Attachment 0 – A literature review ranking parameters 
1. Financial Time MBA Ranking Parameters
	Criteria
	Explanation
	Weight

	1. Weighted salary
	The average alumni salary today with adjustment for salary variations between industry sectors. This figure includes data for the current year and the one or two preceding years where available
	20%

	2. Salary percentage
 increase
	The percentage increase in average alumni salary from before the MBA to today as a percentage of the pre-MBA salary. This figure includes data for the current year and the one or two preceding years where available.
	20%

	3. Value for money
	This is calculated using the salary earned by alumni today, course length, fees and other costs, including the opportunity cost of not working for the duration of the course.
	3%

	4. Career progress
	This is calculated according to changes in the level of seniority and the size of the company alumni are working in now versus before their MBA. Data for the current year and the one or two preceding years are included where available.
	3%

	5. Aim achieved 
	The extent to which alumni fulfilled their goals or reasons for doing an MBA.
	3%

	6. Placement success
	Alumni who used the careers service at their business school were asked to rank its effectiveness in their job search. This figure includes data for the current year and the one or two preceding years where available.
	2%

	7. Employ at three month
	The percentage of the most recent graduating class that had found employment or accepted a job offer within three months of graduation. The figure in brackets is the percentage of the class for which the school was able to provide employment data.
	2%

	8. Alumni recommend
	Alumni were asked to name three business schools from which they would recruit MBA graduates. The ranking is calculated according to the votes for each school. Data for the current year and the one or two preceding years are included where available.
	2%

	9. Women faculty
	Percentage of female faculty.
	2%

	10. Women students
	Percentage of female students.
	2%

	11. Women board
	Percentage of female members of the advisory board.
	1%

	12. International faculty
	Percentage of faculty whose citizenship differs from their country of employment.
	4%

	13. International student
	Percentage of students whose citizenship differs from the country in which they are studying.
	4%

	14. International board
	Percentage of the board whose citizenship differs from the country in which the business school is based.
	2%

	15. International mobility
	This is calculated according to whether alumni worked in different countries before the MBA, on graduation and also where they are employed today.
	6%

	16. International Experience
	Weighted average of four criteria that measure international exposure during the MBA program.
	2%

	17. Language
	Number of extra languages required on completion of the MBA. Where a proportion of students require a further language due to an additional diploma, that figure is included in the calculations but not presented in the final table.
	2%

	18.Faculty with doctorates
	Percentage of faculty with a doctoral degree.
	5%

	19. FT doctoral rank
	This is calculated according to the number of doctoral graduates from each business school during the past three years. Additional points are given if these doctoral graduates took up faculty positions at one of the top 50 full-time MBA schools of 2010.
	5%

	20. FT research rank
	This is calculated according to the number of faculty publications in 45 academic and practitioner journals. Points are awarded to the business school at which the author is currently employed. The total is weighted for faculty size.
	10%


Source: Adapted from Jacobs, M.2011, p. 37()
. FT MBA Special Report 2011.
2. Business Week Business Week MBA Ranking Parameters
	Criteria
	Explanation
	Weight

	1. Student satisfaction 
	· BusinessWeek sends 50-question survey on everything (from quality of teaching to recreational facilities) to MBA graduates. 
· The results of the 2011 student survey (which accounts for 50%) was combine to the results of two previous student surveys (which account 25 percent each).
	30%

	2. Recruiter satisfaction

	· BusinessWeek sends survey to companies that hire MBA graduates and ask them which programs turn out the best graduates, and which schools have the most innovative curricula and most effective career services

· The results of the 2011 student survey (which accounts for 50%) was combine to the results of two previous student surveys (which account 25 percent each).
	20%

	3. Starting salary

	· Asking Business schools the median starting salary for their most recent graduating MBAs.
	10%

	4. MBA Feeder school


	Drawing on its 2006, 2008, and 2010 MBA surveys to create a "feeder school" measure showing which schools send the most grads to the 35 top MBA programs identified in previous Bloomberg BusinessWeek rankings.
	10%

	5. Academic quality
	Creating an academic quality gauge of five equally weighted measures.
1) Average SAT scores (Obtaining from Business school)
2) The ratio of full-time students to faculty (Obtaining from Business school)
3) Average class size (Obtaining from Business school), 
4) Percentage of business majors with internships (Picking from student survey)
5) The hours students spend every week on schoolwork (Picking from student survey)
	30%




Source: Adapted from Lavelle, L. 2011()
. How We Ranked the Schools. Bloomberg BusinessWeek.
3. The Economist Ranking Parameters
	Criteria
	Explanation
	Weight as percentage of categories

	A. Open new career opportunities
	35%

	1. Diversity of recruiters
	Number of industry sectors
	25%

	2. Assessment of career centers services
	Percentage of students in jobs three months after graduation
	25%

	3. Job found through the career service
	Percentage of graduates finding jobs directly through the school's careers service
	25%

	4. Student assessment
	The extent to which the careers service meeting students’ expectations and needs
	25%

	B. Personal development/education experience 
	35%

	1. Faculty quality
	Ratio of quality to students (faculty was weighted as follows: full-time 100%; part-time 50%; visiting 25%)
	8.33%

