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Executive Summary

This document is a report on dissemination activities carried out by the project partners during the second
year of the project. Dissemination covers the project cooperation with its Advisory Board, as well as external
communication.

In the second year the main effort was dedicated to the evolution of:

o the project website www.hbb4all.eu update and improvement, and the management of the social
media progress ;

e the dissemination barometer for monitoring and follow-up of the project’s dissemination activities
(events, publications, etc.).

e the standardisation activities,

¢ and the Advisory Board activities,
Among 57 activities/events in the second project year (against 46 in 2014), project partners have made
presentations in 40 national and international symposiums and conferences (against 31 in 2014). Deliverables
and presentations have been made available on the project website, once agreed and reviewed by the partners
and submitted to the European Commission. In addition to that, 6 articles have been released in international
publications (against 3 in 2014).
With regard to standards HBB4ALL continued to actively involved in 3 working groups (EBU, ITU, Aenor).
Furthermore, the plan for dissemination activities of the project, described in D2.4.1, May 2014, are

regularly following the barometer, an online working tool, which has been made available for all partners to
centralise the collection and review of all dissemination activities (November 2015).

D2.4.3 — Dissemination Activities and Advisory Board conclusions (M13- M24) 6
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1. Introduction

This document summarises the dissemination activities of the project within months 12 to 24 and gives an
outlook on the perspectives for the last project year.

It provides comprehensive information of achieved dissemination and standardisation activities as well as
Advisory Board conclusions.

The report describes the activities and provides pointers to further documentation (e.g. publications, slides,
etc.). Some illustrations highlight realized dissemination activities.

HBB4ALL dissemination activities are based on the dissemination barometer, built after the dissemination
plan delivered (end of May 2014) to the European Commission, and in regular consultation with the project
partners.

In the following section (2), we assess the situation of the dissemination barometer, which is the basic
assessment strategy and tool for dissemination activities. All 2015 dissemination activities are listed and
comprehensively described from website and social media to press releases, promotional material and online
platforms, events and standardization activities. This part illustrates realized dissemination activities/results.
Particular attention is put on Advisory Board (AB) conclusions (3). The document closes with a general
conclusion and the achievement of success criteria (4) and dresses next steps for project year 2016 (5).

2. Dissemination

2.1. Barometer: monitoring dissemination habits adopted by partners

As all the partners of the project are required to disseminate information at their own regional level and in
their own language, we set up a “dissemination barometer”. It was outlined in the project’s dissemination
plan (D2.4.1) and has been developed in consultancy with the partners to ensure all perspectives are taken
into account.

This barometer is operational as online working tool for one year now (since mid-October 2015) to support
all partners in their dissemination activities. All partners welcomed and adopted the barometer for the
monitoring of their respective dissemination activities regularly. Basically, this barometer is designed to:

e Collect and centralise the information of achievements from all partners during a monthly period
(rather than on a quarterly one initially foreseen),

e allow them to share upcoming events and dissemination activities,
e give ideas and feedback on dissemination issues and suggest events to attend.
The barometer collects mainly five basic dissemination data from the partners:
e Events calendar, to informe of up-coming events and get feedback from passed events.

e Press and other external releases: follow-up of external publication/information releases and
content collection of the partners' contributions for external communication

e Social timeline, collecting texts used by partners for general use and facilitate the relay of

information; for example conferences, website publications, articles, project presentation, Advisory
Board (AB) actions, etc. (HBB4ALL or other events speaking about the project).

D2.4.3 — Dissemination Activities and Advisory Board conclusions (M13- M24) 7
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e Event Publication, follow-up and grouping all public documents: academic or other public articles.

e A specific standardization page has been developed after discussions among the partners, and with
regard to the project needs.

The dissemination barometer, which is monitoring the HBB4ALL dissemination activities, allows converting
its content into dissemination reports. This barometer is a basic information collection tool that gathers
online all relevant actions from each partner to feed website, social media, and newsletter and nourish

deliverables with updates. It is represented in the following scheme:

—

Periodic & Final
Barometer:
. L — Reports
Dissemination

o= Database WP1:D1.1.1,01.1.2, D1.1.3
v
o
= 1143
3 Ubniversital Aubisso
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& —
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3
5 Ny /
H _——
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— Reports

nnnnnnnnnnnn
.......

Figure 1. Inputs and outputs of the dissemination barometer

2.2.Major dissemination activities

The overall objective of dissemination within WP2 is to create project awareness and visibility of the
achievements of HBB4ALL npilots, user trials and results and the preparation for the market take-up of

HBB4ALL at national and international levels.

