Accelerator	
  Coverage	
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Sectors	
  covered	
  by	
  the	
  Accelerators	
  

Universal	
  focus	
  

Smart	
  Ci8es	
  

CEED	
  Tech	
  FINODEX	
  
CEED	
  Tech	
  

Crea6FI	
  

EuropeanPioneers	
  

FI-­‐C3	
  

Fron6erCi6es	
  

FINODEX	
  

INCENSe	
  

IMPACT	
   SpeedUp_Europe	
  

SOUL-­‐FI	
  

Healthcare	
  

FI-­‐C3	
   FI-­‐Adopt	
  
FINODEX	
  

FICHe	
  

Agriculture	
  

Risk	
  Mgmt	
  

Enviroment	
  

Finish	
  

FRACTALS	
  

SpeedUp_Europe	
  

SmartAgri	
  
Food2	
  

Finish	
  Food	
  

CEED	
  Tech	
  

FINODEX	
  

FINODEX	
  

SmartAgri	
  
Food2	
  

SpeedUp_Europe	
  

SOUL-­‐FI	
  

Smart	
  Energy	
  	
  

CEED	
  Tech	
  SOUL-­‐FI	
  

INCENSe	
  

Mul8media	
  

Finance	
  

IMPACT	
  

Security	
  

IMPACT	
  

Gaming	
   e-­‐Learning	
  

Tourism	
  

CEED	
  Tech	
  

Crea6FI	
  

EuropeanPioneers	
  
FI-­‐C3	
  

Finish	
  

FABulous	
  

IMPACT	
  

SmartAgri	
  
Food2	
  

EuropeanPioneers	
  

IMPACT	
  

FI-­‐C3	
  

Crea6FI	
  

EuropeanPioneers	
  

FI-­‐Adopt	
  
IMPACT	
  

FI-­‐C3	
  

Transport	
  

FINODEX	
  

Fron6erCi6es	
  

SOUL-­‐FI	
  

Finish	
  

Manufacturing	
  

CEED	
  Tech	
  FABulous	
  

Finish	
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Accelerator	
  funding	
  -­‐	
  Overview	
  

FICHe;	
  6,2	
  M€	
  

Fractals:	
  5,5	
  M€	
  

SpeedUp	
  Europe:	
  5,5	
  M€	
  

CEED	
  Tech:	
  5M€	
  

Finish:	
  4,8	
  M€	
  

FI-­‐C3:	
  4,5	
  M€	
  

SmartAgri	
  Food2:	
  4	
  M€	
  

Fron6er	
  Ci6es:	
  3,9	
  M€	
  

IMpaCT:	
  6,4	
  M€	
  	
  

INCENSe:	
  6,2	
  M€	
  

FABulous:	
  5,4	
  M€	
  

SOUL-­‐FI:	
  5,1	
  M€	
  

CREA6Fi:	
  4,7	
  M€	
  

European	
  Pioneers:	
  4,7	
  M€	
  

FINODEX:	
  4,6	
  M€	
  

FI-­‐Adopt:	
  4,2	
  M€	
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• Program	
  Architecture	
  
• Phases	
  	
  
• FIWARE	
  
• Call	
  3	
  Results	
  

Descrip6on	
  of	
  The	
  FI-­‐PPP,	
  ITS	
  Phases	
  and	
  FIWARE	
  

• Need	
  for	
  an	
  Impact	
  Assessment	
  
• Methodology	
  
• The	
  Market	
  	
  according	
  to	
  FI-­‐Impact	
  
• Self-­‐Assessment	
  

FI-­‐Impact	
  	
  

• Accelerators	
  
• Accelerator	
  Call	
  Mapping	
  
• Single	
  Accelerator	
  Plans	
  

Mapping	
  and	
  Data	
  Collec6on	
  -­‐	
  The	
  Accelerator	
  Projects	
  

The	
  Tools	
  We	
  Are	
  Using	
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Mapping	
  -­‐	
  Legend	
  

Opening	
  call	
   Selec6on	
  phase	
  

Call	
  Closing	
   Number	
  of	
  Selected	
  
applica6ons	
  

Number	
  of	
  expected	
  
applica6ons	
  

Total	
  funding	
  per	
  
applica6on	
  

No	
  call	
  in	
  this	
  
selec6on	
  phase	
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Accelerator	
  

Fractals	
   11/2014	
   02/2015	
   80-­‐100	
   03/2015	
   50-­‐60	
   50	
  k	
  –	
  150	
  k	
  	
  

