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Abstract

In this document is described the activity of dissemination during the final Event of "CultAR European
Project" and the development of the phases of presentation with materials and tools prepared in order to
activities of dissemination information on the project.




1. DESCRIPTION OF THE EVENT - PADUA, 10TH DECEMBER 2015

In Since it is not possible to minutely plan all activities for the Whole Event dissemination.

The document describes the main activities and actions taken for the final organization of the event in
Padua, for relevant end-users and industrial technology providers.

It is basically designed a layout of the conference that would guarantee to all present the complete visibility
and understanding of the activity within the project and the results achieved.

Thus, during the presentation, two interpreters (English-Italian) allowed to the general public and operators
to follow the presentations on applications.

After the presentation, in the afternoon, they were planned private meetings with interested companies
and tests on applications in the area of the squares of the city.

The presentation of the different technical components in use was guaranteed by the exhibition of the same
objects on mannequins that partecipants, at the end of the presentation, was able to touch and try.

The whole presentation has been produced an audiovisual, currently published on the CultAR website, press
area (video section).




2. PARTECIPATIONS - TARGET OF AUDIENCE - CONTACTS

ATTENDED THE EVENT

BUSINESS AND PROFESSIONAL PEOPLE n. 10
POTENTIAL CUSTOMERS, ACADEMIA, CULTURAL AND TOUR OPERATORS n. 50
JOURNALISTS n. 12

The whole presentation has been produced an audiovisual, currently published on the CultAR website,
video section.

INVITED TO THE EVENTO

Enterprise European Network (local rapresentatives) n. 2

Authorities, parliamentarians, political institutions n. 226

Journalists/Publishers n. 1.140
Turist Operators n. 350
Opinion leader n. 422
Tourist institutions n. 881
Owners and directors Venetian villas n. 40
Hotel 4 stars Veneto area, golf club marketing, tourist villages n. 350
Professionals (lawyers, architects, accountants) n. 685
Presidents Confindustria Italy n. 30
Entrepreneurs several categories n. 122

CONTACT

SECTOR FASHION

For possible synergies for technology commercialization and accessories:

Marco Sinigaglia President at Fashion Five Srl ( Replay)

Alessandro Zamuner Global Head of Travel Retail and distributors at Diesel

TOURIST INDUSTRY
Fiorella De Septis President at Commitee Venezia-Montecarlo



3. THE CONFERENCE

The conference, coordinated by Luciano Gamberini University of Padua, & stata organizzata all'inteno del
Centro Culturale San Gaetano nel centro della citta di Padova (ltaly).

The presentation of the project, after a nutshell by Project Coordinator Antti Nurminen (Aalto University),
was carried out in the talks, demos, showcases and video.

Here the content of relations:

ANNA SPAGNOLLI , University of Padua - HIT Centre UNIPD
The new tourist experience: exploring smart technologies and augmented realities with Padua tourists

DIETER SCHMALSTIEG, Graz University of Technology
Augmented Reality in CultAR and trends for future exploitation

ANTTI NURMINEN, Aalto University
3D in CultAR and trends for future exploitation

ANN MORRISON, Aalborg University
Wearables in CultAR and trends for future exploitation

ALBERTO CORO, City of Padua
The role of the city in CultAR and city perspectives on future exploitation

SALVATORE ANDOLINA, University of Helsinki
Feeling my points of interest in the city: user interfaces for recommendation and multimodal exploration

Figure 2 Padua (Italy) - Centro Culturale Altinate/San Gaetano - 10t december 2015



Figure 3. Anna Spagnolli (University of Padua)
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Figure 4. Dieter Schmalstieg (Graz University of Technology)
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Figure 5. ANTTI NURMINEN (Aalto University)



Figure 6. AANN MORRISON (Aalborg University)

Figure 7. ALBERTO CORO' (Comune di Padova)
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~ Augmented Reality
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Figure 8. SALVATORE ANDOLINA (University of Helsinki)



4. LIST OF PRESS OUTCOMES AFTER THE EVENT

Agenda Viaggi (January 20, 2016)
Buongiorno Online (January 19, 2016)
Pegaso News (January 13, 2016)

La Difesa del Popolo (January 13, 2016)
Gist (January 12, 2016)

In & Out Magazine (January 2016)
ChinicsNews (December 17, 2015)
ArsNow Magazine (December 15, 2015)
Gazzettino di Padova (December 12, 2015)
Arturismo (December 12, 2015)

Mattino di Padova (December 11, 2015)
Corriere del Veneto (December 11, 2015)

btb oresette (December 3, 2015)

All mentioned articles are currently published on the CultAR website, press area (press review).




5. CONCLUSIONS

The majority of requests from companies focused on the time needed for the development and
commercialization of the product, the type of partners required for the development of the prototype
phase and the constraints of the various partners in the various elements of marketing.

Some have asked some questions regarding scalability in service delivery and the actual ease of utilization
by uneven or inexperienced users with no particular skill in technology.

Some Requests on CultAR technology:
Required if there is the availability of content on augmented reality evenly on a plurality of places of tourist
and cultural interest. They expressed strong curiosity in the possibility of buying parts of the solution.

Finally, information was requested on the product / service package, on the location of the stores and on
the final price, especially on the hardware.