Dissemination is also about cross-fertilization of results, best practices and synergies from other existing EU
projects involved in accessibility and interactive media (TV, web, mobile). This will be done through major

communication and support actions such as:
e Website and online communication,
e Social media channels and Web showcase of HBB4ALL,

e Events and (scientific, industry and media/IT) publications, workshops and conferences

e Standardization activities.
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2.2.1. Website and online communication

The HBB4ALL website presents the project’s objectives and results as they become available. Moreover,
during year 2 the website has also evolved constantly:

o Further website categories have been added to meet the dissemination needs with regard to the
project progress.

o Reviewers’ requests from the first review meeting (2015/02/03) have been integrated: the

accessibility features have been improved. In the following, the HBB4ALL website evolution and all
related online communication is explained in detail.

2.2.1.1. HBBA4ALL website: improved accessibility and continuous update
2.2.1.1.1. HBBA4ALL updates since November 2014
The HBB4ALL website www.hbb4all.eu continues to serve as the primary source of information for the

public. It provides extensive information about the project HBB4ALL such as the idea behind this project
(methodology, pilots, target outcomes) and other sections.

During the second year, the website kept its original form and sections, but more categories appeared as
information about the project was produced and became publicly available. During 2015, the HBB4ALL
project had to integrate especially the new HBBTV 2.0 specifications. Consequently, the update of the entire
website was necessary to adapt its content to those new elements and specifications. The following table
shows the general HBB4ALL website progress:

HBB4ALL website categories 2014 HBB4ALL website categories 2015
e HBB4ALL e HBB4ALL
e  About the project o HBBA4ALL Pilots (A, B, C & D)
o Methodology e  About the project
o Target outcomes o Methodology
e  The partners o Target outcomes
o The consortium e  The partners
o Advisory Board o The consortium
e Events o Advisory Board
e Press e Publications
e Media Library o 32 pages of news
o Event Gallery e Deliverables
o Contact e Events
e Press
e Newsletters
e Media Library
o Event Gallery
o Communication medium
e Contact

Table 1. HBB4ALL website evolution 2014/2015.
VSonix realized a video teaser about the project. This new video presentation is valued directly on the
HBB4ALL home page (in English language). Interested people can visualize subtitles in several (all the
partners) languages.

Regarding the new categories, their content and objectives are as follows:
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e Advisory Board: presentation of the six advisory board members and twelve observers,

e Publications: valorisation of the partners public articles, news about their participation to several
events, their video presentation, etc. There are 32 pages of HBB4ALL news with near then 2
publications per month,

o Deliverables: publication of all public project deliverables. For now all 2014 deliverables are
published,

o Newsletters: all the project newsletters, are published, once sent, to the subscribers,

e Event Gallery: update with all the photos from events where the project was presented,

e Communication medium: all the current offline communication tools are presented here.

Figure 2, below, shows a screenshot of the HBB4ALL website which contains the main sections:

About the project - The Partners - Publications  Deliverables  Events  Press  Newsletters  MediaLibrary - Contact

AAA

o

Tweets

wr
IRT :

HBB4ALL
Broadeast

Figure 2. HBB4ALL website home page.

Furthermore, HC reviewed the design of the website by:

e Using the promotional materiel poster on the background for better branding,
¢ Replacing the social media section with floating buttons for more visibility,
¢ Increasing the text colour for more contrast (and thus better accessibility).

2.2.1.1.2. HBBA4ALL website accessibility
From the very beginning the partners were concerned by the accessibility features of the website’s content.
The consortium decided to work with the CMS WordPress; detailed raisons are explained in D2.4.2.
Therefore the first condition was to choose a given theme, which was expected to be the most accessible one;
it has also naturally been completed with further features allowing content accessibility improvements.

During the first review meeting in Brussels (February 2015), reviewers recommended to improve two issues
regarding the website accessibility:

o apply the font resizer on the tables,
o provide the alternative text to all the website images.

HC followed these advices and corrected immediately. Required recommendations are completely solved:

D2.4.3 — Dissemination Activities and Advisory Board conclusions (M13- M24) 10
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Accessibility Improvements

Before

After

DEVIRABLES TITLES

N 2

N° + DEVIRABLES TITLES

Table . PP
font D2.21 - Cross-pilot coordination initial pian - 20 D2.2.1 - Cross-pilot coordination initial
resizer AA A D2.2.2 - Cross-pilot coordination year 2014 D2.2.2 -Cross-pilot coordination year 2
L
I e <) IRT stand at the IBC
i 2015

To test the “alt text” we lRT .51:.ar1d at t_he 15C

use the “image Alt text , exhibition 2015. @ IRT

Viewer” of the browser: | S — 2015

Elcali=hmes  RT stand at the IBC
R« exhibition 2015. @ IRT
—— 15 )]

Images q.-‘.? - 20 <) IRT and H_EET“..Ir
alternat e ¢l = Partnership

texts

It replace all the images
by their “alt text” so we
can check if they are
any or not.

ve Image Alt Text Viewer [

IRT and HBBTV
Partnership at IBC 2015.
©IRT 2015

IRT and HBBTY
Partnership at IBC 2015.
@IRT 2015

Alternat | To present the content
ive text | link behind the
for links | information

HobTY 2.0 specification was published early 20

oines live streaming

The HBETV 2.0 specification PDF

-TT-D specification.