Fron8er	
  
Ci8es	
   11/2014	
   01/2015	
   200	
   05/2015	
   40-­‐80	
   50	
  k	
  –	
  150	
  k	
  	
  

SpeedUp	
  
Europe	
   09/2014	
   12/2014	
   200	
   01/2015	
   100	
   50	
  k	
  –	
  70	
  k	
  	
  

FICHe	
   09/2014	
   10/2014	
   200	
   12/2014	
   80	
   15	
  k	
  –	
  217	
  k	
  	
  

FInish	
   10/2014	
   12/2014	
   200	
   02/2015	
   20	
   50	
  k	
  –	
  150	
  k	
  	
  

SmartAgri	
  
Food2	
   09/2014	
   11/2014	
   150	
   12/2014	
   50	
   40	
  k	
  –	
  100	
  k	
  	
  

FI-­‐C3	
   11/2014	
   11/2014	
   100	
   12/2014	
   15-­‐20	
   25	
  k	
  –	
  250	
  k	
  	
  

CEED	
  Tech	
   09/2014	
   12/2014	
   600-­‐800	
   02/2015	
   40-­‐50	
   10	
  k	
  –	
  280	
  k	
  	
  

Overview	
  1st	
  Call	
  



Accelerator	
  

CREA8Fi	
   10/2014	
   11/2014	
   120-­‐150	
   12/2014	
   60	
   10	
  k	
  –	
  50	
  k	
  

European	
  
Pioneers	
   	
  	
  	
  09/2014	
   	
  	
  	
  10/2014	
   100	
   12/2014	
   5	
   50	
  k	
  –	
  250	
  k	
  

FABulous	
   11/2014	
   12/2014	
   200	
   03/2015	
   100	
   18	
  k	
  –	
  118	
  k	
  

FI-­‐Adopt	
   	
  09/2014	
   10/2014	
   100	
   12/2014	
   12-­‐32	
   50	
  k	
  –	
  150	
  k	
  	
  

FINODEX	
   10/2014	
   12/2014	
   100-­‐200	
   01/2015	
   50	
   10	
  k	
  –	
  170	
  k	
  

INCENSe	
   10/2014	
   01/2015	
   500	
   03/2015	
   14	
   50	
  k	
  –	
  150	
  k	
  	
  

IMpaCT	
   09/2014	
   11/2014	
   250	
   12/2014	
   15-­‐25	
   25	
  k	
  –	
  100	
  k	
  

SOUL-­‐FI	
   	
  09/2014	
   10/2014	
   150-­‐200	
   12/2014	
   50	
   10	
  k	
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Overview	
  1st	
  Call	
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Overview	
  of	
  the	
  2nd	
  call	
  

Accelerator	
  

Fractals	
  

Fron6er	
  
Ci6es	
  
SpeedUp	
  
Europe	
  

FICHe	
  

FInish	
   03/2015	
   05/2015	
   200	
   08/2015	
   25	
   50k	
  –	
  150	
  k	
  

SmartAgri	
  
Food2	
  

FI-­‐C3	
   06/2015	
   06/2015	
   100	
   07/2015	
   15-­‐20	
   25	
  k	
  –	
  150	
  k	
  

CEED	
  Tech	
   08/2015	
   09/2015	
   600-­‐800	
   12/2015	
   40-­‐50	
   10	
  k	
  –	
  280	
  k	
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Overview	
  of	
  the	
  2nd	
  call	
  

Accelerator	
  

CREA6Fi	
   08/2015	
   09/2015	
   30	
   10/2015	
   18	
   20	
  k	
  –	
  100	
  k	
  

European	
  
Pioneers	
   02/2015	
   04/2015	
   200	
   05/2015	
   10	
   50	
  k	
  –	
  250	
  k	
  

FABulous	
   06/2015	
   08/2015	
   200	
   09-­‐12/2015	
   50	
   18	
  k	
  –	
  78	
  k	
  

FI-­‐Adopt	
   12/2014	
   01/2015	
   120	
   03/2015	
   12-­‐32	
   50	
  k	
  –	
  150	
  k	
  

FINODEX	
   05/2015	
   07/2015	
   100-­‐200	
   08/2015	
   50	
   10	
  k	
  –	
  170	
  k	
  

INCENSe	
   07/2015	
   09/2015	
   500	
   11/2015	
   28	
   50	
  k	
  –	
  1	
  50	
  k	
  

IMpaCT	
   03/2015	
   04/2015	
   250	
   06/2015	
   15-­‐25	
   25	
  k	
  –	
  100	
  k	
  