	
	Percentage of faculty with PhD (Full-time faculty only)
	8.33%

	
	Faculty Rating by students
	8.33%

	2. Student quality
	Average GMAT score
	12.50%

	
	Average length of work experience
	12.50

	3. Student diversity
	Percentage of foreign students
	8.33%

	
	Percentage of women students
	8.33%

	
	Student rating of culture and classmates
	8.33%

	4. Education experience
	Student rating of program content and the range of electives
	6.25%

	
	Range of overseas exchange programs 
	6.25%

	
	Number of languages on offer
	6.25%

	
	Student assessment of facilities and other services
	

	C. Increase Salary
	20%

	1. How much did salary increase after graduating
	Salary change from pre-MBA to post-MBA (excluding bonuses)
	25%

	2. Leaving salary
	Post-MBA salary (excluding bonuses)
	75%

	D. Potential to network 
	10%

	1. Breath of alumni network
	Ratio of registered alumni to current students
	33.33%

	2. Internationalism of alumni
	Ratio of students to overseas alumni branches
	33.33%

	3. Alumni effectiveness
	Student assessment of alumni network
	33.33%


Source: Adapted from Bickerstaffe, G. 2006, p. 100()
. Which MBA (18th ed.): Pearson Education.
4. CNN Expansion MBA Ranking Parameters
	Criteria
	Explanation
	Weight

	1. GMAT score assessment
	Praxis student profile that attracts the business school.
	35%

	2. Knowledge creation

	Production of faculty expertise 
	20%

	3. Composition of faculty
	Consider the academic level of their teachers through the percentage of those who have a Ph.D.
	18%

	3. ROI
	Consider the percentage change in income of their students, after completing the program
	17%

	4. Foreign students 
	Positive considers the increased presence of foreign students as a proportion of the total.
	8%

	5. Countries represented
	It places the greatest number of countries of origin of foreign students
	2%


Source: Adapted from CNN-Expansion.2011()
. Global MBA Methodology.  Retrieved November 10th, 2011, from www.CNNExpansion.com 
5. U.S. News & World Report MBA Ranking Parameters
	Criteria
	Explanation
	Weight

	1. Quality Assessment
	40%

	1.1 Peer Assessment Score
	Business school deans and directors of accredited master's programs in business were asked to rate programs on a scale from "marginal" (1) to "outstanding" (5). Those individuals who did not know enough about a school to evaluate it fairly were asked to mark "don't know." A school's score is the average of all the respondents who rated it. Responses of "don't know" counted neither for nor against a school. 
	25%

	1.2 Recruiter Assessment Score
	Corporate recruiters and company contacts from M.B.A. programs previously ranked by U.S. News were asked to rate all full-time programs on a scale from "marginal" (1) to "outstanding" (5). Those individuals who did not know enough about a school to evaluate it fairly were asked to mark "don't know." A school's score is the average of all the respondents who rated it. Responses of "don't know" counted neither for nor against a school.
	15%

	2. Placement Success
	35%

	2.1 Mean Starting Salary and Bonus
	The average starting salary and bonus of 2010 graduates of a full-time master's program in business. Salary figures are based on the number of graduates who reported data. The mean signing bonus is weighted by the proportion of those graduates who reported a bonus, because not everyone who reported a base salary figure reported a signing bonus.
	14%

	2.2 Employment Rates for Full-time Master's Program in Business Graduates 
	The employment rate for 2010 graduates of a full-time master's program in business. Those not seeking jobs or for whom no job-seeking information is available are excluded. If the proportions of graduates for whom no job-seeking information is available and who are not seeking jobs are high, then the information is not used in calculating the rankings. Employment rates at graduation (.07) and three months after graduation (.14) are used in the ranking model.
	21%

	3. Student Selectivity
	25%

	3.1 Mean GMAT Scores
	The average Graduate Management Admission Test score of students entering the full-time program in fall 2010. 
	16.15%

	3.2 Mean Undergraduate GPA
	The average undergraduate grade-point average of those students entering the full-time program in fall 2010.
	7.5%

	3.3 Acceptance Rate
	The percent of applicants to the full-time program in fall 2010 who were accepted.
	1.25%


Source: Adapted from Morse, R., & Flanigan, S. 2011()
. Business School Rankings Methodology. The U.S.News & World Report.

Note:

· Overall Rank: Data were standardized about their means, and standardized scores were weighted, totaled, and rescaled so that the top school received 100; others received their percentage of the top score. In order to be ranked, a full-time M.B.A. program had to have 20 or more graduates who were seeking employment in 2010. For a school to have its employment data considered in the ranking model, at least 50 percent of its 2010 full-time M.B.A. graduates needed to be seeking work. M.B.A. programs that did not meet the employment criteria are listed as Unranked 
· Rank Not Published means that U.S. News did calculate a numerical ranking for that school/program, but decided for editorial reasons that since the school/program ranked below the U.S. News cutoff that U.S. News would not publish the ranking for that school/program on usnews.com. U.S. News will supply schools/programs marked with Rank Not Published with their numerical rankings, if they submit a request following the procedures listed in the Information for School Officials in the About the Rankings section on usnews.com. Schools/programs marked as Rank Not Published are listed alphabetically. In graduate business we have numerically ranked the top three-fourths of the graduate business schools that qualified to be ranked. The bottom one-quarter of the rank-eligible business schools are listed as Rank Not Published and are listed alphabetically.
· Unranked means that U.S. News did not calculate a numerical ranking for that school or program. The school or program did not supply U.S. News with enough key statistical data to be numerically ranked by U.S. News. Schools or programs marked as Unranked are listed alphabetically and are listed below those marked as Rank Not Published. Graduate business schools that did not meet these following criteria were listed as Unranked: In order to be ranked, a full-time M.B.A. program had to have 20 or more graduates who were seeking employment in 2010. For a school to have its employment data considered in the ranking model, at least 50 percent of its 2010 full-time M.B.A. graduates needed to be seeking work.
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