IEA, based on a Samsung HbbTY 2.0 protot

6.
| Article: RBE represented the HBB4ALL at IFA 2015 |

In addition, and in order to respect the four principles of accessible! web content, HC added several features:

a. “Perceivable” website content principle: it means that the users must be able to perceive the website
content. So for example higher text colour contrast, font resizer, contrasts and greyscale switchers

Table 2. Website accessibility improvements.

have been added, and transcriptions for videos made available (when it was possible).

http://wvww.w3.0rg/TR/IUNDERSTANDING-WCAG20/intro.html
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b. “Operable” website content principle: the interface has to be easily operable by the users. And to
increase the operability of the sitemap content, an accessible dropdown menu and an alternative text
for links have been added and are operational. The main menu and all the website features don’t
require any technical performance to be activated.

c. “Understandable” website content principle: it means that for the users the information as well as the
user interface must be easily understandable. So the HBB4ALL website was kept as simple as
possible. For example, we avoided using flash/jQuery animations because it rarely works well with
all the browsers (especially 1E/Internet Explorer).

d. “Robust” website principle: “This means that users must be able to access the content as
technologies advance. The initial website choice was a WordPress CMS (Content Management
System); that means that the partners operated the choice not to intervene on technical development.
The consortium chose this tool, because it is the most accessible standard theme, without requiring
major developments. In this system, the coding was not developed from zero by developers
specializing in accessibility. Therefore and from a technical point of view, it is impossible to expect
a 100 % satisfaction in terms of Web accessibility, but try to get as close as possible to that rate. The
purpose of the project was not to develop a 100 % accessible website from the scratch. No budget
neither resources are foreseen in the DoW. The project’s purpose lies on a 100 % accessible
HBB4ALL application research for connected TV matters.

During the 3" consortium meeting (July 2015) the coordinator raised the question for feedback from the user
representatives. HC then requested, as decided during this meeting, some expert feedback from the user
associations involved in the project Advisory Board (AGE Platform, European Disability Forum) in order to
know what should/could be improved for the website robustness and perhaps other features.

According to responses from three people, they all agreed positively on the fluidness of the website
ergonomics, the easy and fluid access to the content, the good current improvement, and that the actual
accessibility on website matches with the main objective of the website: disseminate the HBB4ALL
news/progress among the stakeholders of the project value chain, with as much as possible accessibility
features.

Having outlined this, there are some technical issues they suggest to correct: they advised to use the WAVE
as web accessibility evaluation tool®, which we did. For now, HC has corrected 10 errors and 5 warnings
among others. There remain still several technical errors, which would need a huge amount of time (of a
developer) as well as high technical investments (create a website from scratch) to be 100% conform to these
guidelines). Moreover, there are no indicators for a better future usage as through the present website people
with hearing or visual deficiencies can access the complete website content.

Anyway the website improvement is ongoing with the objective to try to approach as close as possible the
hundred percent satisfaction of those principles.

2.2.1.2. Website: new main content

To highlight the project time line progress, HC created several categories to disseminate and to follow all the
new HBB4ALL components.

2
Idem.
% http://wave.webaim.org/report#/http%3A%2F%2Fwww.hbb4all.eu%2F
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2.2.1.2.1. The project observers

With the Advisory Board members, the consortium invited also observers to participate to Advisory Board
activities. Observers are individual companies, national public bodies, etc. who are interested to get informed
and/or contribute actively to the HBB4ALL project, permanently or punctually. Currently they are twelve
members from international structures, organisms and companies, presented as below:

Abertis Telecom: Xavier REDON abert” telecon

| ecom
AMETIC J eVIA platform: Javier VALERD ‘

AMETIC
Anglateenic: Enric TORRES L AMGLATECHIC, 5.L.

Eritish Broadcasting Corporation: Nigel MEGITT E E .‘
European Commission: Thomas KUEFFER m

France Televisions: Matthizu PARMENTIER, Michasl HAZAN EEE "{1.
francetélévisions

French Association of Film Producers (AFPF): Brunc DANIAULT F P F‘)

Radio Television Espanola (RTVE): Pere WILA, Laura FEYTO, Jose Luis

GONZALD /3 ‘es
5-Dos: Javier Pérez ARANA ; D Of

Sony: Samuel FABRA SONY

Verbavoice: Robin Nachtrab-Ribback
verto

Vodafone Foundation Spanish: Edusrdo CONESA, Mars CASERO Vodafone
Foundation

Figure 3. HBB4ALL Observers.
2.2.1.2.2. The project publications

The publications page was created to publish all public articles, information, any written production and
news from the partners regarding their dissemination activities or project progress. Until now, there are 32
posts concerning the partners’ articles, the project events, the project external releases and all the news

regarding the project progress. Each time a post is online, it is disseminated immediately over the project
social media profiles.
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v [=]98
—
Connected TV Accessibility
HBB4ALL ~  Aboutthe project ~  The Partners - (WPMBIiESHORSN Deliverables  Events  Press  Newslett