SOUL-­‐FI	
   01/2015	
   03/2015	
  	
   150-­‐200	
   04/2015	
  	
   50	
   10k	
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Overview	
  of	
  the	
  3rd	
  call	
  

Accelerator	
  

FInish	
  

FI-­‐C3	
   01/2016	
   01/2016	
   100	
   02/2016	
   15-­‐20	
   25	
  k	
  –	
  150	
  k	
  

CEED	
  Tech	
  

CREA6Fi	
  

European	
  
Pioneers	
   07/2015	
   09/2015	
   200	
   10/2015	
   10	
   50	
  –	
  250	
  k	
  	
  

FABulous	
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Overview	
  of	
  the	
  3rd	
  call	
  

Accelerator	
  

FI-­‐Adopt	
   03/2015	
   04/2015	
   100	
   05/2015	
   6-­‐16	
   50	
  k	
  –	
  150	
  k	
  

FINODEX	
  

INCENSe	
  

IMpaCT	
   09/2015	
   10/2015	
   250	
   12/2015	
   15-­‐25	
   25	
  k	
  –	
  100	
  k	
  

SOUL-­‐FI	
   09/2014	
   04/2015	
   50-­‐100	
   06/2015	
   20-­‐30	
   75k	
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Overview	
  of	
  the	
  4th	
  call	
  

Accelerator	
  

SOUL-­‐FI	
   06/2015	
   09/2015	
   50-­‐100	
   10/2015	
   20-­‐30	
   75k	
  



Timing	
  of	
  :irst	
  Step	
  of	
  Selection	
  

Number	
  of	
  
Funded	
  projects	
  	
  

Call	
  1	
  

Accelerator	
  doing	
  one-­‐
off	
  call	
  

Accelerator	
  	
  doing	
  2	
  
calls	
  

Accelerator	
  	
  doing	
  3	
  
calls	
  

Number	
  of	
  
Funded	
  projects	
  

Call	
  2	
  
Number	
  of	
  

Funded	
  Projects	
  
Call	
  3	
  

Tot	
  expected	
  3300	
  -­‐	
  Tot	
  funded	
  748	
  (22%)	
  

Tot	
  expected	
  2625	
  -­‐	
  Tot	
  funded	
  335	
  (13%)	
  

Tot	
  expected	
  725	
  -­‐	
  Tot	
  funded	
  83	
  (11%)	
  

Fiche	
  

Smart	
  
Agr	
  

Crea6	
  FI	
  

EU	
  
Pioneers	
  

Fi	
  Adopt	
  

FI-­‐C3	
  

Impact	
  

Speed	
  
up	
  EU	
  

Ceed	
  
Tech	
  

Finish	
  Finodex	
  

Fractals	
  	
   Fron6er	
  
ci6es	
  

150	
   65	
  

Fi	
  Adopt	
   EU	
  
Pioneers	
  

Impact	
  

Finish	
  

Finodex	
  

22	
   10	
   20	
  

17	
  

75	
  

Crea
6	
  FI	
  

18	
  

Ceed	
  
Tech	
  

EU	
  
Pione
ers	
  

10	
  

Impact	
  

20	
  

FI-­‐C3	
  

17	
  

304	
  

Dec	
   Jan	
   Feb	
   Mar	
   Apr	
   May	
   Jun	
   Jul	
   Aug	
   Sep	
   Oct	
   Nov	
   Dec	
   Jan	
   Feb	
   Mar	
   Apr	
   May	
  

SOULFI	
  

FABulous	
  

169	
  

INCENSe	
  

FI-­‐C3	
  

SOULF
I	
  

INCEN
Se	
  

28	
   45	
  

Fi	
  
Adopt	
  

11	
  

FABul
ous	
  

50	
  

2014	
   2015	
   2016	
  

60	
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6725	
  total	
  expected	
  
projects	
  

1191	
  total	
  funded	
  projects	
  	
  

50	
  

Accelerator	
  	
  doing	
  4	
  
calls	
  

Number	
  of	
  
Funded	
  Projects	
  

Call	
  4	
  
Tot	
  expected	
  75	
  -­‐	
  Tot	
  funded	
  25	
  (33%)	
  

SOULFI	
  

25	
  

4	
  call	
  1	
  call	
   2	
  call	
   3	
  call	
  

2016	
  

SOULF
I	
  

25	
  



49	
  

Number	
  of	
  
Funded	
  projects	
  	
  

