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2 Executive Summary  
The first objective of the document is to describe shortly the information that all the promotional 
material includes and enumerate the promotional channels chosen to publicise the project and its 
recent advances. 

The content of the document therefore has two parts.  Firstly, the main information and the 
dissemination channels are described. Secondly, examples of the promotional material issued are 
shown. 

The present deliverable informs about the production and distribution of the third newsletter. The 
remaining documents are unchanged. 
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4 Description of work performed 
4.1 Promotional material 

The general information included in all the promotional material is the following: 
• Introduction to the CanDo project and its consortium. 
• A description of technical achievements to date within the project 
• A description of the Gilupi Cellcollector®. 

The channels chosen to publicise the project and its recent advances are the following: 
• Newsletter: electronically distributed to de CanDo Interest Group. The content of the newsletter 

this time is related to the advances of the project in the enumeration and identification of CTCs 
by means of Raman scattering. The newsletter will be sent electronically to the >150 CanDo 
Interest Group partners. 

• Flyer: The flyer also includes a more lengthy introduction to the project as well its achievements 
to date with a brief feature on the Gilupi Cellcollector®. A batch will be professionally printed for 
distribution at appropriate events (conferences, EC meetings, open days etc).  

• Poster: it is being used by the partners where possible for general dissemination of the project. 
• Short presentation: it is being used by the partners where possible for general dissemination of 

the project. 

All this material is downloadable by the general public via the CanDo website:  
http://www.fp7cando.eu 
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4.2 Updated promotional material 

4.2.1  Newsletter 
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4.2.2 Flyer 
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4.2.3 Poster  
This has remained the same except for the the logo being substituted for the new one as can be 
seen in a poster based upon it for World Pancreatic Cancer Day (November 2014) 

  

4.2.4 Short presentation 
This has remained the same except for the logo being substituted for the new one.   
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5 Conclusions 
Promotional material has been updated for disseminating the project and will continued to be 
updated periodically. 

 

 