HBB4ALL at IBC 2015 At IBC 2015 in Amsterdam, IRT presented an HobTV 2.0 showcase which was developed in the
scope of HEB4ALL. The presentation was part of the IRT booth during the exnibition. The prototype services were devel
oped by IRT in joint cooperation with REB Innovation Projects and TV manufacturer Samsung. The HbBTV 2.0... AAA

(i

This PostIs Tagged @ Hbbdall, Hbbty, IBC2015, IRT

Twed
mediad]
The HBB4ALL project evolutions were presented at the annual Spanish Sign Language Standardization Centre 2015 confer-
ence by two project pariners: UAB CAIAC, represented by Olga Soler Viageliu & Marta Bosch Baliarda, and UPH repre-
sented by Carlos Alberto Martin. So firstly, Carlos Alberto Martin presented the HBB4ALL pilot D progress, the video below
in Spanish: The Spanish Sign Language Standardization Centre organises an annual conference
mediad]

This Post Is Tagged € Carles Alberto Martin, Marta Bosch Baliarda, Olga Soler Vilageliu, Pilet D, Sion Language

HBB4ALL at IFA 2015. By RBB At IFA 2015 in Berlin, RBB Innovation Projects presented a selection of their work in
HBB4ALL For the first time, videos in RBB-Mediathek,RBB's catch-up TV service for SmartTV, are available with subtitles.

Figure 4. HBB4ALL Publications page.
2.2.1.2.3. The project deliverables

HC created this page specifically to publish the project deliverables to give a report on the project evolution
during its time line progression. This page is available for the interested public or those who want to access
more detailed information about the project’s technical development as well as the pilots’ state of
advancement.

Currently the 2014 deliverables are available:

HBB4ALL ~ About the project ~ The Partners ~ Publications Delin

HBB4ALL Deliverables
The HBBAALL public deliverables are available to give a report on the project evolution during 2014,

The deliverables describe the progress of the different project axes, after one year of launch and collaborative work Those
various reports concern technical development, communication plan, coordination, events activity and the 4 pilots state of
progress: Piiot &, Pilot B, Pilot C and Piot B

The table below contains the main public deliverables.

Search:
N * DEVIRABLES TITLES * REPORTS =
D224  -Cross-pilot coordination initial plan - 2014 )
-
D222  -Cross-pilot coordination year 2014 =
-
D234 - Commeon Technical Components -
-
D244  -Dissemination Plan -
- Dissemination Activities and Advisory Board conclusions Month 1 to Month 12 - -
D24.2
2014 =]
. -
D264 - Quality Metrics for TV access progress - 2014 -
- -
D3.1 - Pilot-A Progress report -

Figure 5. HBB4ALL Deliverables page.
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2.2.1.2.4. The project media library: Gallery & Communication medium

To immortalize their participation to the event activities, the project partners or the guests take photos during
each of the project contribution. This page follows the project’s timeline via its events album.

HBB4ALL in European and International Events

To immortalize the event, the project partners take photos during each event, in which they were invited to attend and to
present the project and its development.

Follow the project's timeline via its events album photo too

3rd CM with IRT RBB RTP 3rd Consortium meeting Vicomtech Demos 1 Vicomtech Demos 2
Vsonix HC with UPM Vicomtech RTP
UAB

Figure 6. HBB4ALL Events Gallery.
2.2.1.3. Website traffic

The number of impressions, visitors and users of the HBB4ALL website are indicative figures of usage
behaviour. To illustrate the attendance and traffic figures of the website, we rely on the period between
November 2014 and October 2015. Beyond the factual observation, these figures will allow to continuously
monitor the results of any improvement actions or content updates on the website by examining impact on
site traffic.

This table shows that the project generates an average number of 672 visitors every month during the second
year of the project. New visitors account for 75% of the overall traffic, whereas half of them come back
regularly to the site, which shows an ongoing interest in the content.

M New Visitor M Retumning Visitor

Traffic November 2014 - October 2015
Impressions Visitors |Visitors/Month |Users |Pages views|
First year 16 398 1444 181 1010 3 648
Second year 98 388 8 059 672| 6037 15 684
Total 2 years 114 786 9 503 852 7047 19 332
Progress Y2 vs Y1 83% 82% 73% 83% T7%

Figure 7. Website Traffic.