Call	
  1	
  

Accelerator	
  doing	
  one-­‐
off	
  call	
  

Accelerator	
  	
  doing	
  2	
  
calls	
  

Accelerator	
  	
  doing	
  3	
  
calls	
  

Number	
  of	
  
Funded	
  projects	
  

Call	
  2	
  
Number	
  of	
  

Funded	
  Projects	
  
Call	
  3	
  

Tot	
  expected	
  3300	
  -­‐	
  Tot	
  funded	
  748	
  (22%)	
  

Tot	
  expected	
  2625	
  -­‐	
  Tot	
  funded	
  335	
  (13%)	
  

Tot	
  expected	
  725	
  -­‐	
  Tot	
  funded	
  83	
  (11%)	
  

Fiche	
  

Smart	
  
Agr	
  

Crea6	
  FI	
  

EU	
  
Pioneers	
  

Fi	
  Adopt	
  

FI-­‐C3	
  

Impact	
  

Speed	
  
up	
  EU	
  

Ceed	
  
Tech	
  

Finish	
  Finodex	
  

Fractals	
  	
   Fron6er	
  
ci6es	
  

150	
   65	
  

Fi	
  Adopt	
   EU	
  
Pioneers	
  

Impact	
  

Finish	
  

Finodex	
  

22	
   10	
   20	
  

17	
  

75	
  

Crea
6	
  FI	
  

18	
  

Ceed	
  
Tech	
  

EU	
  
Pione
ers	
  

10	
  

Impact	
  

20	
  

FI-­‐C3	
  

17	
  

304	
  

Dec	
   Jan	
   Feb	
   Mar	
   Apr	
   May	
   Jun	
   Jul	
   Aug	
   Sep	
   Oct	
   Nov	
   Dec	
   Jan	
   Feb	
   Mar	
   Apr	
   May	
  

SOULFI	
  

FABulous	
  

169	
  

INCENSe	
  

FI-­‐C3	
  

SOULF
I	
  

INCEN
Se	
  

28	
   45	
  

Fi	
  
Adopt	
  

11	
  

FABul
ous	
  

50	
  

2014	
   2015	
   2016	
  

60	
  

6725	
  total	
  expected	
  
projects	
  

1191	
  total	
  funded	
  projects	
  	
  

50	
  

Accelerator	
  	
  doing	
  4	
  
calls	
  

Number	
  of	
  
Funded	
  Projects	
  

Call	
  4	
  
Tot	
  expected	
  75	
  -­‐	
  Tot	
  funded	
  25	
  (33%)	
  

SOULFI	
  

25	
  

4	
  call	
  1	
  call	
   2	
  call	
   3	
  call	
  

2016	
  

SOULF
I	
  

25	
  



1°	
  step	
  of	
  
selec8on	
  

Go	
  to	
  
market	
  

2°	
  step	
  of	
  
selec8on	
  

3°	
  step	
  of	
  
selec8on	
  

4°	
  step	
  of	
  
selec8on	
  

Sectors	
  
addressed	
  by	
  
accelerators	
  

No	
  Fund	
  

N°	
  of	
  proposals	
   N°	
  of	
  proposals	
   N°	
  of	
  proposals	
   N°	
  of	
  proposals	
   N°	
  of	
  proposals	
  

Submission	
  

Fund	
   Fund	
   Fund	
   Fund	
  

Timing	
   Timing	
   Timing	
   Timing	
   Timing	
  

CEED	
  Tech	
   FABulous	
  	
  	
  	
  	
  	
  	
  	
  	
   FICHe	
  FINODEX	
   SmartAgriFood2	
  

Accelerators	
  calls	
  structures	
  –	
  Example	
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Accelerators	
  calls	
  structures	
  –	
  Example	
  

1°	
  step	
  of	
  
selec8on	
  

1°	
  step	
  of	
  
review	
  

2°	
  	
  step	
  of	
  
review	
  	
  

3°	
  step	
  of	
  
review	
  

Go	
  to	
  
market	
  

Sectors	
  
addressed	
  by	
  
accelerators	
  

N°	
  of	
  proposals	
   N°	
  of	
  proposals	
   N°	
  of	
  proposals	
   N°	
  of	
  proposals	
   N°	
  of	
  proposals	
  

No	
  Fund	
  

Submission	
  

Fund	
   Fund	
   Fund	
   Fund	
  

Timing	
   Timing	
   Timing	
   Timing	
   Timing	
  

SOUL-­‐FI	
  	
  Crea6Fi	
  	
   EuropeanPioneers	
  	
  	
  