The projected success criteria outlined in the dissemination plan projected 200 to 300 visitors on the website
per trimester. With 672 visitors per month, which leads to 2016 visitors every three months period, this
objective has been achieved for the second year of the project also.

To increase the HBB4ALL website traffic, it was essential to identify the main sources and origins of its

visitors, in order to adjust the communication campaign and organise specific targeted actions, if needed. The
main channels of traffic between November 2014 and October 2015 are as follows:
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Traffic November 2014 - October 2015

Sources Visitors 8059 5 main channels

Referral 3485
Websites 1200
Social media buttons 870
Partners 765
Indexation 365
Others 285

Direct traffic 2449 W Referral
Publications 1148 W Direct
Home page (the video) 724 W Organic Search
HBB4ALL Pilots 300 Social
Consartium 79 M (Other)
Deliverables 55
Events 50
Project Objectives 39
Media library 30
Other 24

Organic Search 1918

Social (Twitter on the top) 200

Others 6|

Figure 8. Traffic from main channels.

The table shows that the traffic is mainly generated by Referral (3485 visitors). HC continues to rank
HBB4ALL in the most active and visited websites, as well as specialized ranking platforms. The Direct
entries (30.4%) are following, and come from users who know the website/project or who participated in
dissemination events where the project was presented or discussed so they were interested directly on the
content. Otherwise, the ongoing SEO development continues to increase the number of visitors and page
impressions (23.8%).

Google  nbbs a

hbb4all
hbb43c550f
hbb43c350e
hbb43¢550f bosch

En saveir plus

HBBA4ALL: Hybrid Broadcast Broadband For ALL
www.hbb4all.ew - Traduire cette page

Hybrid Broadcast Broadband For ALL, HBB4ALL, addresses media accessibility for all
citizens in the connected TV environment...

The Consortium Publications

The consortium includes 12 European Several articles, papers and
partners, 2 of which __. publications from conferences ..
About the project Events

HBB4ALL Objectives and Target The details of each events are
groups. 1- The project ... presented by date. More ..

The Partners Advisery Board

The HBB4ALL project partners has HBB4ALL Advisory Board members
been designed to represent a ... from six selected _..

Autres résultats sur hbbdall eu »

HBB4ALL - Hybrid Broadcast Broadband For All | Linkedin
hitps:/inwwclinkedin.com/_../hbh4all—-hybrid-broadc... ~ Traduire cetle page
Learn about working at HBB4ALL - Hybrid Broadcast Broadband For All Join Linkedin
today for free. See who you know at HBB4ALL - Hybrid Broadcast ...

Figure 9. HBB4ALL keyword and website on the top research.

These results are due to the online communication strategy was mainly centred on the HBB4ALL news:
publications, events, and partners’ articles. Those types of information are regularly spread/disseminated via
a specific network of specialised websites in the fields of accessibility, broadcast, media access, smart TV,
broadband, and other areas near the project objectives and interests. The website indexation has also been
updated as usual to maintain the website in the flow of search engines. In addition, the social media buttons
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added to the website facilitate the share of the website news. The HBB4ALL project links published on the
partners’ websites do also favour the traffic at similar level. The previous dissemination report insisted
strongly on the fact that the partners’ publications about the project on their own websites should be landing
on the HBB4ALL website, and the results were very positive.

During this period of year 2, the figures show that the publications about the project news attracted directly
and indirectly more visitors. As the communication is mainly based on "information" and "the sharing of
news" about the project, it is important to underline that the attendance levels follow the frequency of the
availability of new information: new events, new articles, information about the advisory board, etc. The
more we highlight project news the best we can canalize the Internet users flow.

Regarding external social networks, their influence grew considerably (+82% vs 2014), because many
websites published articles about the project and because our followers disseminated our news as well as our
online content.

Some of the HBB4ALL external publications on partners and further third websites:

Websites Link(s)

RTVE RTVE collaborates with the UAB into http://www.rtve.es/rtve/20150108/rtve-colabora-
an innovative service access to universidad-autonoma-barcelona-servicio-innovador-
television accesibilidad-television/1081158.shtml

El Periodico UAB and RTVE study how to make TV  http://www.elperiodico.com/es/naticias/tele/rtve-uab-
more accessible estudian-hacer-tele-accesible-3836372

Panorama RTVE collaborates with the UAB into http://www.panoramaaudiovisual.com/2015/01/09/rtve-

Audiovisual an innovative service access to colabora-con-la-universidad-autonoma-de-barcelona-
television en-un-servicio-innovador-de-accesibilidad-a-la-

television/

CCMA (TVC) The CCMA starts on new European http://www.ccma.cat/premsa/la-ccma-arrenca-el-nou-
project HBB4ALL with improved projecte-europeu-hbb4all-amb-la-millora-de-
accessibility as a central point laccessibilitat-com-a-punt-central/nota-de-

premsa/2533442/

CCMA (TVC) The CCMA focuses its participation in http://www.ccma.cat/324/la-ccma-centra-la-seva-
the project HBB4ALL in improving participacio-en-el-projecte-hbb4all-en-la-millora-de-
accessibility laccessibilitat/noticia/2402115/

Samsung Samsung Electronics Demonstrates Sub-  http://global.samsungtomorrow.com/samsung-

Tomorrow titing Format at IFA and IBC That electronics-demonstrates-sub-titling-format-at-ifa-and-
Delivers Accessibility Fit For the ibc-that-delivers-accessibility-fit-for-the-internet-age/
Internet Age

Who  Wired Samsung Electronics demonstrates sub- http://www.whowired.com/407386.htm

Korea titing format at IFA and IBC that

delivers accessibility fit for the internet
age
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FKT MPEG-DASH-Streaming und EBU-TT-  http://fkt.schiele-schoen.de/articles/article/mpeg-dash-

D-Untertitel mit HbbTV 2.0 streaming-und-ebu-tt-d-untertitel-mit-hbbtv-
20.html#.VeO0sm5cbvOQ

EBU EBU has launched several activities to https://tech.ebu.ch/news/2015/06/26/see-ebu-tt--ibc
help product implementers and users
work with EBU-TT

LLAR Conference theme Hbb4all project http://llarsordbadalona.blogspot.com.es/2015/09/confer
(Intelligent TV for everyone) encia-tema-proyecto-hbb4all.html

ITsvet Format for captioning content for http://www.itsvet.com/format za titlovanje sadrzaja z

Taubenschlag
(RBB)

hearing impaired HbbTV 2.0 at IFA in
Berlin

Accessible HbbTV — user tests wanted!

a_osobe ostecenog sluha hbbtv 2.0 na ifa sajmu u
berlinu-pcaal-.i?id=193772

http://www.taubenschlag.de/meldung/10357

FRED Pilar Orero talks about HBB4ALL at http://www.fred.fm/uk/pilar-orero-hbb4all-romaff10/
Roma Film Festival 2015
GitHub IRT: Publishing of EBU-TT-D Test https://github.com/IRT-Open-Source/irt-ebu-tt-d-

Samples on Github repository

application-samples

Table 3. HBB4ALL external publications

2.2.2. Social media channels and Web showcase of HBB4ALL

2.2.2.1.  HBB4ALL video presentation and the YouTube Profile

The creation of project video presentation was one of the Advisory Board recommendations. The video is a
relevant and easy way to present all the project aspects. This communication tool allows to making the
project more real and more human by presenting the team worker behind each component.

Vsonix created the video and the partners participated by providing the subtitles for the eight languages.

After the validation of the partners, HC created The HBB4ALL YouTube channel when first project film
was ready and accessible (July 2015).
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Figure 10. HBB4ALL YouTube profile

This video was also published on the HBB4ALL home page as complementary information of the project
presentation. In addition, the HBB4ALL video was disseminated via all the HBB4ALL social media profiles,

and has been watched 210 times since the publication in July 2015.
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Figure 11. HBB4ALL video on YouTube channel

2.2.2.2.  Twitter Profile

2.2.2.2.1. HBB4ALL twitter profile: https://twitter.com/HBB4ALL

To be in line with the evolution of the visual and graphic identity of the project, HC improved also the
HBB4ALL twitter design by implementing the offline creation in order to develop the same branding

reference for both, the direct display and the online dissemination.

In the table below on the left side is a screenshot of the old twitter home page (2014), on the right side the

new one (2015):
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Figure 12. HBB4ALL Twitter profile evolution

The Twitter profile is embedded in the HBB4ALL website to display the Twitter news and retweet timeline:

#HBB4ALL
Tweets W Follow
*‘"‘ HBB4ALL @HBBAALL 24s
' With #HBB4ALL display as background

“~= « photo ! Thank you !
twitter.com/NEM_ETP/status...

NEM ETP @NEM_ETP 1h
@“ Interactive & Immersive Content (12C)

#PPP presented by @PierreyvesDanet at

#NEMSummit #FBF2015 : Great ideas!

pic.twitter.com/JpuPXYTtUd

3 Retweeted by HBB4ALL

Tweet to @HBB4ALL

Figure 13. HBB4ALL Twitter timeline

2.2.2.2.2. Protocol for the uses of the HBB4ALL Twitter account

With regard to dissemination activities during year 2, coming user tests and further communication needs,
HC drafted a protocol for the use of this HBB4ALL twitter account. This protocol explains and encourages
the partners to go through this network for the sharing of all the project news. Thus, the twitter message is
always depending upon the disseminations tasks detailed below:
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Dissemination tasks Tweets with the following information objectives / needs / tasks
Website - News about the website (news categories, Partners, AB, Observers, etc.)