FI-­‐Adopt	
  	
  

Finish	
  	
  

fron6erCi6es	
  

SpeedUp_Europe	
  	
   FRACTALS	
  	
  	
  

ImpaCT	
  	
  	
  

INCENSe	
  	
  

FI-­‐C3	
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CEED-­‐Tech	
  selection	
  process	
  

Submission	
   1°	
  step	
  of	
  
selec8on	
  

Go	
  to	
  
market	
  

2°	
  step	
  of	
  
selec8on	
  

2	
  open	
  calls:	
  Call	
  1	
  ,	
  Call	
  2	
  	
  

No	
  Fund	
  
No	
  Fund	
  
	
  

600-­‐800	
  
600-­‐800	
  

40-­‐50	
  
40-­‐50	
  

5-­‐25	
  
5-­‐25	
  

10-­‐30	
  K€	
  
10-­‐30	
  K€	
  

30-­‐250	
  K€	
  
30-­‐250	
  K€	
  

12/14	
  
10/15	
  

02/15	
  
12/15	
  

06/15	
  
06/16	
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CreatiFI	
  selection	
  process	
  

1°	
  step	
  of	
  
selec8on	
  

1°	
  step	
  of	
  
review	
  

2°	
  	
  step	
  of	
  
review	
  	
  

Go	
  to	
  
market	
  

Submission	
  

No	
  Fund	
  
No	
  Fund	
  
	
  

120-­‐250	
  
	
  	
  	
  	
  	
  30	
  

60	
  
18	
  

15	
  K€	
  
30	
  K€	
  

11/14	
  
09/15	
  

12/14	
  
10/15	
  

04/15	
  
03/16	
  

10	
  K€	
  
20	
  K€	
  

60	
  
18	
  

60	
  
18	
  

CreatiFI	
  selection	
  process	
  

25	
  K€	
  
50	
  K€	
  

08/15	
  
06/16	
  

2	
  sequen8al	
  open	
  calls:	
  Call	
  1	
  ,	
  Call	
  2	
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EuropeanPioneers	
  selection	
  process	
  

1°	
  step	
  of	
  
selec8on	
  

1°	
  step	
  of	
  
review	
  

2°	
  	
  step	
  of	
  
review	
  	
  

3°	
  step	
  of	
  
review	
  

Go	
  to	
  
market	
  

Submission	
  

3	
  open	
  calls:	
  Call	
  1	
  ,	
  Call	
  2	
  ,	
  Call	
  3	
  

No	
  Fund	
  
No	
  Fund	
  
No	
  Fund	
  
	
  

100	
  
200	
  
200	
  

5	
  
10	
  
10	
  

17,5-­‐	
  87,5	
  K€	
  
17,5-­‐	
  87,5	
  K€	
  
17,5-­‐	
  87,5	
  K€	
  

10/14	
  
04/15	
  
09/15	
  

12/14	
  
05/15	
  
10/15	
  

03/15	
  
08/15	
  
01/16	
  

12,5-­‐	
  62,5	
  K€	
  
12,5-­‐	
  62,5	
  K€	
  
12,5-­‐	
  62,5	
  K€	
  

06/15	
  
11/15	
  
04/16	
  

5	
  
10	
  
10	
  

5	
  
10	
  
10	
  

5	
  
10	
  
10	
  

25	
  %	
   60	
  %	
  

12,5-­‐	
  62,5	
  K€	
  
12,5-­‐	
  62,5	
  K€	
  
12,5-­‐	
  62,5	
  K€	
  

85	
  %	
  

7,5-­‐	
  37,5	
  K€	
  
7,5-­‐	
  37,5	
  K€	
  
7,5-­‐	
  37,5	
  K€	
  

100	
  %	
  

08/15	
  
01/16	
  
06/16	
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FABulous	
  selection	
  process	
  

1°	
  step	
  of	
  
selec8on	
  

Go	
  to	
  
market	
  

2°	
  step	
  of	
  
selec8on	
  

3°	
  step	
  of	
  
selec8on	
  

Submission	
  

No	
  Fund	
  
No	
  Fund	
  
	
  

200	
  
200	
  

100	
  
50	
  

60	
  K€	
  
60	
  K€	
  

12/14	
  
08/15	
  

03/15	
  
09/15	
  

07/15	
  
01/16	
  

18	
  K€	
  
18	
  K€	
  

60	
  
18	
  

10	
  

40	
  K€	
  

03/16	
  
	
  	