- Newsletters
- HBB4ALL Deliverables
- Information shared via LinkedIn

HBB4ALL Publications - Articles from partners
- Photos & videos only from partners
HBB4ALL Events - HBBA4ALL event calendar

- Announce all events: title, date, programme, participants, etc.
- After the event: articles, publications, photos, videos.
- To Answer followers requests about the events
- Tothankall the event participants
- To share the participants’ tweets about our (HBB4ALL) events
Partners - To share the partners’ tweets concerning HBB4ALL
- To share the partners’ tweets about their own news only concerning our project
fields: accessibility, media, broadcasting, broadband
Advisors / Observers - Toshare the Advisors / Observers tweets concerning HBB4ALL
- To share the Advisors / Observers tweets about their own news only concerning
our project fields: accessibility, media, broadcasting, broadband
Followers - To thank our followers
- To answer their requests
- To comment their tweets about our publications
The user tests - The partners involved: UAB, RTP, RBB, etc.,
- User test info: the title of the test, the objective and the target groups,
- Message details: date, location, link (if available), e-mail contact, deadline (for
recruitment submission for example), @contact of a partner (if applicable)
- Text Messages: partner messages in his language and translated in English with
#hashtag key words (only 140 signs, web link included)
- Twitter publication calendar: the message can be twitted 2 or 3 times per day
(along the event period)
The partner Twitter - The partner use @HBB4AL and #HBB4ALL so HC can follow, share or
account manage the information

Table 4. Twitter protocol

It has been expressed during the consortium meeting that partners appreciate the structured protocol
and project focused and branded dissemination through social networking.

2.2.2.2.3. Twitter traffic

The twitter account has 237 followers and HBB4ALL follows 191 accounts with similar interests. As an
active European project, HBB4ALL is attracting international interest:

Traffic November - October 2015
Activity 2014 2015 Progress
Impressions 11 000 57 600 81%
Tweets 68 405 83%
Followers 66 231 71%
Following 33 187 82%
Favorated 0 52 100%

Figure 14. Twitter traffic
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The Twitter communication strategy focuses exclusively on HBB4ALL publications, on the partners’ articles
or their contributions, the events and all general information about the project evolution or news. The twitter
traffic increases each time, when project progress and news are available.

2.2.2.3.  LinkedIn Profile

2.2.2.3.1. The HBB4ALL LinkedIn business page

The project is available on the professional network LinkedIn. During the second year, HC invited
professional profiles among individuals and companies interested or specialised in the field of connected TV
accessibility as well as broadcast broadband technologies.

Linked in Linkedin. pour quoi faire ?  Sfinscrire  Sidentifier

HBB .~ HBB4ALL - Hybrid Broadcast 87 abonnés | Suivre | A
I all Broadband For All
sy | Médias radio et télédifusés
11-50 employés

Accueil

| | «
m
Connect with

co-workers

‘ Learn more about
who they are.

Add your position

HBB4ALL is a Eurapean project about Connected TV Accessibility. HBB4ALL is co-funded by the
European C under the Comp and Innovation Framework Programme (CIP).

The project addresses media accessibility for all citizens in the connected TV environment. HbbTV

(Hybrid Broadcast Broadband TV) is a European standard increasingly adopted by European Autres pages consultées
broadcasters. One of the challenges in the coming years will be the delivery of multi-platform audiovisual

content (anytime, anywhere, any device) and making this content accessible for all.

AN Fadmel Carcer

HBB4ALL will the del fTV content to PC, tablet. rtph d TV's with f
will examine the delivery of content to ablet, smartphone an 's with an array of Planer

communication solutions such as subtitling, audio description, clean audio, and many customizable

Figure 15. HBB4ALL LinkedIn profile
2.2.2.3.2. LinkedlIn Traffic

The traffic on the LinkedIn profile is constant; the profile was at +4 followers per month. The followers and
the professional connexions are nearly 150 contacts. The reason of this relative slow progress is related to the
specificity of the project area: accessibility and connected TV. Despite the number of the followers, the
HBB4ALL LinkedIn account is already placed on a better level compared to other companies or projects that
deal with similar topics:

Traffic November 2014 - October 2015
Activity 2014 2015 | Ylws Y2 How to Compare

Impressions 1027 8570 88%

Followers 45 87 48% ~ GLOBAL ITV 87
Posts 12 39 69%

Clics 22 145 8594 = HBB4ALL - Hybrid Broadcast Broadband For All 87

=*= PlanetRead 61

9 BookBox India Pvt. Ltd 46

edwebcareer 9

Figure 16. LinkedIn traffic
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Unlike the twitter posts, the LinkedIn publications are exclusively related to the project news, specifically the
partners’ articles. The choice of this communication strategy is due to the nature of the contacts who follow
HBB4ALL on this professional network. There are experts who need to obtain technical information and
tangible progress about the project pilots.