  	
  	
  -­‐	
  

2	
  open	
  calls:	
  Call	
  1	
  ,	
  Call	
  2	
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FI-­‐Adopt	
  selection	
  process	
  

1°	
  step	
  of	
  
selec8on	
  

1°	
  step	
  of	
  
review	
  

2°	
  	
  step	
  of	
  
review	
  	
  

Go	
  to	
  
market	
  

Submission	
  

CreatiFI	
  selection	
  process	
  

3	
  open	
  calls:	
  Call	
  1	
  ,	
  Call	
  2	
  ,	
  Call	
  3	
  	
  

No	
  Fund	
  
No	
  Fund	
  
No	
  Fund	
  
	
  

100	
  
120	
  
100	
  

12-­‐32	
  
12-­‐32	
  
6-­‐16	
  

12,5-­‐135	
  K€	
  
12,5-­‐135	
  K€	
  
12,5-­‐135	
  K€	
  

10/14	
  
01/15	
  
04/15	
  

12/14	
  
03/15	
  
05/15	
  

07/15	
  
10/15	
  
12/15	
  

5-­‐15	
  K€	
  
5-­‐15	
  K€	
  
5-­‐15	
  K€	
  

01-­‐04/16	
  
04-­‐07/15	
  
06-­‐09/16	
  

10	
  %	
   35-­‐50-­‐100	
  %	
  

32,5-­‐90	
  K€	
  
32,5-­‐90	
  K€	
  
32,5-­‐90	
  K€	
  

100	
  %	
  

12-­‐32	
  
12-­‐32	
  
6-­‐16	
  

12-­‐32	
  
12-­‐32	
  
6-­‐16	
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FI-­‐C3	
  selection	
  process	
  

1°	
  step	
  of	
  
selec8on	
  

1°	
  step	
  of	
  
review	
  

Go	
  to	
  
market	
  

Submission	
  

CreatiFI	
  selection	
  process	
  

No	
  Fund	
  
No	
  Fund	
  
No	
  Fund	
  
	
  

100	
  
100	
  
100	
  

15-­‐20	
  
15-­‐20	
  
15-­‐20	
  

11/14	
  
06/15	
  
01/16	
  

12/14	
  
07/15	
  
02/16	
  

06/16	
  
01/17	
  
08/17	
  

12,5-­‐75	
  K€	
  
12,5-­‐75	
  K€	
  
12,5-­‐75	
  K€	
  

50	
  %	
   35-­‐50-­‐100	
  %	
  

FI-­‐C3	
  selection	
  process	
  

3	
  open	
  calls:	
  Call	
  1	
  ,	
  Call	
  2	
  ,	
  Call	
  3	
  	
  

15-­‐20	
  
15-­‐20	
  
15-­‐20	
  

12,5-­‐75	
  K€	
  
12,5-­‐75	
  K€	
  
12,5-­‐75	
  K€	
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FICHe	
  selection	
  process	
  

1°	
  step	
  of	
  
selec8on	
  

Go	
  to	
  
market	
  

2°	
  step	
  of	
  
selec8on	
  

3°	
  step	
  of	
  
selec8on	
  

Submission	
  

No	
  Fund	
  

200	
   80	
  

50	
  K€	
  

10/14	
   12/14	
   03/15	
  

15	
  K€	
  

40	
   20	
  

152	
  K€	
  

09/15	
  

1	
  open	
  call:	
  Call	
  1	
  	
  

58	
  



FInish	
  selection	
  process	
  

1°	
  step	
  of	
  
selec8on	
  

1°	
  step	
  of	
  
review	
  

2°	
  	
  step	
  of	
  
review	
  	
  

Go	
  to	
  
market	
  

Submission	
  

CreatiFI	
  selection	
  process	
  

2	
  open	
  calls:	
  Call	
  1	
  ,	
  Call	
  2	
  	
  

50	
  %	
   100	
  %	
  

No	
  Fund	
  
No	
  Fund	
  
	
  

200	
  
200	
  

20	
  
25	
  

25-­‐75	
  K€	
  
25-­‐75	
  K€	
  

12/14	
  
04/15	
  

02/15	
  
08/15	
  

08/15	
  
02/16	
  

?	
  K€	
  
?	
  K€	
  

20	
  
25	
  

20	
  
25	
  

FInish	
  selection	
  process	
  

25-­‐75	
  K€	
  
25-­‐75	
  K€	
  

02/16	
  
08/16	
  

59	
  



FINODEX	
  selection	
  process	
  

1°	
  step	
  of	
  
selec8on	
  

Go	
  to	
  
market	
  

2°	
  step	
  of	
  
selec8on	
  

3°	
  step	
  of	
  
selec8on	
  

4°	
  step	
  of	
  
selec8on	
  

Submission	
  

No	
  Fund	
  
No	
  Fund	
  
	
  