2.2.2.4. \Web showcase

The project partner vsonix is developing in cooperation with UAB a web showcase as soon as user
trials/deployments will be under way. The web showcase will be a MOOC (online learning course) on media
accessibility, which will also act as service pilot for WP3 and WP5. The objective of the MOOC will be to
explain the goals of the project and to give interested parties an overview on the actual state of the art in
media accessibility as well how to use actual technologies in existing and upcoming services on TVs, mobile
devices and PCs.

The MOOC will be available on the HBB4ALL website. Its content is under production and expected
publication will be in March 2016.

2.2.3. Promotional materials and corporate identity

To enhance the visual identity of the HBB4ALL project, HC coordinated, in consultation with the partners,
the creation of several promotional media physical tools: Poster, Leaflet, Kakemono and Totem. These
communication tools are designed to accompany the project partners as project representatives in their
presentations to set the brand "HBB4ALL" and considered as such to be present in all the events. The print
version for the poster, kakemono and the leaflets are available since end of June 2014 for all partners, the
totem since early October 2014.

From the beginning, those communication tools were designed to be universal and used for the entire
timeline of the project. HC made available all the source files of the creation in case the partners want to
customize/personalize them. All details about the creation are described in the dissemination report D2.4.2.

The following printed communication tools were used during 2015.

Photos from the 2015 events

Figure 17. HBB4ALL workshop 2015 Figure 18. The second Advisory Board meeting 2015
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Leaflet /

Kakemono

Figure 19. Leaflet at the MEDIENTAGE 2015 Figure 20. NEM General Assembly 2015

Table 5. Printed dissemination for 2015

The leaflet was used at various events to present the project alongside presentations and demonstrations
within the HBB4ALL scope, e.g., by IRT at the trade fairs IFA, IBC and Medientage 2015 during the
exhibition.

Regarding project internal communication matters and project presentation possibilities, HC has created two
general presentations of the project in PPT and PDF formats, one for the partners and the second for the
advisory board members. HC has also drafted 4 templates to harmonize internal / external communication
tools in order to develop a common brand spirit, to establish a corporate HBB4ALL image and develop
common communication tools for all partners.

During 2015, the partners are still using those documents and adapting them to their languages and needs.
2.2.4. Communication Platforms

2.24.1.  Nebulaand Group Camp
This aspect will be dealt with in more detail in Deliverable 2.2.2.

2.2.4.2.  Barometer, the monitoring of ongoing dissemination and
standardization activities

As the aforementioned Working Platform Nebula is not suitable for frequent online updating, it has been
decided to put the Dissemination Barometer, which is the real time monitoring tool for HBB4ALL
dissemination activities, on the freely available Google Drive platform. Through this tool, each partner is
expected to keep a record of its dissemination activities related to HBB4ALL and to relay the information
continuously.

HC sent a monthly reminder to the partners in order to collect their events activities updates among other
dissemination issues. Regularly, the partners have filled in the table during the second year of the project,
which allows HC to disseminate easily the news before and after the events.

As this barometer activity and monitoring has proved its efficiency, HC drafted the same process for the
standardization activities, which is detailed in section: 2.2.7 Standardisation activities.
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2.2.5. Major classical dissemination tools
The following sections show achieved and ongoing activities: press releases, newsletters and the white paper.
2.2.5.1.  Press Releases

To disseminate press releases, HC has created international/European press release platform accounts. They
were selected for their free access, seriousness, international publications, and references (ITU, 1SO, etc.).

2.25.1.1. HBBA4ALL press releases

For 2015, HC has drafted the second HBB4ALL press release focusing on the major progress developments.
The topics of this press release were chosen among several advanced work packages and based on the state
of their achievements. It is under an iteration process with the partners.

Once agreed with the partners, the press release will be published on the HBB4ALL website and via free
press platforms for a massive dissemination like the Press Release Point, PR Free, Pressbox, Newswire, and
similar platforms.

2.2.5.1.2. Partners’ press releases
225121  FromIRT
For the IBC 2015 exhibition and IFA 2015, IRT drafted a press release to announce its participation, as well
as its close cooperation with HBBTV 2.0 and EBU. The press release was published on IRT and the project

websites, published via IRT’s press channels and furthermore HC circulated it massively via several
platforms presented below:

Website Link Screenshot

Press Release http://www.pressreleasepoint.com
Point [irt-shows-mpeg-dash-and-ebu-tt-
d-subtitles-hbbtv-20

PR
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IRT Shows MPEG-DASH and EBU-TT-D Subtitles with HbbTV 2.0
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Zhowcases at the IPA 2015 iy Berin and ot the 10C 2015 in Amsterdam, A prototype service has been developed that
combnes (ive. 16-streaming using NPEG-OASH (Dynamic Adeptive Streaming over WTTE) and subbites based on the
EBU-TT-0 specifcatin.
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