100-­‐200	
  
100-­‐200	
  

50	
  
50	
  

40	
  K€	
  
40	
  K€	
  

12/14	
  
07/15	
  

01/15	
  
08/15	
  

04/15	
  
11/15	
  

10	
  K€	
  
10	
  K€	
  

30	
  
30	
  

10	
  
10	
  

50	
  K€	
  
50	
  K€	
  

06/15	
  
04/16	
  

10/15	
  
06/16	
  	
  

3	
  
3	
  

15-­‐70	
  K€	
  
15-­‐70	
  K€	
  

2	
  open	
  calls:	
  Call	
  1	
  ,	
  Call	
  2	
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FInish	
  selection	
  process	
  

1°	
  step	
  of	
  
selec8on	
  

1°	
  step	
  of	
  
review	
  

2°	
  	
  step	
  of	
  
review	
  	
  

Go	
  to	
  
market	
  

Submission	
  

CreatiFI	
  selection	
  process	
  

1	
  open	
  call:	
  Call	
  1	
  	
  

50	
  %	
   100	
  %	
  

No	
  Fund	
  

80-­‐100	
   50-­‐60	
  

22,5-­‐150	
  K€	
  

02/15	
   03/15	
   08/15	
  

Pre-­‐
financing	
  
choise	
  	
  

FRACTALS	
  selection	
  process	
  

27,5-­‐82,5	
  K€	
  

01/16	
  

50-­‐60	
   50-­‐60	
  

45	
  %	
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FInish	
  selection	
  process	
  

1°	
  step	
  of	
  
selec8on	
  

1°	
  step	
  of	
  
review	
  

2°	
  	
  step	
  of	
  
review	
  	
  

Go	
  to	
  
market	
  

Submission	
  

CreatiFI	
  selection	
  process	
  

50	
  %	
   100	
  %	
  

No	
  Fund	
  

200	
   40-­‐80	
  

25-­‐70	
  K€	
  

01/15	
   05/15	
   11/15	
  

FrontierCities	
  selection	
  process	
  

04/16	
  

40-­‐80	
   40-­‐80	
  

FrontierCities	
  selection	
  process	
  

?	
  K€	
   25-­‐70	
  K€	
  

1	
  open	
  call:	
  Call	
  1	
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FInish	
  selection	
  process	
  

1°	
  step	
  of	
  
selec8on	
  

1°	
  step	
  of	
  
review	
  

2°	
  	
  step	
  of	
  
review	
  	
  

Go	
  to	
  
market	
  

Submission	
  

CreatiFI	
  selection	
  process	
  

No	
  Fund	
  

500	
  
500	
  

14	
  
28	
  

75	
  K€	
  
75	
  K€	
  

01/15	
  
09/15	
  

03/15	
  
11/15	
  

06/15	
  
04/16	
  

FrontierCities	
  selection	
  process	
  

12/15	
  
07/16	
  

INCENSe	
  selection	
  process	
  

25	
  K€	
  
25	
  K€	
  

50	
  K€	
  
50	
  K€	
  

2	
  open	
  calls:	
  Call	
  1	
  ,	
  Call	
  2	
  	
  

14	
  
28	
  

14	
  
28	
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FInish	
  selection	
  process	
  

1°	
  step	
  of	
  
selec8on	
  

1°	
  step	
  of	
  
review	
  

2°	
  	
  step	
  of	
  
review	
  	
  

Go	
  to	
  
market	
  

Submission	
  

CreatiFI	
  selection	
  process	
  

FrontierCities	
  selection	
  process	
  IMPACT	
  selection	
  process	
  

3	
  open	
  calls:	
  Call	
  1	
  ,	
  Call	
  2	
  ,	
  Call	
  3	
  	
  

No	
  Fund	
  
No	
  Fund	
  
No	
  Fund	
  

250	
  
250	
  
250	
  

15-­‐25	
  
15-­‐25	
  
15-­‐25	
  

50	
  K€	
  
50	
  K€	
  
50	
  K€	
  

11/14	
  
04/15	
  
10/15	
  

12/14	
  
06/15	
  
12/15	
  

03/15	
  
09/15	
  
03/16	
  

25	
  K€	
  
25	
  K€	
  
25	
  K€	
  

06/15	
  
12/15	
  
06/16	
  

25	
  K€	
  
25	
  K€	
  
25	
  K€	
  

15-­‐25	
  
15-­‐25	
  
15-­‐25	
  

15-­‐25	
  
15-­‐25	
  
15-­‐25	
  

IMPACT	
  selection	
  process	
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SmartAgriFood2	
  selection	
  process	
  

1°	
  step	
  of	
  
selec8on	
  

Go	
  to	
  
market	
  

2°	
  step	
  of	
  
selec8on	
  

3°	
  step	
  of	
  
selec8on	
  

Submission	
  

No	
  Fund	
  

150	
   50	
  

40	
  K€	
  

11/14	
   12/14	
   07/15	
  

40	
  K€	
  

40	
   30	
  

20	
  K€	
  

01/16	
  

1	
  open	
  call:	
  Call	
  1	
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FInish	
  selection	
  process	
  

1°	
  step	
  of	
  
selec8on	
  

1°	
  step	
  of	
  
review	
  

2°	
  	
  step	
  of	
  
review	
  	
  

Go	
  to	
  
market	
  

Submission	
  

CreatiFI	
  selection	
  process	
  

FrontierCities	
  selection	
  process	
  IMPACT	
  selection	
  process	
  SOUL-­‐FI	
  selection	
  process	
  

No	
  Fund	
  
No	
  Fund	
  
No	
  Fund	
  
No	
  Fund	
  
	
  

150-­‐200	
  
150-­‐200	
  
50-­‐100	
  
50-­‐100	
  
	
  

50	
  
50	
  
25	
  
25	
  

6	
  K€	
  
6	
  K€	
  
30	
  K€	
  
30	
  K€	
  

4	
  K€	
  
4	
  K€	
  
22,5	
  K€	
  
22,5	
  K€	
  
	
  

22,5	
  K€	
  
22,5	
  K€	
  

2	
  open	
  calls:	
  Call	
  1	
  ,	
  Call	
  2	
  ,	
  Call	
  3,	
  Call	
  4	
  

SOUL-­‐FI	
  selection	
  process	
  

66	
  

10/14	
  
03/15	
  
04/15	
  
09/15	
  
	
  
	
  

12/14	
  
04/15	
  
06/15	
  
10/15	
  
	
  
	
  

06/15	
  
10/15	
  
02/15	
  
04/15	
  
	
  
	
  

50	
  
50	
  
25	
  
25	
  

50	
  
50	
  
25	
  
25	
  



SpeedUp_Europe	
  selection	
  process	
  

1°	
  step	
  of	
  
selec8on	
  

1°	
  step	
  of	
  
review	
  

2°	
  	
  step	
  of	
  
review	
  	
  

3°	
  step	
  of	
  
review	
  

Go	
  to	
  
market	
  

Submission	
  

1	
  open	
  call:	
  Call	
  1	
  	
  

No	
  Fund	
  

200	
   100	
  

15-­‐30	
  K€	
  

12/14	
   01/15	
   04/15	
  

?	
  K€	
  

100	
   100	
  

07/15	
  

15-­‐30	
  K€	
  15-­‐30	
  K€	
  

100	
  

10/15	
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• Program	
  Architecture	
  
• Phases	
  	
  
• FIWARE	
  
• Call	
  3	
  Results	
  

Descrip6on	
  of	
  The	
  FI-­‐PPP,	
  ITS	
  Phases	
  and	
  FIWARE	
  

• Need	
  for	
  an	
  Impact	
  Assessment	
  
• Methodology	
  
• The	
  Market	
  	
  according	
  to	
  FI-­‐Impact	
  
• Self-­‐Assessment	
  

FI-­‐Impact	
  	
  

• Accelerators	
  
• Accelerator	
  Call	
  Mapping	
  
• Single	
  Accelerator	
  Plans	
  

Mapping	
  and	
  Data	
  Collec6on	
  -­‐	
  The	
  Accelerator	
  Projects	
  

The	
  Tools	
  We	
  Are	
  Using	
  



Presenta6ons	
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Communica6ons	
  with	
  Accelerators	
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Examples	
  of	
  
leders/forms	
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Data	
  Collec6on	
  Templates	
  

ECFI2	
  
Ques6onnaire	
  

F6S	
  
Ques6onnaire	
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Back-­‐up	
  Administra6ve	
  Slides	
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